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SENOKOT-THE  BIGGEST-SELLING 

AND  MOST  RECOMMENDED 
LAXATIVE  BRAND  IN  PHARMACY. 

•  No  1  selling  branded  laxative  -  21.9%  market  share.1 

•  No  1  recommended  brand  -  53%  of  all  pharmacy 
recommendation  for  laxatives.2 

•  One  of  the  top  20  selling  brands  in  OTC  medicine.3 


Senokot 

TciblGts 


lat ural  Senna  Laxative 
24  tablets 


Most-supported  laxative  brand  in  pharmacy 

Senokot  is  being  advertised  nationally  in 
women's  magazines,  and  a  new  television  campaign 
breaks  regionally  throughout  1987.  Total 
advertising  spend  in  1987  will  be  £400,000. 

Thirty  years  of  effective  use 

Senokot  has  been  recommended  successfully 
for  more  than  thirty  years  by  doctors  and 
pharmacists  for  the  safe,  gentle  and  effective  relief 


of  constipation.  125  million  doses  are  sold  yearly 
through  pharmacy. 

Nature's  answer  for  constipation  -  in 
convenient  forms 

Senokot  contains  a  laxative  ingredient 
derived  from  the  senna  plant,  which  has  been  used 
for  centuries  for  the  treatment  of  constipation. 
In  Senokot  it  is  provided  in  easy-to-take  forms, 
either  as  tablets,  granules  or  syrup. 
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A  Reckitt  &  Colman  Pharmacy  Product, 
References:  1  &  3.  IMS  Home  Medicine  Report.  2.  Martin-Hamblin  Research. 
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ICOMMEN 


[  ' "1  f  j  When  the  National 
\  ifM  [  f_j  Pharmaceutical 
M  \\  Association  led  a 
A  >4  successful  lobby  of 
the  European  Parliament  to  limit 
the  scope  of  the  free  movement 
of  pharmacists  between  Member 
States  it  probably  suprised,  not 
only  itself,  but  UK  pharmacists 
and  the  other  professions.  At  the 
time  the  Prag  amendment  to  the 
relevant  EEC  Directives  was 
made  —  allowing,  at  will,  each 
of  the  12  nations  within  the 
Community  to  prevent  an 
immigrant  pharmacist  from 
purchasing  a  pharmacy  less  than 
three  years  old  or  opening  one 
up  —  there  was  no  limitation  of 
pharmaceutical  contract  in  the 
UK,  Eire,  or  West  Germany. 
Elsewhere  control  of  entry  and 
one  pharmacy  per  proprietor 
was  the  norm.  Since  April  1  in 
the  UK  the  DHSS  has  been  able 
to  limit  entry  to  NHS  contract. 

Nonetheless,  last  week,  the 
Order  in  Council  was  made 
which,  from  September  28,  will 
restrict  immigrant  involvement 
in  "new"  UK  pharmacies  until 
those  businesses  are  four  years 
old  {C&D,  July  11,  P57).  Yet  in 
the  same  issue  we  learn  that  the 
Council  of  the  Pharmaceutical 
Society  is  "to  seek  to  prevent  the 
introduction  of  an  additional 
control  on  the  free  movement  of 
European  Community  pharm- 
acists". Why  this  late  and 
potentially  embarrassing  change 
of  heart  by  the  Society? 

Council's  difficulty  is  that  the 
proposed  'Trag  amendment"  to 
the  Medicines  Act  goes  further 
than  envisaged  and  prevents 


immigrant  pharmacists  from 
acting,  not  only  as  proprietors, 
but  also  as  superintendents, 
managers  or  locums  in  the  "new" 
pharmacies.  It  feels  this  is  too 
restrictive  and  liable  to 
challenge  in  the  EEC  Court. 
However,  the  UK  legislative 
draughtsman  is  understood  to 
believe  that  his  amendment 
would  stand  the  test.  The 
personal  view  of  the  head  of  the 
Society's  Law  Department, 
Gordon  Appelbe,  is  that  the 
original  Prag  amendment  suc- 
ceeded in  flying  in  the  face  of  the 
spirit,  if  not  the  letter,  of  the 
Treaty  of  Rome  —  to  put  no 
impediment  in  the  way  of  free 
movement  of  goods,  capital  and 
professions.  The  latest  UK 
interpretation  makes  a 
nonesense  of  the  Treaty,  Mr 
Appelbe  says. 

NPA  EEC  liaison  officer  Will 
Kneale  this  week  (pl24) 
examines  the  implications  of  free 
movement  of  pharmacists  within 
the  Community  and  sees  it  as 
"..  .part  of  a  growing  process  of 
building  a  new  European 
framework  —  free  from  narrow 
nationalism  and  prejudice  which 


have  kept  us  apart  so  long." 
Indeed,  our  own  "vox  pop"  of  the 
profession,  while  not  exactly 
unearthing  a  resounding 
endorsement  of  Mr  Kneale's 
philosophy,  finds  that  phar- 
macists and  employers  believe 
free  movement  will  have  no 
major  impact  on  the  profession. 

Nevertheless,  the  NPA 
executive,  as  a  whole,  favours 
the  retention  of  the  Prag 
amendment  in  its  latest  full- 
blooded  form,  believing  it 
foolish  to  try  and  throw  out  at  the 
eleventh  hour  what  amounts  to  a 
pharmacy  protection  policy.  At 
the  risk  of  being  accused  of 
being  of  similar  narrow  mind,  we 
believe  the  profession  would  not 
thank  the  Society  if  it  wrecked 
the  Prag  amendment  for  the  UK. 


From  October  1  there  will  be  tree  movement 
ot  pharmacists  throughout  the  EEC  except 
in  the  UK,  C&D  learnt  as  it  closed  tor  Press. 
The  DHSS  tailed  to  complete  "language 
requirement  inquiries"  in  time  to  meet 
Parliamentary  deadlines  betore  the 
Summer  recess  -  possibly  a  ploy  iollowing 
PSGB  pressure. 


For  the  Society,  Mr  Applebe 
says  it  would  be  legally  bound  to 
enforce  the  full  rigour  of  any  UK 
Prag  restriction,  because  it  is 
part  of  the  Medicines  Act.  If  it 
does  so,  and,  when  free  move- 
ment becomes  possible 
throughout  the  EEC,  UK  pharm- 
acists must  be  prepared  to  face 
whatever  practice  restrictions 
the  other  12  Member  States 
introduce.  If  other 
draughtsmen 
enthusiastic  than 
minster  counter- 
parts, UK  pharma- 
cists should 
prosper. 


are 
their 


Euro 

less 
West- 


mi  .ri 
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Door  to  "residential' 
pharmacies  shuts 


The  loophole  in  the  Town  and 
Country  Planning  Act  1971  which 
allowed  the  opening  of  pharmacies 
in  residential  property  has  been 
closed. 

In  a  statutory  instrument  which  came 
mto  effect  last  month,  and  which  replaces 
the  Town  and  Country  Planning  (Use 
Classes)  Order  1972,  the  old  Class  XV  has 
been  replaced.  It  provided  for  "use  (other 
than  residentially)  as  a  health  centre,  a 
school  treatment  centre,  a  clinic,  a  creche, 
a  day  nursery  or  dispensary,  or  use  as  a 
consulting  room  or  surgery  .  .  ." 

Under  the  new  instrument  this  has 
been  replaced  by  a  Class  Dl  non- 
residential institutions  clause  which 
provides  "for  the  provision  of  any  medical 
or  health  services  except  for  use  of 
premises  attached  to  the  residence  of  the 

Higher  premiums 
on  the  way? 
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consultant  or  practitioner."  Dispensaries 
are  no  longer  included  and  now  fall  either 
within  class  Al  (shops)  or,  where  ancillary 
to  a  hospital,  within  class  C2  residential 
institutions. 

The  construction  of  the  words  "any 
medical  or  health  services"  are  open  to 
interpretation,  but  would  appear  to  be 
more  restrictive  than  the  previous 
wording,  says  the  Pharmaceutical  Services 
Negotiating  Committee. 

"With  control  of  entry,  the  only  brick 
which  remains  to  be  placed  in  the 
legislative  wall  is  for  the  Society  to  be 
successful  in  getting  regulations  under 
section  66  of  the  Medicines  Act  to  maintain 
or  increase  the  already  high  standards  of 
pharmacies,"  said  chief  executive  Alan 
Smith.  "We  have  to  establish  standards 
before  we  are  likely  to  be  able  to  negotiate 
a  good  practice  allowance." 


which  covers  around  2,000  pharmacists, 
are  assessed  every  lanuary  in  time  for 
renewal  in  April.  She  said  that  the 
increase  in  the  damages  awarded  had 
already  been  reflected  in  increases  in 
cover,  rising  from  £100,000  ten  years  ago 
to  this  year's  figure  of  £500,000. 

The  Medical  Defence  Union,  who 
insure  doctors  against  negligence  claims, 
put  up  their  subscriptions  by  70  per  cent 
last  year  to  just  under  £600  per  doctor,  and 
are  predicting  a  £1 ,000  annual  fee  could 
be  the  norm  by  1988. 

New  contract 

notes  out  

A  set  of  guidance  notes  on  the  new 
contract  arrangements  in  England 
and  Wales  is  now  available  from 
the  Pharmaceutical  Services 
Negotiating  Committee. 

The  notes  cover:  the  application  for  an 
NHS  contract;  the  control  of  entry 
limitations  effective  from  April  1,  1987; 
discussion  of  the  terms  "necessary  and 
desirable";  membership,  procedures  and 
terms  of  reference  of  pharmacy  practice 
subcommittees;  types  of  application, 
consultation  and  appeals  procedures,  and 
minor  relocations  and  rural  areas. 

PSNC  points  out  that  these  are  basic 
guidelines  and  more  detailed  information 
is  available  in  guidelines  sent  to  family 
practitioner  committees. 


Small  LPCs  to 
be  men  short 

Local  pharmaceutical  committees 
with  nine  or  fewer  members  could 
find  it  difficult  getting  appointees  to 
service  both  the  dispensing 
subcommittee  and  the  pharmacy 
practice  subcommittee  of  their  FPC. 

The  Pharmaceutical  Services 
Negotiating  Committee  had  understood 
that  cross  over  of  deputies  (provided  no 
one  person  sat  on  the  same  case  in  both 
committees)  would  be  permitted.  But  in  a 
letter  last  week,  the  DHSS  says  it  considers 
it  "essential  that  there  is  no  common 
membership  of  these  two  committees 
either  at  full  member  or  deputy  level". 

PSNC  chief  executive  Alan  Smith,  says 
this  means  non-LPC  members  or  members 
of  a  neighbouring  LPC  will  have  to  be  co- 
opted.  "We  are  going  to  draw  the 
Department's  attention  to  the  practical 
problems,"  he  said. 

PPA  efficiency 
could  cut  income 

The  widespread  use  of  the 
electronic  transfer  of  prescription 
data  to  the  Pricing  Authority  could 
lead  to  a  cut  in  remuneration  of 
around  £2,000  a  year  per  contractor, 
PSNC  financial  executive  Mike 
Brining  said  last  week. 

Although  electronic  transfer  leads  to  a 
quicker  cash  payment,  it  lowers  the  debt 
period  and  hence  the  "capital  employed," 
included  in  the  remuneration  formula.  At 
current  prices,  and  assuming  the  debt 
period  will  be  cut  from  eight  weeks  to 
three,  contractors  would  lose  about  £20m 
from  the  global  sum,  or  £2,000  each. 

PSNC  is  hoping  to  meet  with  the 
Department  of  Health  soon  to  discuss  the 
results  of  a  pilot  trial  involving  ten 
pharmacies  which  finished  in  February. 
The  problem  could  be  resolved  by 
adopting  a  formula  involving  profit  on- 
cost, suggests  PSNC. 


Shadow  jobs 

Ms  Harriet  Harman  succeeds  Mr  Frank 
Dobson  as  Labour's  Shadow  Health 
Minister.  She  joins  the  new  health  and 
social  services  team  headed  by  Mr  Robin 
Cook  following  Neil  Kinnock's  reallocation 
of  front  bench  jobs.  Mr  Cook  replaces  Mr 
Michael  Meacher,  now  employment 
spokesman. 

Chemist  &  Druggist  18  July  1987 


Last  week's  £lm-plus  damages 
award  to  a  student  brain-damaged 
following  an  operation  will  lead  to 
renewed  pressure  on  professional 
indemnity  insurance  premiums. 

But  the  fears  are  that  the  rapid  increase 
in  damage  awards,  which  has  seen  the 
annual  total  paid  out  double  to  over  £20m 
in  two  years  to  1986,  will  lead  to  a 
proliferation  in  the  UK  of  the  "ambulance 
chasing"  that  occurs  in  the  USA,  where 
lawyers  work  for  a  percentage  of  any 
eventual  damages  settlement. 

Chemist  Defence  Association  general 
manager  Tim  Astill  says  the  £lm-plus 
award  was  not  unexpected.  "But  it  will 
naturally  lead  insurance  underwriters  to 
look  at  the  levels  of  premium  they  are 
charging  for  professional  liability  cover," 
he  says. 

"For  pharmacists,  although  insurance 
companies  lay  off  their  risk  with  re- 
insurance underwriters,  at  the  end  of  the 
day  the  money  paid  in  compensation  can 
only  come  from  pharmacists  themselves.  If 
the  courts  award  a  million  pounds  and  the 
CDA  has  10,500  members,  the  anthemtic 
is  straightforward!"  The  CDA  currently 
gives  £3m  cover. 

For  the  Pharmaceutical  Society,  Saskia 
Zeelenburg  told  C&D  that  the  premiums 
for  its  professional  indemnity  scheme, 


"Fm  just  practising  my  relaxation  requirements!' 


Pregnavite  Forte 
F  for  neural 
tube  defects 

Bencard's  minerals,  vitamins  and 
folic  acid  product  Pregnavite  Forte  F 
has  been  licensed  for  use  in 
reducing  the  risk  of  spina  hiiida,  or 
anencephaly,  recurring  in  mothers 
who  have  already  had  an  affected 
baby. 

The  decision  follows  studies  over  the 
last  ten  years  co-ordinated  by  Professor 
Richard  Smithells,  professor  of  child 
health  at  Leeds  University,  which  have 
demonstrated  that  neural  tube  defect 
(NTD)  recurrence  can  be  prevented  to  a 
large  extent  if  women  take  Pregnavite 
Forte  F  before  and  after  they  conceive 
another  child,  say  Bencard. 

The  company  recommends  a  dose  of 
one  tablet  three  times  daily  during  or  after 
meals,  with  treatment  starting  not  less  than 
28  days  prior  to  conception  and 
continuing  uninterrupted  at  least  until  the 
date  of  the  second  missed  period. 

The  incidence  of  NTDs  —  spina  bilida 
in  which  the  spinal  cord,  or  part  of  it,  is 
exposed  rather  than  protected  by  the 
backbone,  and  anencephaly,  a  fatal 
condition  where  the  brain  is  incomplete 
and  the  child  stillborn  —  varies  between 
countries.  Bencard  say  the  UK,  with  a 
reported  incidence  of  one  in  600  births, 
appears  to  have  a  higher  incidence  than 
most  of  the  rest  of  Europe. 

Bencard  say  that  around  1,000  babies 
are  bom  each  year  in  the  UK  with  NTDs, 
while  at  least  another  1,000  are  aborted. 
And  there  is  evidence  that  mothers  with  an 
NTD  baby  have  a  one  in  20  chance  of 

A  tale  of  two 
condominiums' 

Claims  backing  condoms  have 
been  the  source  of  two  recent 
complaints  to  the  Code  of 
Advertising  Practice  Committee. 

Warner-Lambert  and  LRC  challenged 
an  advertisement  for  Red  Stripe  condoms 
which  claimed  "as  advertised  on  TV", 
when  television  advertising  for  condoms 
was  still  not  allowed.  The  advertisers 
explained  the  product  had  been  part  of  an 
imaginary  commercial  on  an  AIDS 
programme.  The  Committee,  however, 
concluded  that  the  claim  was  misleading. 

And  LRC  were  challenged  by  Warner- 
Lambert  over  their  claim  that  Durex  was 
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having  another  affected  baby  (one  in  10 
after  two  previous  cases). 

In  the  trial,  of  454  treated  women,  only 
three  (0.7  per  cent)  had  another  affected 
child,  compared  with  24  (4.7  per  cent)  of 
519  mothers  untreated. 

Bencard  say  that  while  the  causes  of 
NTD  are  not  known,  some  specialists 
believe  there  is  a  link  with  vitamin  and 
mineral  deficiency.  "The  reason 
Pregnavite  Forte  F  achieves  these 
impressive  results  in  NTD  is  not  clear," 
Bencard  subsidiary  Board  emphasize.  "It 
is  essential  therefore  that,  for  this 
indication,  only  Pregnavite  Forte  F  should 
be  supplied  in  response  to  a  request  from  a 
customer  or  a  doctor's  prescription." 

Under  new  regulations  regarding  the 
maximum  daily  dose  of  folic  acid, 
Pregnavite  Forte  F  is  now  a  Pharmacy 
medicine.  Bencard  say  they  are  adjusting 
labels  accordingly. 

The  company  hopes  to  get  the  product, 
which  was  "blacklisted"  in  April  1985, 
back  on  NHS  prescription  for  this  new  use. 
Discussions  with  the  DHSS  are  in 
progress,  say  Bencard. 


the  only  brand  that  displayed  the  BSI 
Kitemark.  The  advertiser  pointed  out  that 
market  sampling  had  revealed  no 
Kitemark  examples,  but  the  Committee 
still  decided  future  use  of  LRC's  claim 
would  not  be  justified. 


List  reshuffle 

A  minor  reshuffle  of  products  on  the 
Government's  blacklist  of  non- 
prescribable  medicines  is  due  shortly. 

Under  an  amendment  which  is  likely  to 
be  effective  on  September  1,  Fiberform 
and  Octovit  tablets  are  to  be  included. 

The  following  items  will  become 
prescribable:  Dynese  Plus  aqueous 
suspension,  Haymine  tablets,  Kolanticon 
gel,  Polycrol  Forte  tablets,  Polycrol  gel 
and  Polycrol  tablets. 


NPA  update 
staff  trainer 

National  Pharmaceutical 
Association  members  will  shortly 
receive  a  free  copy  of  the  updated, 
staff  training  manual. 

The  manual  has  been  redesigned  and 
revised  and  provides  a  complete  training 
course  for  pharmacy  sales  assistants,  the 
NPA  says.  It  is  divided  into  three  sections 
—  basic,  product  and  sales  training.  There 
are  seven  basic  training  leaflets:  subjects 
covered  include  the  handling  of 
prescriptions;  selling  medicines;  health 
and  safety  in  the  pharmacy,  and 
communication.  The  product  training 
section  comprises  38  leaflets  on  stock 
found  in  all  types  of  pharmacy.  Sales 
training  has  13  leaflets  which  emphasise 
the  uniqueness  of  selling  in  the  pharmacy 
environment,  the  different  types  of 
customer  an  assistant  may  encounter,  and 
how  to  deal  with  them. 

For  each  section  there  are  a  number  of 
task  sheets  designed  to  extract  information 
gained  from  the  appropriate  leaflet  and 
show  its  relevance  to  everyday  situations  in 
the  pharmacy.  For  example,  the  task  sheet 
on  skin  care  conditions  asks  the  assistant  to 
describe  the  difference  between  infant 
eczema  and  psoriasis,  what  advice  should 
be  given  to  a  woman  with  warts,  a  girl  with 
acne,  a  customer  with  cold  sore,  and  what 
are  suitable  products  for  their 
treatment. 

Pharmacists  should  encourage 
assistants  to  complete  the  task  sheets,  the 
NPA  says.  They  can  be  submitted  for 
independent  assessment  (cost  £10). 

NPA  training  officer  Ailsa  Benson 
comments:  "If  pharmacists  want  to  be  seen 
as  professionals  and  as  part  of  the  primary 
health  care  team,  then  they  must  train  their 
staff;  they  now  have  the  means  to  do  it.  It's 
up  to  them ..." 
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PGC  considers 

voluntary 

compensation 

The  Pharmaceutical  General 
Council  is  looking  sympathetically 
at  a  letter  from  NPA  director  Tim 
Astill  asking  if  it  intends  to 
introduce  a  voluntary  scheme  to 
compensate  Scottish  contractors 
disadvantaged  by  the  delay  in 
implementing  the  new  contract, 

PGC  secretary  Colin  Virden  is  to 
appraise  the  Committee  of  the  extent  of  the 
potential  problem  in  Scotland  at  its  next 


No  OTC  'dope  for 
athletes!  

Athletes  must  be  aware  that  drugs 
contained  in  over  the  counter  and 
prescription  medicines  may  give 
positive  urine  tests  when  checks  are 
made  for  doping. 

So  says  the  latest  issue  of  the  Drug  & 
Therapeutics  Bulletin ,  published  by  the 
Consumers'  Association,  which  aims  to 
help  doctors  and  pharmacists  advise 
patients  involved  in  competitive  sports  on 
potential  problems.  It  lists  codeine, 
morphine,  ephedrine  and  related 
compounds  like  phenylpropanolamine 
and  pseudoephedrine,  as  banned 
substances  that  may  be  taken  inadvertently 
in  cough  or  diarrhoea  preparations. 

'Pharmacy  2000' 
for  Scotland? 

The  Pharmaceutical  General 
Council  (Scotland)  is  considering 
plans  for  a  "Pharmacy  2000" 
exhibition  in  1988. 

The  exhibition  was  to  be  the  Scottish 
contribution  to  National  Pharmacy  Week 
which  has  now  been  postponed.  Council 
will  look  at  plans  to  go  ahead  with  the 
exhibition  despite  this,  the  Scottish 
Executive  were  told  last  month.  Chairman 
Ian  Caldwell  stressed  that  nothing  definite 
had  been  decided,  but  such  an  event 
would  be  aimed  primarily  at  community 
pharmacists  with  some  hospital  input,  and 
would  focus  on  pharmacy  layout  and 
design  in  the  light  of  OPD,  and  inclusion 
of  consultation  areas,  he  told  C&D. 
Nuffield  Report  Council  will  complete  its 
preliminary  consideration  of  Nuffield 
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meeting,  C&D  understands. 

Ballot  forms  have  been  issued  to 
contractors  to  determine  whether  they 
wish  to  divert  cash  from  the  balance  sheet 
to  provide  extra  support  for  essential  small 
pharmacies. 

The  move  follows  a  meeting  where 
small  contractors  complained  the  scheme 
operating  in  Scotland  was  inadequately 
financed  compared  to  that  operating  in 
England  and  Wales. 

A  nil  discount  scheme  has  been 
introduced  for  Scottish  contractors 
backdated  to  lune  1 .  The  decision  was 
made  at  short  notice  by  the  Home  and 
Health  Department. 

A  provisional  list  of  nil  discount  items, 
which  should  be  endorsed  "ZD"  has  been 
circulated  to  pharmacies. 


The  Bulletin  says  problems  arise 
mainly  in  the  symptomatic  relief  of  pains, 
colds  and  gastrointestinal  upsets,  but  are 
easily  avoided.  Hay  fever  sufferers  may  be 
given  an  antihistamine  and/or  sodium 
cromoglycate  (plain),  but  not  an  oral  or 
parenteral  corticosteroid.  Topical 
corticosteroid  is  permitted  as  are 
analgesics  like  aspirin  and  paracetamol, 
but  not  in  combinations  with  codeine  or 
dextropropoxyphene,  which  are  banned. 

Diarrhoea  may  be  treated  with 
diphenoxylate  or  loperamide,  if 
necessary.  Anticonvulsants, 
antidepressants,  anti-emetics  and 
benzodiazepines  may  generally  be  used, 
the  Bulletin  says,  but  some  sports,  like  the 
modern  pentathlon,  ban  both  anxiolytics 
and  beta-blockers.  In  case  of  doubt,  the 
Bulletin  advises  athletes  to  consult  their 
sport's  governing  body. 


recommendations  at  its  luly  meeting. 
The  Society's  Sesquicentary  Council, 
had  recommended  that  Scottish  and 
Welsh  executives  organise  events  to 
celebrate  this  anniversary  in  1992,  with  the 
respective  Secretaries  of  State  as  principle 
guests. 

Health  Education  The  Scottish  Health 
Education  Group  has  distributed  an  AIDS 
information  package  and  leaflets  for  the 
public  to  all  pharmacists  in  Scotland. 
Control  over  entry  to  pharmaceutical 
list  in  Scotland  It  was  noted  that 
pharmacy  practice  subcommittees  had 
now  been  constituted  by  several  Health 
Boards,  but  that  none  had  so  far  met. 
Equagesic  tablets  A  Society  inspector 
had  reported  an  increase  in  the  number  of 
incorrectly  written  private  prescriptions 
for  Equagesic  tablets  which  are  subject  to 
Misuse  01  Drugs  Act.  The  secretary  had 
written  to  the  Scottish  General  Medical 
Services  Committee  requesting  that  the 
attention  of  prescribers  be  drawn  to  this. 


Lilly  under  the 
Ashley  'hammer 

Scourge  of  the  UK  pharmaceutical 
industry  Labour  MP  Jack  Ashley 
tabled  no  less  than  13 
Parliamentary  questions 
concerning  Opren  and  Eli  Lilly  last 
Thursday. 

Among  the  questions  he  asked  were: 

■  Whether  the  prices  negotiated  for  NHS 
drugs  include  an  allowance  for  the  risk  of 
drug  damage  and  compensation. 

■  What  rules  are  laid  down  by  the 
Committee  on  Safety  of  Medicines  for  the 
inclusion  of  old  people  in  clinical  trials  for 
drugs  which  will  be  used  by  them. 

■  How  many  drugs  are  supplied  to  the 
NHS  by  Eli  Lilly. 

■  In  what  way  and  to  what  extent  does  the 
DHSS  check  the  adverse  reaction 
warnings  given  by  drug  companies. 

■  If  the  Social  Services  Minister  will 
examine  the  possibility  of  making  it  a 
condition  of  a  pharmaceutical  company 
receiving  a  contractor  to  supply  drugs  to 
the  NHS,  that  in  the  event  of  that  company 
paying  any  compensation  for  drug 
damage,  British  citizens  would  receive 
equal  treatment. 

There  were  also  a  number  of  questions 
relating  directly  to  the  current  High  Court 
action  which  Health  Minister  Tony  Newton 
refused  to  answer,  the  matter  being  sub 
judice.  But  he  did  say  there  were  no  plans 
to  associate  compensation  arrangements 
with  the  supply  of  NHS  medicines,  and 
that  prices  negotiated  included  provision 
for  product  liability  insurance  premiums. 


Sweet  substitute 

Sucrose  substitute  xylitol  is  to  be 
marketed  on  the  strength  of  its 
claimed  ability  to  reduce  caries 
when  compared  to  sucrose. 

According  to  Finnsugar  Xyrofin,  a  two 
year  study  done  in  Finland  in  1972-74 
showed  that  170  children  aged  11-12  years 
given  two  or  three  pieces  of  chewing  gum 
every  day  (equivalent  to  7-10g  xylitol  a 
day)  had  between  30  and  60  per  cent 
reduction  in  caries  compared  to  a  group  of 
152  children  who  had  not  been  given  the 
gum.  Other  studies  have  shown  similar 
effects,  says  the  company. 

Xylitol  —  a  naturally  occuring 
5-carbon  sugar  alcohol  is  claimed  to  be  as 
sweet  as  sucrose  with  the  same  calorific 
value  but  no  artificial  after-taste. 

Xylitol  is  being  marketed  in  the  UK  by 
Finnsugar  Xyrofin  (UK)  Ltd,  41  Brighton 
Road,  Redhill,  Surrey  RH1  6YS. 
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CRC  use  still 
confuses  Irish 

People  are  generally  in  favour  of 
child  resistant  containers  but  still 
need  to  be  educated  about  some 
aspects  of  their  use,  according  to  an 
Irish  survey  published  in  the 
July/August  edition  of  IPU  Review. 

Of  1,400  adults  from  50  randomly 
selected  sampling  areas  throughout  Eire 
52  per  cent  had  been  or  heard  of  CRCs  for 
medicines  whereas  only  14  per  cent  were 
aware  of  their  use  for  potentially 
dangerous  household  products. 

Of  the  37  per  cent  of  adults  who  had 
actually  opened  a  container  with  a  CRC 
about  half  found  those  on  medicine  bottles 
very  easy  or  fairly  easy  to  open  while  14 
per  cent  found  them  very  difficult.  Just 
under  half  found  household  products  with 
CRCs  easy  or  fairly  easy  to  open. 

The  survey  revealed  that  46  per  cent  of 
adults  thought  that  use  of  CRCs  should  be 
compulsory  for  prescription  medicines,  37 
per  cent  thought  they  should  be 
compulsory  for  non-prescription 
medicines  and  40  per  cent  said  they 
should  be  compulsory  for  household 
products. 

□  See  also  pl44  for  details  of  a  survey  on 
child  poisoning  and  packaging  of 
medicines  commissioned  by  the 
Proprietary  Association  of  Great  Britain. 


Delandale 

In  our  notice  of  new  Parallel  Import 
Product  Licences  —  "More  PL(PI)s"  —  last 
week  (p60),  we  inadvertently  included 
Delandale  Laboratories  and  their  product 
licence  for  Priadel  200,  PL  0357/0028. 

This  is,  of  course,  not  a  PI,  but  a  new 
product  on  the  UK  market  (C&D 
Prescription  Specialities,  June  6,  pi  102), 
and  is,  say  Delandale,  manufactured  in  the 
UK. 

C&Hs  updating  of  its  (PL)PI  list  is 
taken  from  lists  of  product  licences 
granted  by  the  Department  of  Health, 
published  in  PL  number  order  in  The 
London  Gazette. 


PL(PI)s 


The  following  PL(PI)s  have  been  notified 
to  C&D  since  last  year's  Parallel  Importing 
supplement. 

Whitworth  Pharmaceuticals 


PL/4423/0149  Hiprex 
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Hexamine  hippurate 


Goodwill  to 

all  men?  

I  am  a  quiet  man.  My  tastes  are  simple. 
Half  a  dozen  dancing  girls,  the  odd  pint  of 
jolop  and  a  wee  song  or  two,  are  not 
actually  for  me,  although  once,  when  I 
suggested  I  preferred  a  low  profile,  it  was 
assumed  this  was  what  I  meant.  No,  but 
among  my  pleasure  is  writing  this  column, 
from  a  base  where  I  move  freely  among  my 
colleagues  —  unsuspected  —  as  the 
dreaded  Xrayser,  I've  met  some  of  our 
current  leaders  and  a  few  of  the  writers 
too.  Among  them  Eric  Jensen,  whom  I 
found  to  be  a  thinking  man  illumined  by  a 
caring  philosophy.  So  I  hope  he  will 
forgive  me  if  I  say  that  I  found  his  recent 
comment  (C&D  last  week,  p94) 
concerning  goodwill  calculation 
exasperating. 

You  may  recall  I  wrote  about  a  situation 
where  a  pharmacy  was  sold.  The  original 
proprietor  was  a  founder  member  of  a 
consortium  pharmacy  but  would  not  pass 
on  his  shares  to  the  new  owner  of  his  shop. 
Without  going  into  it  at  length  I  consider 
this  an  act  of  selfish  greed,  since  the 
shareholding  in  a  health  centre  pharmacy 
was  designed  to  prevent  an  outsider 
leapfrogging  the  existing  local  businesses, 
and  is  thus  an  intrinsic  part  of  each  of  the 
contributing  businesses.  The  shares, 
therefore,  should  be  costed  into  the 
goodwill  of  the  vended  pharmacy.  Since  in 
the  case  I  put  forward  they  had  been 
separated  I  raised  the  question  of 
establishing  a  price  related  to  the 
circumstances  by  suggesting  it  be  tied  to 
the  goodwill  figure.  I  don't  care  how  that 
figure  is  arrived  at,  but  if  you  have  —  later 
—  to  work  it  out,  I'm  blowed  if  I  can  see 
how  to  do  it  unless  you  use  some  sort  of 
formula,  based  perhaps  on  the  goodwill 
already  paid  for  the  business. 

I  did  not  expect  nit-picking  about  this 
or  the  definition  of  net  profit,  as  opposed  to 
pure  profit,  which  happen  to  be  the  same 
thing  in  my  business,  when  essentially  I 
was  raising  a  moral  question. 

New  openings 

I  think  I  may  have  told  you  I  had  faced  the 
imminent  threat  of  pre-contract 
leapfrogging,  which  I  fought  off  by  a 
mixture  of  bluff  and  vigorous 
campaigning. 

I  was  lucky!  But  what  surprised  me 
most  were  the  number  of  my  colleagues 
who  were  putting  up  applications  which  I 
cannot  believe  they  have  any  serious 
intention  of  following  up. 

It  must  be  very  hard  indeed  for  current 


Local  Pharmaceutical  Committee 
members,  particularly  those  on  dispensing 
subcommittees  to  know  how  to  deal  with 
them.  I  would  have  thought,  by  instinct, 
they  would  want  to  support  applications  in 
rural  areas.  But  what  to  do  when  these  are 
themselves  leapfrogs,  or  do  not  appear  to 
be  serious?  There  can  be  nothing  worse 
than  having  to  put  the  case,  which  must 
involve  much  work,  site  visits,  etc,  not  to 
mention  countering  an  unnecessarily 
aroused  organised  opposition,  when  you 
are  not  sure  if  the  bloke  really  intends  to  go 
ahead. 

In  my  view,  it  is  time  any  applicant  was 
required  to  give  a  contractual  undertaking 
to  open  if  permission  is  won.  My  feeling  is 
a  fair  number  of  the  late  applications  to 
open  up  will  not  proceed  because  they 
were  made  as  defensive  moves.  But  when 
once  the  pre-contractors  are  sorted  out,  I 
reckon  new  openings  will  genuinely  be  for 
the  benefit  of  the  communities  they 
propose  to  serve. 

Pre-pay 

pharmacy?  

Interesting  to  see  the  Pharmaceutical 
Society  supporting  a  move  to  have  us  sell 
prepayment  forms  for  NHS  charges.  So 
long  as  we  get  commission,  as  I  imagine 
sub-Post  offices  do,  I'd  not  be  unhappy  to 
be  able  to  offer  my  customers  this  extra 
little  service.  But  if  we  are  expected  simply 
to  handle  the  transactions  and  account  for 
the  money  —  presumably  via  a  deduction 
from  the  NHS  cheque  as  a  yet  another 
freebie  tax  collection  job  —  I  don't  want  to 
know. 

Capping  day 

I  overheard  the  most  remarkable 
discussion  the  other  day  between  a 
pharmacist  and  friend  at  a  show  near 
London.  Apparently  a  Society  inspector 
had  called  on  the  pharmacy  where  the 
chap  worked  at  a  time  when  the  bench  was 
knee  deep  in  scripts  and  patients  were  all 
"waiting".  It  was  unfortunate  he  chose  to 
ask  a  number  of  questions  on  procedures 
which  the  pharmacist  somewhat  resented, 
ending  up  by  asking:  "Before  you  dispense 
any  item  into  a  container,  do  your  first 
invert  the  container  and  tap  it  on  the 
bench?" ...  At  which  point  my 
eavesdropping  finished  because  the  lights 
went  down  and  the  music  came  up. 


In  March,  chemists  and  appliance 
suppliers  in  Northern  Ireland  dispensed 
1,181,733  prescriptions  (728,385  forms)  at 
a  gross  cost  of  £6,570,894.07  and  an 
average  cost  of  £5.56. 

Ill 
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Robinul  with 
neostigmine 

A.H.  Robins  are  introducing  Robinul- 
neostigmine  injection,  a  line  extension  to 
Robinul  injection,  for  the  reversal  of 
residual  non-depolarising  (competitive) 
neuromuscular  block. 

The  company  says  that  Robinul- 
neostigmine  is  associated  with  less  initial 
tachycardia  and  better  protection  against 
the  subsequent  effects  of  neostigmine 
methylsulphate  than  a  mixture  of 
neostigmine  methylsulphate  and  atropine. 
In  addition,  residual  central  nervous 
anticholinergic  effects  are  minimised  due 
to  the  limited  penetration  of  Robinul  into 
the  central  nervous  system. 

Each  1ml  amber  glass  ampoule  of 
Robinul-neostigmine  injection  contains 
500  micrograms  glycopyrrolate  USP  and 
2.5mg  neostigmine  methylsulphate  BP. 
Dosage  is  l-2ml  intravenously  over  10-30 
seconds.  Children  0.02ml/kg  over  10-30 
seconds.  PL0100/ 0099  A.H.  Robins  &  Co 
Ltd,  Crawley,  West  Sussex  RH102NH. 


Berkaprine  tabs 

Berk  Generics  Division  of  Rorer 
Pharmaceuticals  are  extending  their  range 
of  branded  generics  with  the  launch  of 
Berkaprine,  azathioprine  50mg  tablets. 

Berkaprine  are  yellow,  round, 
biconvex  tablets,  marked  on  one  side 
"Berk  1D2".  They  are  packed  in 
Securitainers  of  100  (£35.10  trade).  Berk 
Generics,  St  Leonards  House,  St  Leonards 
Road,  Eastbourne,  East  Sussex  BN21  3YG. 


Becotide  50 

Becotide  inhaler  has  been  renamed 
Becotide  50  inhaler  (beclomethasone 
dipropionate  BP),  bringing  it  into  line  with 
the  Becotide  100  inhaler,  introduced  in 
June  1986.  Allen  &  Hanburys  say  this 
name  change  should  lessen  any  possibility 
of  confusion  among  asthmatic  patients  and 
their  pharmacists,  by  clarifying  the 
strength  of  Becotide  prescribed. 

New  packs  of  Becotide  50  will  appear 
in  pharmacies  during  August.  A&H  are 
instructing  doctors  they  should  write 
Becotide  50  in  prescribing  this  product. 
Allen  &  Hanburys  Ltd,  Greenford, 
Middlesex  UB60HB. 

Consolidated  Chemicals  say  that 
following  the  discontinuation  of  Warner 
Lambert's  Peritrate  and  Peritrate  SA 
formulations  of  pentaerythritol  tetranitrate, 
some  prescribers  have  had  difficulties  in 
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obtaining  supplies  of  an  equivalent  nitrate 
preparation.  Consolidated  report  that  they 
hold  adequate  stocks  of  Cardiacap, 
containing  30mg  pentaerythritol 
tetranitrate,  in  containers  of  30  and  200 
capsules,  available  through  normal 
wholesale  channels.  In  case  of  difficulty, 
contact  Consolidated  Chemicals  Ltd, 
Abbey  Road,  The  Industrial  Estate, 
Wrexham,  Clwyd  LL13  9PW. 

Amitriptyline  tablets  BP  50mg  are  the 

latest  addition  to  Evans  Medical's  range  of 
generics.  The  orange,  film-coated  tablets, 
marked  "Evans"  on  one  side,  with  the 
strength  and  identification  code  329  on  the 
other,  are  packed  in  Securitainers  of  100 
(£2.40  trade).  Evans  Medical  Ltd,  318 
High  Street  North,  Dunstable,  BedsLU6 
1BE. 

MCFs  Palfium  suppositories'  new 

packaging,  to  be  introduced  from  the 
middle  of  next  month,  sees  each 
suppository  completely  covered  in  a 
PVC/polythene  laminate  blister  strip, 
replacing  the  vacuum-formed  blister  tray. 
The  company  says  the  new  presentation 
will  allow  the  pack  of  ten  suppositories  to 
be  presented  in  a  smaller  carton, 
including  a  security  window.  MCP 
Pharmaceuticals  Ltd,  Simpson  Parkway, 
Kirkton  Campus,  Livingston,  West  Lothian 
EH547BH. 

Dipyridamole  tablets  and 
chloramphenicol  eye  ointment  are 

available  from  Cox  Pharmaceuticals.  The 
dipyridamole  tablets  come  in  two  strengths 
—  25mg  orange,  sugar-coated  and 
unmarked  (100  £3.96)  and  lOOmg  white, 
sugar-coated  and  unmarked  (100  £11.04). 
The  chloramphenicol  eye  ointment  1  per 
cent  is  available  in  a  4g  pack  (£0.61,  all 
prices  trade).  Special  introductory  offers 
are  available  on  these  lines,  full  details 
from  representatives  or  via  Cox's  free  link 
line  (0800  373573).  Cox  Pharmaceuticals, 
Arthur  H.  Cox  &  Co  Ltd,  Whiddon  Valley, 
Barnstaple,  Devon  EX328NS. 

Roussel's  tube  feed  Reabilan  has  been 
approved  by  the  Advisory  Committee  on 
Borderline  Substances  and  is  now 
prescribable  for:  short  bowel  syndrome, 
intractable  malabsorption,  pre-operative 
preparation  of  patients  who  are 
undernourished,  treatment  for  those  with 
proven  inflammatory  bowel  disease, 
following  total  gasterectomy,  disphagia 
and  bowel  fistulae.  Roussel  say  Reabilan  is 
not  to  be  prescribed  for  any  child  under 
one  year  and  is  unsuitable  as  a  sole  source 
of  nutrition  for  young  children  up  to  five 
years.  Roussel  Laboratories  Ltd, 
Broadwater  Park,  North  Orbital  Road, 
Oxbridge,  Middx  UB9  5HP 


Caladryl  hits 
the  beach 

Wamer-Lambert's  Summer  programme 
for  Caladryl  will  include  direct 
approaches  to  holidaymakers. 

Until  September,  all  the  39  holiday 
centres  of  Holiday  World  and  Haven 
Holidays  will  show  a  commercial  for 
Caladryl  in  their  cinemas  every  day.  And 
Thomson  Holidays  will  feature  a  Caladryl 
advertisement  on  all  their  customer 
folders,  urging  holidaymakers  to  "buy 
before  they  fly". 

The  same  story  will  be  issued  in  a  series 
of  Press  releases  to  almost  every 
newspaper  in  the  country  this  month, 
asking  those  going  abroad  to  look  in  at 
their  local  pharmacy  first  for  Caladryl. 
Warner-Lambert  Health  Care,  Mitchell 
House,  Southampton  Road,  Eastleigh, 
Hants. 


Analgesics  up 

OTC  analgesic  are  likely  to  be  worth  more 
than  £100m  this  year,  £2m  up  on  1986, 
according  to  a  report  from  Projection 
2000. 

While  demand  in  volume  terms  is  fairly 
stable  at  about  100m  purchases  a  year, 
value  growth  has  been  boosted  by  the 
limited  list,  the  emergence  of  more 
expensive  compound  analgesics,  and  the 
introduction  of  ibuprofen  and  improved 
formulations  of  traditional  compounds,  the 
report  says.  Growth  is  expected  to  taper 
off  in  real  terms  over  the  next  decade  as 
the  prices  of  aspirin  and  paracetamol 
come  down. 

Projection  2000  say  that  last  year 
aspirin  accounted  for  45  per  cent  of  sales, 
followed  by  paracetamol  with  35  per  cent, 
ibuprofen  8  per  cent  and  compound 
preparations  10  per  cent.  By  1990  it  is 
predicted  that  aspirin's  popularity  will 
have  declined  to  40  per  cent  in  favour  of 
ibuprofen  and  compound  preparations. 
"Analgesics"  (£40)  is  published  by 
Projection  2000  Ltd,  1 6  Evonng  Road, 
London  N167QJ. 
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IT  CAN  ONLY  ADD 

TO  YOUR 
REPUTATION 


At  last,  a  pregnancy  test  you  can  rely  on  for  the  correct 
answer.  And  because  the  result  is  absolutely  clear  and 
needs  no  interpretation,  incorrect  readings  are 


impossible. 

Test  Pack  from  Abbott  Laboratories 
is  a  complete,  self  contained  work-station 
designed  specifically  for  Pharmacy 
use  and  gives  accurate  results  in 
just  4  minutes.  4 

Now  you  can  tackle 
pregnancy  testing  with  growing 
confidence,  knowing  that  your 
customer's  confidence  in  you  will 
grow  too. 

Stock  Test  Pack.  You'll  find  the 
results  will  exceed  your  greatest  expectations. 

A  wide  range  of  support  material  is  available. 


0  i 


ABBOTT  LABORATORIES  LTD.,  QUEENBOROUGH,  KENTME11  5EL.  TEL:  (0795)  663371 


IN  THE  Bl 


i  Formula, 

Recommended  lor  extra  satisfaction.       Recommended  for  growing  appetites. 


95%  of  hospitals  and 
now  91%  of  health  clinics 
previously  stocking  Farley  's 
OsterMilks  are  using  them 
again. 

That's  more  weight 
than  ever  behind  Farley's 
growing  success. 


Recommended  from  birth  onwards. 


FARLEY   HEALTH   PRODUCTS  LIMITED, 
THANE   ROAD,  NOTTINGHAM. 


Parleys 


IMPORTANT  NOTICE  BREAST  Mil  K  IS  THE  PREFERRED  FOOD  FOR  BABIES.  THE  OSTERMILK  RANGE  IS  INTENDED  TO  REPLACE  BREAST  MILK  WHEN  BREAST-FEEDING  IS  NOT  PO 


Tudor  film  and  cameras. 


Our  film  and  camera  range  have  been 
specially  developed  to  offer  your  customers  the 
best  photographic  combination. 

Our  new  XL  film  provides  a  bnghter 
image,  better  definition  and  improved  colour 
rendition,  whatever  the  lighting  conditions. 

And  when  used  in  our  super 
Powermaster  autowind  camera,  it  provides  your 
customers  with  the  photographic  results  they 
expect. 

The  Powermaster  is  a  beautifully  styled, 
high  quality  35mm  camera.  Simple  and  easy  to 
use,  it  accepts  100,  200  and  400  ASA  film. 

It  has  an  enormous  range  of  features 
including;  a  prefocused  35mm,  F3.5  fully  coated 
3  element  glass  lens,  built-in  electronic  flash, 
with  'flash  ready'  indicator  lamp,  built-in  CDS 
light  metering  system  with  2  colour  exposure 
L.E.D's,  built-in  lens  cover  with  automatic  battery 


cut-off  and  shutter  locking  mechanism,  and  a 
fully  automatic  power  wind/rewind  facility! 

Sophisticated  all  black  styling  and 
colour  stnpe  shoulder  strap  together  with  the 
Powermaster's  competitive  price,  makes  it  an 
attractive  purchase  for  your  customers  -  and 
extremely  profitable  for  you. 

Tudor  XL  film  and  the  Tudor 
Powermaster  autowind  camera  provide  a 
double  feature  with  two  very  big  stars. 

Sign  them  up  today! 


#  Tudor 

Better  by  definition 

Tudor  Photographic  Group  Ltd., 

Eldonwall  Trading  Estate,  Priestley  Way, 

Staples  Corner,  London  NW2  7AF. 

Telephone:  01-450  8066  Telex:  8814535  TUDOR  G 

Telefax:  01 -4  50  0221 
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Ultra  Pampers 
go  to  Press 

Proctor  &  Gamble's  television,  Press  and 
marketing  support  behind  the  launch  of 
their  super-absorbent  disposable  nappy, 
Ultra  Pampers,  starts  this  month.  The 
company  claims  that  the  total  package  is 
worth  £7. 5m. 

P&G  says  that  in  addition  to  the 
national  television  campaign,  featuring  a 
wringing  test  to  demonstrate  the 
effectiveness  of  Ultra  Pampers'  absorbent 
core,  65  per  cent  of  target  mums  will  get  a 
free  sample  nappy  and  a  £1  coupon 
redeemable  against  any  Pampers  pack. 

P&G  have  also  set  up  an  Ultra  Pampers 
sales  line  (091-261  0694)  to  handle  orders 
for  the  new  products.  Proctor  &  Gamble 
Ltd,POBoxlEE,  Gosforth,  Newcastle- 
upon-Tyne  NE99 1EE. 

Handy  Hakuto 

A  range  of  low-cost  disposable  gloves  has 
been  launched  by  Dage. 

The  Hakuto  TK  translucent  lightweight 
white  vinyl  gloves  do  not  tear  easily  and 
afford  good  tactile  sensitivity,  say  Dage. 
They  are  ambidextrous  and  can  be  used 
directly  from  the  pack. 

The  gloves  can  be  supplied  low 
powder,  or  packed  in  a  Class  100  clean 
room  under  laminar  flow  conditions. 
Longer  length  options  are  available  for 
eliminating  glove/garment  gaps. 

Sizes  for  the  long  length  gloves  are 
small,  medium,  and  large,  standard  length 
has  additionally  extra-large  size. 

A  catalogue  is  available  from  Dage 
(GB)  Ltd,  Intersem  Division,  Rabans 
Lane,  Aylesbury, 
Bucks  HP193RG. 


Snap  with  Fuji 
one  day  for  life' 

Patron  Duchess  of  York,  recently 
launched  the  cancer  charity  Search  88 
which  will  feature  a  national  photographic 
competition  supported  by  Fuji  and  David 
Anthony  Pharmaceuticals,  culminating  in 
a  book,  "One  day  for  life'.  This  poster 
launches  the  campaign. 

Entry  is  via  a  leaflet,  available  at  POS 
or  mailed  direct  to  the  public  who  are 
required  to  snap  their  contribution  on 
August  14  —  the  one  day  for  life.  That 
picture  —  together  with  a  £1  donation  to 
Search  88  and  £0.01  from  Fuji  if  their  film 
is  used  —  will  go  direct  to  the  charity.  Fuji 
and  other  sponsoring  firms  are 
underwriting  the  whole  administration 
costs  of  the  charity  which  aims  to  raise 
millions  of  pounds  next  year. 

POS  material  is  available  from  DAP, 
Spindus  Road,  Speke  Hall  Industrial 
Estate,  Liverpool  L24  1YA 


First  aid  for 
homoeopaths 


Healthways'  new  homoeopathic  first  aid  kit 
is  backed  by  an  education  programme 
explaining  how  to  use  this  form  of 
medicine  for  self-treatment  at  home. 

The  kit  (£19.95)  contains  24  of  the 
remedies  most  commonly  used  for  minor 
ailments  such  as  hayfever,  bites,  stings, 
diarrhoea,  sore  throats,  etc.  A  leaflet 
explains  how  to  use  the  medicines  which 
are  in  tablet  form.  Further  information  on 
how  to  treat  up  to  70  per  cent  of  minor 
ailments  is  given  in  an  open  learning 
correspondent  course  and  in  one  day 
seminars.  Healthways,  33  Liberty  Close, 
Woolsbridge  Industrial  Park,  Three 
Legged  Cross,  Wimborne, 
Dorset  BH216SY. 

Purity  on  tap 
from  Aquastream 

Aquastream  is  a  water  filter  that  can  be 
attached  directly  on  to  the  tap  without  any 
special  installation  (£9.95). 

The  filter  uses  silver-treated  activated 
carbon  to  remove  chlorine,  mercury, 
copper,  lead,  zinc  and  nitrates  without 
removing  beneficial  minerals  such  as 
calcium  and  magnesium.  Silver  treatment 
prevents  bacterial  growth  when  the  filter  is 
not  in  use. 

Distributors  Swede  Style  say  that  one 
filter  treats  up  to  3,000  litres  of  water  for 
less  than  a  penny  a  litre.  And  the  filter  may 
be  used  away  from  the  tap  when  travelling. 
The  only  maintenance  needed  is  flushing 
through  with  very  hot  water  about  once  a 
fortnight.  Swede  Style,  Aries  House,  East 
Grinstead,  West  Sussex  RH19  3UG. 


EXPRESS  NAILS 

Now  available  from  all  branches  of  Unichem, 
please  contact  your  local  branch  for  details 

GARLAND  COSMETICS, 
12  MARIAN  SQUARE,  NETHERTON, 
BOOTLE,  MERSEYSIDE  L30  5QB 
TELEPHONE:  051  521  4871    TELEX:  628761  BULTEL  G. 
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S&N  on  the 
face  of  it 

Smith  &  Nephew  are  bringing  Nivea  into 
the  regime  skincare  sector  with  a  new 
range  called  Nivea  Facials. 

Facials  is  being  test  marketed  in  the 
Central  television  area.  It  is  designed  to 
complement  the  original  skincare  range 
and  meet  the  needs  of  women  who  are 
seeking  a  structured  beauty  routine  for 
everyday  use,  with  three  products  for 


specific  usage,  to  cleanse,  tone  and 
moisture. 

The  range  offers  a  single  variant  to  suit 
all  skin  types,  and  comprises  cleanser 
(200ml  £2.25),  in  a  cream-coloured  pack, 
toner  (200ml  £2.25),  in  pink  and 
moisturiser  (150ml  £2.39),  in  blue. 

Smith  &  Nephew  say  the  Central 
television  area  was  chosen  for  the  test- 
market  launch  because  it  reflects  the 
national  demographics  in  terms  of  age, 
social  class,  attitudes  and  usage  of 
toiletries. 

It  will  be  supported  in  the  region  by  a 
television  campaign.  Smith  &  Nephew 
Consumer  Products  Ltd,  Alum  Rock 
Road,  Saltley,  Birmingham . 

Smooth  move 

Valentino  Parfums  have  added  a  body 
creme  to  their  range  (£27.50,  150g). 
Distributed  by:  Parfums  Stem  (UK)  Ltd, 
Princes  House,  36Jermyn  Street, 
London  SW1. 


Game,  set 
&  match 


Addis  have  matched  and  packaged 
toiletry  and  shaving  products  in  boxed 
sets. 

They  include  a  Culmark  shaving  set, 
packaged  in  yellow  and  silver,  which 
offers  a  shaving  brush,  lather  creme  and 
razor.  An  Addis  sports  set  includes  a 
bobble  vent  brush,  comb,  soap  box  and 
flannel  in  a  grey  and  green  coloured  box, 
while  a  traveller  set  includes  a  red  flannel, 
black  soap  box,  brush  and  comb  (all 
£3.99).  Addis  Ltd,  Brushworks,  Hertford. 


Woodstyle  Ltd. 

R  A  N  DA  SHOPFITTINGS 


SPECIALISTS    TO  THE 
CHEMIST  AND 

PHAR  M  ACEUTICAL 
INDUSTRY 


One  of  the  best 
known  names  in 
pharmaceutical 
contract  manufacturing 

Regent  Laboratories  Ltd.  at  its 
works  in  Park  Royal,  London  lias 
extensive  contract  manufacturing 
facilities  available,  covering  most  non- 
sterile  solid  and  liquid  dosage  forms. 

Amongst  the  products  regularly 
manufactured  are  plain,  sugar  and  film- 
coated  tablets,  hard  capsules,  powders, 
liquids  and  suspensions,  ointments, 
creams  and  toothpastes.  Regent  have  a 
dedicated  unit  for  beta-lactum  anti- 
biotics and  has  specialised  facilities  for 
the  manufacture  of  products  containing 
high  potency  oestrogens,  progestogens 
and  anti-cancer  agents.  The  company 
can  provide  a  total  contract  service  with 
all  normal  packaging  services. 

For  full  details  contact 

Regent  Laboratories  Ltd., 
Cunard  Road,  London  NW10  6PN. 
Telephone:  01-965  3637 
Telex:  926077  Reglab  G 
Fax:  01-965  4453 
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Eylure  take 
things  in  hand 

Eylure  are  launching  a  range  of  manicure 
and  beauty  care  implements  under  the 
branding  Eylure's  Professional  manicure. 

Comprising  ten  items,  the  range  is 
blister  packed  in  the  new  lilac  Eylure 
livery  with  its  own  merchandiser. 

The  range  consists  of:  nail  pliers,  for 
cutting  tough  nails,  centrally  sprung  for 
use  in  the  right  or  left  hand  (£4.49); 
sapphire  nail  file,  available  in  two  sizes, 
(small  £1.49,  large  £1.99);  manicure  sticks 
(£0.99);  nail  clippers  and  toe  nail  clippers 
(£1.49  and  £1.99);  cuticle  scissors,  (£2.99); 
nail  scissors  (£2.99);  tweezers  (£1.69);  and 
twissors  (£1 .99),  tweezers  made  from 
nickel  plated  steel  with  scissor  handles  and 
flat,  blunt  ends  to  be  used  like  normal 
tweezers  or  for  the  application  of  false 
eyelashes. 

And  Eylure  are  re-introducmg  an 
acetone  free  nail  polish  remover  (150ml, 
£1.29)  to  their  range,  and  backing  it 
throughout  July  and  August  with  an 
introductory  offer  price  of  £0.99.  Eylure 
Ltd,  Grange  Industrial  Estate,  Cwmbran, 
GwentNP44  3XR. 


Golden  chance 

Retailers  will  be  given  the  chance  to  win 
perfume  worth  £275  when  they  order  from 
Solarium  Services. 

Any  orders  placed  before  August  9 
(minimum  orders  are  £25)  will 
automatically  enter  retailers  in  a  grand 
draw,  with  the  first  prize  a  bottle  of  L'Air 
D'or,  which  contains  23  carat  gold  flakes 
and  is  said  to  be  the  most  expensive 
perfume  in  the  world.  Half  ounce  bottles 
worth  £99  will  be  second  and  third  prizes. 
Solarium  Services  (Mtg)  Ltd,  8  Guernsey 
Farm  Lane,  Felpham,  Bognor  Regis,  West 
Sussex,  England  P0226BU. 
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Creighton  Labs 
get  ahead 

Creighton  Laboratories  have  redesigned 
the  packaging  of  their  original  shampoos. 

The  dimpled  bottles  carry  the 
company  logo  and  an  illustration  of  the 
herb  or  flower  and  the  pastel-coloured 
shampoos  have  colour-matched  screw-on 
tops. 

Christmas  presentation  packs  of  the 
London  Collection  men's  fragrance  range 
are  made  from  mahogany  coloured  wood 
with  brass  handle  and  trimmings,  and 
carry  two  or  four  100ml  bottles.  Creighton 
Laboratories  pic,  Water  Lane, 
Storringion,  West  Sussex  RH20  3DP . 

Insette's  recently  launched  bactericide 
spray,  Aids  to  Hygiene,  will  now  be  called 
Aid  to  Hygiene.  The  change  has  been 
made  after  adverse  comment  linking  the 
product  with  the  AIDS  virus,  say  Insette, 
LEC  House,  4  Picton  Road, 
Liverpool  L154LH. 


When  in  Rome... 

A  skin  care  range  based  on  an  ancient 
Italian  spa  formula  is  being  launched  into 
Britain  by  Wigmore  Products. 

The  Saturnia  face  and  body  range 
offers  over  20  products  which  the 
company  says  are  based  on  regimes  for  the 
skin  from  the  Saturnia  Spa  in  Tuscany. 

They  retail  from  £12.50  for  thermal 
astringent  tonic  (200ml)  to  £49  for  anti- 
wrinkle  treatment  (30ml)  and  £62  for  six 
cellulite  treatment  ampoules.  Packaging  is 
grey  highlighted  in  silver  with  white 
lettering.  POS  material  is  also  available 
from  Wigmore  Products  Ltd,  31  Chase 
Road,  London  NW10. 


THE  CREAM 

OF  SUMMER 


I    ll    1  1        \fjjjg^5^r^'     Cold  sores  and  sore  lips  don't 
:    j  |     '.Mi       !  \  \  gojaway  for  the  Summer.  And  those  long,  lazy  days  in 

'  II     II  '":  suncancauseas  many  problems  as  the  coldest  Winter  day 

j|    |  ;    |  |    |  I  Blisteze's  medicated  cream  formula  provides  soothing  relief  for 

wL    JH  wL   M  cold  sores  and  dry  or  cracked  lips  throughout  the  year 

^HB^  ^G&r    H  Keeping  them  looking  and  feeling  their  best. 
BLISTEZE.  THE  CREAM  OF  SORE  LIP  AND  COLD  SORE  TREATMENTS 


Dendron  Ltd ,  94  Rickmansworth  Road. 


Watford.Herts  WD1  7JJ  Tel  (0923129251 
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Legging  it 
on  to  posters 


Focus  on  Legs  are  to  mount  their  first 
national  advertising  campaign  during 
November. 

The  campaign  will  involve  48  sheet 
poster  advertising  covering  the  whole  of 
the  UK  and  Northern  Ireland.  It  will  be 
supported  by  co-ordinated  POS  material. 
Focus  on  Legs  are  investing  over  £350,000 
in  the  advertising,  merchandising,  display 
and  promotion  of  their  Autumn  collection 
and  say  they  see  this  initial  support  as  the 
first  of  an  on-going  advertising  drive  for 
the  company.  Focus  on  Legs,  Silt  House, 
Common  Road,  Sutton-in-Ashlield,  Notts. 


Duet  in  French 

Frenchie  Cosmetics'  range  has  been 
extended  with  the  introduction  of  duet  eye 
shadows. 

Duet  (£0.99)  is  a  range  of  eight  variants 
of  double  eye  shadows  in  complementary 
colours  —  each  presented  in  a  clear 
lidded  case  with  silver  lettering  containing 
a  twin-sponge  applicator.  The  product  is 
not  tested  on  animals  says  the  company. 
Distributed  by:  Thomas  Christy  Ltd, 
Christys  Estate,  North  Lane,  Aldershot, 
Hants. 


Bellissima! 

Inspired  by  Autumn  in  Tuscany  and  "the 
crystal  sparkle  of  Italian  city  life" 
Maybelline's  Autumn  colours  are  called 
Bella  Donna. 

The  collection  consists  of  two  tonal 
themes:  chianti  and  cappuccino.  The 
former  comprises  crystal  and  chianti  trio 
shadow  (£2.55)  and  Tuscan  wine  lipstick 
(£1.80)  and  nail  enamel  (1.55);  while  the 
cappuccino  collection  includes  pistachio 
and  cappuccino  trio  shadow  (£2.55);  olive 
grove  mascara  (£1.90)  and  Florentine 
copper  lipstick  (£1.50)  and  nail  polish 
(£1.55).  Rimmel  International  Ltd,  17 
Cavendish  Square,  London  W1M  0HE. 
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Rubenstein 
makes  cats  eyes 

Cats  are  the  inspiration  for  Helena 
Rubenstein's  Autumn  make-up  shades, 
with  colours  drawn  from  the  humble  tabby 
to  the  wild  leopard.  Wild  Shadows,  duo 
shadows  imprinted  with  a  panther's  head 
(99.95),  come  in  leopard,  warm  cinnamon 
brown  with  apricot  biege;  wild  cat,  a 
gingery  fauve,  with  charcoal  grey;  snow 
tiger,  a  pure  white  and  deep  black  and 
astrakan,  clear  china  blue  toned  with 
Klein  blue. 

Cheeks  are  warmed  with  tabby  rose 
blusher  duo  (£9.95)  pale  pink  and  crushed 
raspberry,  and  for  lips  and  nails,  three 
new  shades  (£5.75  and  £5.25)  wild  red,  a 
deep  ruby,  Persian  rose,  a  bold  pink;  and 
Burmese  pink;  a  softer,  warmer  pink. 

Also  new  for  eyes  are  magnetic  blue 
mascara  intense  (£9.50),  violet  flash  and 
emerald  green  perfect  liner  (£17.50)  and 
magnetic  blue  Kholmatic  (£7.95).  Helena 
Rubenstein  Ltd,  Central  Avenue,  East 
Molesey,  Surrey  KT8  ORB. 


Bootiful 

One  of  the  herbal  ingredients  of  Norfolk 
Punch  is  being  used  in  a  new  moisturising 
cream. 

Norfolk  Punch  samphire  sea  foam 
(lOOg,  £3.99)  contains  the  sea  plant 
samphire  which  is  rich  in  mineral  salts  and 
iodine.  The  product  contains  no  artificial 
additives  or  perfumes.  Original  Norfolk 
Punch,  Welle  Manor  Hall,  Upwell, 
Norfolk. 


Pascall  Ltd  are  adding  to  their  Obsession 
bath  and  body  line.  The  three  new  products 
are  the  Obsession  antiperspirant/deodorant 
stick  (50g,  £12.50);  bath/shower  gel  (200ml, 
£19.50),  and  talc  (lOOg,  £15).  Pascall  Ltd, 
Warton  House,  ISO  High  Street,  London 
E152ND 


For  Perfect  nails 

Cutex  are  running  a  Summer  promotion 
on  Perfect  Colour  one  coat  nail  polish 
during  luly  and  August. 

All  shades  in  the  range  will  be  offered 
at  the  same  price  as  the  regular  Cutex 
shades  —  £1.60  —  a  saving  of  £0.35.  The 
promotion  will  be  supported  with  full  POS 
material  including  promotional  units  to  fit 
the  Cutex  Perfect  Colour  gondola,  and 
will  feature  the  message  'Take  the  one 
coat  challenge".  Chesebrough-Pond's 
Ltd,  PO  Box  42,  Consort  House,  Victoria 
Street,  Windsor,  Berks. 

Insignifying 

Shulton  are  extending  the  Insignia  all  over 
body  programme  with  the  launch  of  a  new 
deodorising  body  spray. 

The  product  will  be  offered  at  a  special 
introductory  offer  price  of  £1.35,  while 
stocks  last  (usually  125ml,  £1.55). 

And  the  company  are  running  a 
Summer  offer  on  Insignia  after  shave  to 
stimulate  trial  before  the  run-up  to 
Christmas. 

It  is  being  sold  at  a  special  price  of 
£2.85,  50p  off  the  recommended  selling 
price.  Shulton  (Great  Britain)  Ltd, 
Shulton  House,  Alexandra  Court, 
Wokingham,  Berks  RG11 2SN. 

For  Mr  Men? 

A  new  fragrance  gift  idea  for  men  is  being 
launched  by  Kitty  Little. 

Mr  Fragrance  (£1 .25)  is  an 
environmental  fragrance  product  for  the 
home,  the  first  for  males,  says  the 
company.  It  is  also  extending  the  Puss  in 
Boots  range  of  boot  stuffers  to  include 
Shoe  Kittens,  retailing  at  £2.49  a  pair. 
Kitty  Little  Ltd,  Units  5/6  Llewellyn 
Roberts  Way,  Market  Drayton, 
Shropshire. 
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Head  lines 

Topaz  hair  beauty  are  launching  a  "self- 
regulatmg"  shampoo  and  conditioner 
called  Protein  Rich. 

Both  shampoo  and  conditioner  come  in 
pearlised  packs,  shampoo  £0.89, 
conditioner  £0.99  for  250ml  with  a  400ml 
size  shampoo  also  available  at  £1.29.  Both 
products  are  suitable  for  all  hair  types  and 
frequent  use,  say  Topaz  Hair  Cosmetics 
Ltd,  The  House  of  Topaz,  Oldgate,  St 
Michael's  Estate,  Widnes, 
Cheshire  WA8  8TL. 


The  Jerome 
Russell  show 

Jerome  Russell  have  two  new  POS  units  for 
their  hair  products. 

A  floor  display  unit  holds  108  assorted 
colours,  and  a  counter  shelf  holds  24 
assorted  colours  —  each  including  a 
selection  of  hair  and  body  glitter  and 
fluorescent  and  neon  hair  colour.  Jerome 
Russell  Cosmetics  Ltd,  London  Office,  101 
Sunnyside  Road,  llford, 
Essex  IG 1 1HY. 


Give  it  a  curl 

L'Oreal  are  backing  their  relaunched 
Velvet  Performance  perm  with  a  £1  cash 
back  promotion  for  the  next  twelve 
months. 

The  relaunched  brand  features  a  new 
formulation  and  new  packs.  L'Oreal,  30 
Kensington  Church  Street, 
London  W84HA. 


Lauder's 
magnificent  7 

Estee  Lauder  are  introducing  7-day  hair 
repair  complex,  which  they  say  repairs  the 
damage  done  by  chemical  processing. 

The  product  comes  in  a  pack  of  seven 
vials,  which  are  applied  to  the  hair,  one 
each  night.  The  product  does  not  need 
washing  off  in  the  morning.  Estee  Lauder 
say  a  whole  course  should  be  used  about 
every  three  months,  although  one 
application  should  make  a  difference  to 
the  hair.  Estee  Lauder  Cosmetics  Ltd,  71 
Grosvenor  Street,  London  W1X  0BH. 


COUNTERPOINTS: 


Deem 

.-SHOWER  ] 


I 


A  Deep  Fresh 
new  look 

Changes  in  the  formula  and  packaging  of 
Reckitt  &  Colman's  Deep  Fresh  range 
have  been  made  in  a  move  to  make  them 
more  attractive  and  effective. 

New  twist-on  twist-off  caps  are  fitted  to 
products  to  avoid  spillage,  pine  foam  bath 
has  a  new  fragrance,  shower  gel  a  new 
formula  and  cologne  foam  bath  a  new 
deeper  blue  coloured  pack.  Reckitt  & 
Colman  Products  Ltd,  pharmaceutical 
Division,  Dansom  Lane,  Hull  HU8  7DS. 

Image  on  the  line 

The  Image  Group  —  the  dealer  arm  of 
Sangers  Photographies  Wholesale  —  have 
introduced  a  "telephone  home  delivery 
service"  for  their  members. 

The  service  is  designed  to  allow  Image 
members  to  satisfy  customer  demand, 
particularly  for  small  accessory  items 
seldom  available  in  depth,  that  a  retailer  is 
currently  not  stocking,  say  Sangers. 

A  48  hour  delivery  service  will  operate 
from  the  Birmingham  warehouse  direct  to 
the  customer's  address.  There  will  be  no 
extra  charge  to  Image  members  or  their 
customers,  say  Sangers  Photographies, 
Wholesale  Ltd,  Priory  House, 
Birmingham  B18  6LX. 

Pete's  a  dud 

Duracell  are  backing  batteries  with  award 
winning  commercials  on  Yorkshire  radio. 

The  seven  commercials  were  recorded 
by  comedy  actor  Peter  Cook  who  plays  a 
"disappointed  ordinary  HP  battery".  After 
being  broadcast  in  the  Midlands  and  the 
SE,  they  won  IPA  and  Clio  advertising 
awards,  says  the  company.  They  will  run 
on  Radios  Aire,  Hallam,  Pennine  and 
Biking  this  month  and  next.  Duracell  UK 
Ltd,  Duracell  House,  Church  Road, 
Lowfield  Heath,  Crawley,  West  Sussex. 
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Pifco  light  up 
for  Christmas 

Pifco  have  added  four  all-in-one 
Christmas  tree  decoration  kits  and  two  new 
sets  of  lights  to  their  range  for  Christmas. 

The  red  and  gold  colour  combination 
one-stop  shopping  decoration  kit 
introduced  last  year  is  now  available  in 
both  a  multi-coloured  and  silver  version 
(£10.99).  The  two  other  new  additions  to 
the  "kit"  range  are  the  Gold  Collection 
(£10.99)  and  the  Gift  Collection  (£9.99), 
combining  20  mini  lights  and 
complementing  tree  decorations. 


This  year's  new  tree  lights  are  a  multi- 
coloured transparent  diamond  cut  set 
called  Christmas  Gems  (20,  £4.99)  and 
Tutti  Frutti,  a  set  made  up  of  20  different 
lights  (£8.99).  Pifco  Ltd,  Princess  Street, 
Failsworm,  Manchester  M35  0HS. 

Milk  mo-ves 

Associated  Fresh  Foods  are  launching 
Lactolite  lactose-reduced  milk  for  people 
who  are  lactose  intolerant. 

Lactolite  (£0.36)  is  a  long  life  full 
cream  cow's  milk  but  its  lactose  content 
has  been  reduced  by  95  per  cent  by  the 
addition  of  the  lactase  enzyme,  says 
Associated  Fresh  Foods,  Normanton 
Industrial  Estate,  Ripley  Drive, 
Normanton,  West  Yorks. 


Fizzy  bodies 

Fizz  C,  a  sodium -free  effervescent  vitamin 
C,  has  been  introduced  by  G  &  G  Food 
Supplies. 

One  3g  measure  of  the  powder 
provides  l,000mg  vitamin  C,  40mg 
elemental  magnesium  and  40mg  elemental 
calcium,  together  with  potassium.  It  is 
added  to  water  to  make  an  orange- 
flavoured  drink.  Hypoallergenic  Fizz  C 
contains  no  gluten,  gram,  wheat,  lactose, 
sugar,  preservaties  or  yeast.  Fructose  Fizz 
C  is  sweetened  with  fructose.  (lOOg, 
£6 . 50) .  G  &  G  Food  Supplies,  175  London 
Road,  East  Grinstead,  West 
Sussex  RH  19 1YY. 


Cool  n'  Comfy 

Combe  International  are  test  marketing  a 
new  comfort  insole  in  the  Southern 
Region,  backed  by  Press  advertising. 

Cool  'n'  Comfy  (£1 .99),  is  a  one  size 
comfort  insole,  with  a  dimple  pattern  on 
the  underside,  which  allows  air  to 
circulate  in  the  shoe,  says  the  company. 
They  also  have  activated  charcoal  and  a 
three  months  guarantee. 

Press  advertising  will  feature  in 
regional  editions  of  national  publications, 
say  Combe  UK  Ltd,  A.M. P.  House, 
Dingwall  Road,  Croydon,  Surrey. 


ON  TV 
NEXT  WEEK 


GTV  Grampian  U  Ulster 

B  Border  G  Granada 

CCenlra]  A  Angha 

CTV  Channel  Islands  TSW  Soulh  Wesl 
LWT  London  Weekend  TTV  Thames  Tele 
C4  Channel  4  Bl  TV  am 


STV  Scotland 
(central) 
YYorksh.re 
HTV  Wales  St  We 
TVS  South 
TTTyneTees 


Andrex: 

Amplex  deodorant: 
Carefree  panty  shields: 


All  areas 
STV,Y,C,A, 
TSW,TVS,LWT,TT 
All  areas  except 
A,HTV,TVS 

Farley's  rusks  &  cereals:  Bt 
Fiesta  kitchen  towels:  All  areas, C4,Bt 

Johnson  &  Johnson  baby  lotion:  GTV.U.STV, 
B,G,Y,TVS,TTV 
Johnson's  baby  shampoo:  Bt 
Lana-sting  cream  and  spray:  LWT, TTV, C4 
Listerine:  ,  All  areas 

Lipcote:  TSWJVS 
Nutrasweet:  All  areas 

Odoreaters  trainer  tamers:  U,G,  Y,C,  A, HTV, 

TSW,TVS,C4 

Optrex:  All  areas 

Oxy:  All  areas 

Peaudouce  babyslips:  Bt 
Ladyshave  16:  TSW,TVS 
Reach  toothbrushes:  All  areas 

Sensodyne  toothbrushes:  GTV,STV,G,Y, 

A,TVS,LWT,C4 
Sensodyne  toothpaste:  All  areas  and  C4 

except  C,A,TTV 
Sergeant's  Rug  Patrol:  G,Y,TVS,LWT, 

TTV,C4,Bt 

Setlers  Turns:  All  areas 

Signal  toothpaste:  Bt 
Silvikrin:  All  areas 

Vapona:  Bt 
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Home  Healthcare 


Smith'f  Nephew 


S&N  OTC  logo 

Smith  &  Nephew  Medical's  primary  care 
division  are  consolidating  their  move  into 
the  OTC  market  with  a  new  Home 
Healthcare  logo,  to  be  used  on  all  new 
point  of  sale  material. 

The  Home  Healthcare  range  includes 
Melclin  dressings,  Elastoplast  bandages 
and  Propax  surgical  dressings  and  tapes. 
Smith  &  Nephew  Medical  Ltd,  PO  Box  81, 
HessleRoad,  HullHU32BN. 


Larkhall  go 
for  skincare 

Larkhall  Laboratories  have  introduced  a 
skin  cream  containing  W5  RNA/DNA 
extract,  an  ingredient  of  W5  tablets. 

Other  ingredients  of  Aguamid  W5 
cream  include  natural  vitamin  E  oil, 
evening  primrose  oil  and  jojoba  oil  (50ml, 
£19.95;  introductory  offer  3  x  50ml, 
£49.95). 

Larkhall  are  also  distributing 
Magnekon  plasters  which  are  applied  to 
various  acupuncture  pressure  points  and 
create  a  magnetic  field  (about  £32  for 
magnetic  waist  belt,  £12  for  joint 
supports). 

A  new  leaflet  describing  the  Foresight 
dietary  supplements  has  been  produced. 
Larkhall  Laboratories  pic,  225 Putney 
Bridge  Road,  London  SW152PY. 

Secto  have  modernised  the  design  of  their 
household  flea  killer  aerosol,  with  a  new 
logo  and  brighter  colours.  Distributed  by: 
Cupal  Ltd,  King  Street,  Blackburn,  Lanes. 


Smoke  signals 

Care  Laboratories  are  extending  their 
safety  in  the  home  campaign  with  a  smoke 
alarm  offer  on  Savlon  liguid. 

The  British  Standard  approved  alarm 
is  £8.99  with  two  proofs  of  purchase  from 
marked  packs  of  Savlon  liquid. 

At  the  same  time  there  will  be  "special 
price"  flashed  packs  of  Savlon  liquid, 
backed  by  advertising  in  the  women's  and 
baby  Press  until  October.  Care 
Laboratories  Ltd,  Lmdow  House,  Beech 
Lane,  Wilmslow,  Cheshire. 
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PHARMACY  IN  EUROP 


Free  movement  of  pharmacists 
-  the  implications  for  the  UK 


Two  EEC  Directives  make  it  possible  for  a 
registered  pharmacist  in  any  of  the  12 
Member  States  of  the  European  Community 
to  move  freely  from  one  country  to  another. 

By  October  1  these  Directives  will  be 
incorporated  into  each  country's  national 
legislation,  whereby  the  pharmaceutical 
diplomas,  certificates  and  other  formal 
qualifications  will  be  recognised  by  every 
other  Member  State. 

In  some  countries  the  competent 
authority  will  be  a  Goverment  department. 
In  the  UK  the  registration  bodies  are  the 
Pharmaceutical  Societies  of  Great  Britain 


The  European  pharmacist  will 
soon  be  a  reality.  W.A.G. 
Kneale  FPS,  EEC  liaison 
secretary.  National  Pharma- 
ceutical Association,  looks  at 
some  oi  the  implications. 

and  Northern  Ireland. 

It  will  also  be  a  requirement  that  the 
applicant  is  proficient  in  a  knowledge  of  the 
language,  health  and  social  security  laws 
and  the  Code  of  Ethics.  Centres  will  be 


124 


available  to  supply  this  information  in  every 
country  into  which  a  pharmacist  wishes  to 
move  and  register. 

The  basic  diploma 

A  pharmacist's  basic  diploma  entitles  him  to 
practise  his  profession  in  all  its  different 
branches  —  community,  hospital  or 
industrial.  In  every  Member  State  five  years' 
training  must  include  a  four-year  full-time 
University  course  and  one  year's  practical 
training.  In  the  UK,  the  University  courses  in 
Scotland  and  Northern  Ireland  are  four 
years.  In  England  and  Wales  they  are  of 
three  years'  duration,  but  are  specially 
recognised  in  the  Directive  as  being 
equivalent,  because  the  first  year's  basic 
science  studies  under  a  University  syllabus 
are  completed  in  the  "A"  level  course  at 
secondary  school. 

The  basic  diploma  is  all  that  is  required 
to  practise  hospital  pharmacy  in  every 
country,  but  additional  requirements  for 
specialisation,  particularly  in  a  hospital 
pharmacy,  will  be  prepared  by  the  EEC 
Commission  before  October  1,  1990. 

The  EEC  Commission  is  setting  up  an 
advisory  committee  to  ensure  a  continuing 
high  standard  of  pharmaceutical  training. 
Each  Member  State  will  have  its  own 
representation  made  up  of  one  each  from  the 
practising  profession,  the  teaching 
institutions  and  the  competent  authority  in 
each  state. 

Free  movement 

Co-ordination  of  the  laws,  regulations  and 
administrative  practices  in  connection  with 
pharmaceutical  training  is  provided  for  in 
Directive  85/432. 

Directive  85/433,  on  mutual  recognition 
of  diplomas,  sets  out  the  conditions  which 
will  enable  employee  and  self-employed 
pharmacists  to  move  freely  from  one 
Member  State  to  another,  irrespective  of 
nationality. 

There  are  over  90,000  pharmacies  in  the 
European  Community  serving  330  million 
people.  The  right  to  practise  in  another 
country  contains  within  it  the  right  to 
establish  a  pharmacy  within  the  existing 
rules  of  that  Member  State.  Apart  from  the 
UK  and  Ireland,  a  pharmacy  must  be  owned 
by  a  pharmacist  and  no  pharmacist  may  own 
more  than  one  pharmacy. 

A  pharmacist  may  purchase  an  existing 
pharmacy  and  will  be  treated  as  if  he  were  of 
the  same  nationality  as  those  in  the  State  in 
which  the  pharmacy  exists.  National 
authorities  need  not  recognise  the  diplomas 
of  other  countries  with  respect  to  the 
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establishment  of  a  new  pharmacy,  defined 
as  one  which  has  not  existed  for  three  years. 
This  part  of  the  Directive  is  to  be  reviewed  in 
1992.  Greece  is  not  required  to  apply  this 
section  of  the  Directive  before  1997. 

New  UK  legislation 

An  Order  in  Council  coming  into  force  on 
September  28,  1987  will  permit  the 
registration  of  pharmacists  from  all  other 
Member  States  by  an  amendment  of  the 
Pharmacy  Act  1954. 

The  implementation  of  Article  2(2)  of 
Directive  433/85  (known  as  the  "Prag" 
Amendment)  will  be  brought  about  by  an 
amendment  to  the  Medicines  Act  1968.  This 
prevents  an  immigrant  pharmacist  from 
exercising  personal  control  (eg  as  manager, 
owner  or  locum)  over  a  pharmacy  which  has 
been  registered  for  less  than  three  years. 

The  National  Health  Service  Act  1977 
will  be  amended  to  require  a  knowledge  of 
the  English  language  by  a  pharmacist 
seeking  inclusion  in  the  list  of  persons 
providing  a  pharmaceutical  service. 

Language  differences 

Many  European  pharmacists  are  already 
fluent  in  the  language  of  their  neighbours. 


Belgians  speak  French  or  Flemish,  which  is 
similar  to  Dutch.  Luxembourgers  speak 
French  and  German,  while  German  and 
French  pharmacists  speak  each  other's 
languages  particularly  in  the  border  areas. 
Many  Greeks  have  studied  in  Italam 
Universities.  Most  Portugese  and  Spanish 
understand  each  other  and  many  speak 
French. 

Fluency  in  a  foreign  language  is  not 
difficult  if  there  is  the  right  opportunity  to  use 
it.  Thousands  who  have  been  thrown 
together  through  their  work  in  the  European 
Community  have  already  discovered  this. 
Many  more  will,  as  the  barriers  of 
discrimination  between  people  because  of 
their  nationality  are  no  longer  permitted. 
The  UK  will  be  particularly  attractive  to 
those  wishing  to  improve  their  English,  now 
that  this  has  become  the  most  important 
world  language. 

Good  character  and  health 

Some  slates  require  proof  of  good  character 
and  a  certificate  of  physical  or  mental 
health.  Where  this  is  not  the  custom  in  the 
state  from  which  the  foreign  pharmacist 
comes,  the  host  country  will  require  such 
proof  within  three  months. 


The  Pharmaceutical  Society  has  already 
amended  its  bye-laws  to  meet  these 
requirements  which  will  come  into  force  at 
the  end  of  August  1987.  This  will  apply  to  all 
graduates  seeking  registration  in  future, 
including  British  and  other  countries  with 
reciprocal  agreements. 

Scientific  differences 

Scientists  are  among  the  most  international 
of  people.  The  differences  in  the  science  and 
practice  of  pharmacy  in  the  countries  of 
Europe  are  small  and  they  are  likely  to 
decrease  as  free  movement  becomes  more 
common. 

The  rapid  development  of  modem  drugs 
and  treatment,  and  the  strides  made  in  the 
field  of  counselling,  have  already  made 
pharmacists  in  different  countries  more 
alike.  Universities  will  jealously  guard  their 
right  to  provide  the  balanced  course  they 
consider  best,  without  studies  becoming 
standardised  for  all  Member  States. 

Free  movement  of  pharmacists  will  be 
followed  by  the  "Erasmus  Programme" 
which  will  be  developed  so  that  students  may 
move  freely  within  the  European 
Community.  Universities  in  different 
countries  will  be  required  to  co-ordinate 
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their  courses  of  study.  Financial  aid  will  be 
available  for  students  who  wish  to  pursue 
their  studies  in  another  country. 

Motivation  to  move 

Everyone  who  wants  to  move  will  have  a 
different  reason.  As  in  our  own  country,  the 
commonest  motives  will  be  to  improve  one's 
situation,  to  move  to  a  more  agreeable 
location,  to  gain  fresh  experience  or  to  earn 
more  money. 

Working  in  another  part  of  Europe  will 
have  additional  attractions.  Some  will  be 
based  on  a  desire  for  more  congenial 
conditions,  such  as  the  enjoyment  of  a 
climate  with  more  sun,  or  winter  sports. 
Historical  and  cultural  attractions  will  play  a 
part.  Or  perhaps  marriage! 

Some  continental  pharmacists  may  come 
to  Britain  because  it  is  unique  in  having  the 
only  State-controlled  comprehensive 
national  health  service  and  they  would  like 
experience  of  how  it  works.  Others  may 
come  to  the  UK  to  experience  employment 
in  a  company-owned  pharmacy  with  its 
different  systems  of  management  and 
extensive  product  range. 

Pharmacists'  salaries  also  vary  from 
country  to  country,  highest  in  France, 
Luxembourg,  Holland  and  Denmark,  and 
lowest  in  Greece,  Portugal  and  Ireland. 

There  is  little  unemployment  among 
pharmacists  in  Europe,  largely  because  of 
careful  control  over  the  intake  of  students. 
France  used  to  accept  an  unlimited  number 
of  pharmacy  students,  but  this  has  been 
restrained  by  law  in  recent  years. 

The  possibility  of  being  able  to  purchase 
a  pharmacy  in  another  country  will  be  an 
attraction  for  some,  although  there  is  strict 
control  over  the  establishment  of  pharmacies 
in  the  majority  of  Member  States. 

Widespread  co-operation  between 
pharmacists  in  multi-national  manufacturing 
concerns  will  make  freedom  of  movement 
particularly  welcome  in  this  field. 

Wider  horizons 

Historically  the  nations  of  Europe  have  never 
been  united  in  peacetime.  It  was  the 
bloodshed  and  destruction  m  two  world  wars 
which  forced  us  to  create  something 
different. 

Luxembourg  is  the  smallest  country  in 
the  European  Community.  In  one  of  its  oldest 
streets  stands  the  birthplace  of  Robert 
Schurnan,  the  statesman  whose  vision  played 
such  a  key  part  in  creating  the  European 
Community.  Above  the  old  city  now  stand 
the  new  buildings  of  the  EEC  Commission, 
European  Parliament,  European  Court  of 
Justice  and  European  Investment  Bank. 
Long  and  patient  negotiations  by  the 
representatives  of  every  Member  State  have 
brought  us  to  the  historic  point  we  have  now 
reached. 

We  in  pharmacy  are  a  part  of  the  | 
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growmg  process  of  building  a  new  European 
framework  —  free  from  the  narrow 
nationalism  and  prejudice  which  have  kept 
us  apart  for  so  long.  This  is  providing  the 


No  great  impact 
on  the  UK? 

Is  free  movement  likely  to  have  a 
major  impact  on  pharmacy  in  the 
UK?  Not  according  to  a  random 
sample  of  pharmacists  and 
employers  spoken  to  by  C&D. 

Boots  do  not  anticipate  engaging  large 
numbers  of  pharmacists  from  other  EEC 
countries  to  overcome  the  shortages  in  the 
UK,  although  the  possibility  is  not  ruled 
out  completely. 

The  company  foresees  limitations  due 
to  language  competence.  Boots  employ  a 
number  of  pharmacists  of  all  nationalities 
but  "reserves  its  own  stringent 
requirements  in  selection  procedures",  a 
spokesman  said.  Company  policy  is  to 
train  preregistration  students  and  recruit  a 
modest  number  of  pharmacists  for  non- 
managerial  duties. 

Roy  Carrington,  superintendent 
pharmacist,  National  Co-operative 
Chemists,  told  C&D  he  did  not  expect 
there  would  be  a  mass  influx  of  European 
pharmacists  immediately,  rather  a  "steady 
trickle"  over  the  years.  The  Europeans 
might  be  interested  In  the  different  career 
structure  offered  by  the  multiples  in  the 
UK,  he  thought,  but  co-ops  were  not  a 
complete  novelty  because  there  were  a  few 
remaining  in  France  and  there  was  a 
European  co-operative  pharmacy 
organisation. 

He  said  he  would  have  no  qualms 
about  employing  a  European  pharmacist 
providing  he  or  she  had  a  good  command 
of  English  and  came  up  to  the  required 
professional  standards.  He  had  no  plans  at 
this  stage  to  advertise  overseas. 

Underwoods'  deputy  managing 
director,  Dennis  Casey,  said  he  would 
welcome  pharmacists  from  Europe 
because  they  would  help  ease  recruitment 
problems.  But  he  thought  it  unlikely  many 
would  come  because  house  prices  in  the 
South-East,  where  Underwoods  is  based, 
were  "horrific"  and  it  was  a  big  decision  to 
uproot  one's  family.  The  company  attracts 
many  Australians  and  New  Zealanders 
wanting  to  work  in  London  and,  because 
they  are  so  "tremendously  hard-working, 
loyal  and  the  customers  love  them", 
Underwoods  regularly  advertise  for  staff  in 
these  countries. 

The  potential  supply  of  European 
pharmacists  is  unlikely  to  solve  the 
I   hospital  manpower  shortage.  Bob  Timson, 


citizens  of  twelve  European  countries  with 
the  freedom  to  work,  to  practise  our 
professions  and  to  live  m  peace  as  a  powerful 
stabilising  factor  in  the  world. 


Pharmaceutical  Whitley  Council  staff  side 
chairman,  said  he  couldn't  see  European 
pharmacists  rushing  over  the  water 
because  the  pay  in  the  UK  hospital 
pharmacy  was  so  low.  He  has  noticed  that 
even  the  agency  supply  of  Australian 
pharmacists  —  plentiful  some  two  to  three 
years  ago  —  is  now  drying  up. 

Mr  Bill  Brookes,  president,  Guild  of 
Hospital  Pharmacists,  agreed  that  the 
numbers  of  European  pharmacists  coming 
here  would  be  unlikely  to  have  any  impact 
on  staffing  problems.  Before  being 
allowed  to  practise  they  would  have  to 
satisfy  language  and  other  requirements. 

As  for  the  impact  on  pharmacy 
education,  Professor  P. F.  D'Arcy,  head, 
department  of  pharmacy,  Queen's 
University  of  Belfast,  could  foresee  no 
immediate  changes  in  the  syllabus 
because  the  schools  were  concerned 
mainly  with  training  pharmacists  for  work 
in  the  UK  rather  than  overseas.  The  most 
important  matter  occupying  schools  at 
present  was  the  Nuffield  report  and  how  its 
recommendations  could  be  introduced. 

He  added  that  the  UK  schools  were 
"streets  ahead"  of  those  on  the  Continent 
in  the  teaching  of  clinical  pharmacology, 
so  Europeans  coming  over  here  may  not 
be  as  conversant  in  this  subject.  On  the 
other  hand,  UK  students  were  not  taught 
food  and  water  analysis  which  was  widely 
practised  by  pharmacists  in  some 
European  countries,  so  in  the  long  term 
this  might  be  an  area  to  be  covered. 
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TENSION  HEADACHE? 


17%  of  the  UK  adult  population  (7Z2 
million  people)  get  the  symptoms  of  Tension 
Headache.  And  each  pharmacy  gets  on 
average  between  12  and  14  requests  every 
week  for  advice  about  headaches  or 
recommendation  for  treatment. 

Tension  Headache  is  the  result  of  a 
cycle  which  usually  begins  with  the  stress  of 
everyday  living  at  work  and  home  -  rush- 
hour  travel,  meetings  and  shopping  with  the 
children.  This  can  cause  muscular  tension, 
which  often  results  in  Tension  Headache. 
The  condition  is  variously  described  as  a 
vice-like  pressure  on  top  of  the  head,  or 
pain  in  the  forehead  or  neck.  Simple  anal- 
gesics often  give  inadequate  relief. 

The  Tension  Headache  is  in  itself  stress- 
ful so  the  cycle  starts  again. 

The  result  is  a  continuing  Tension  Head- 
ache, which  can  last  all  day  Syndol  is  a 
specially  formulated  analgesic  designed 


to  break  the  cycle  of  stress  and  muscular 
tension  in  Tension  Headache.  It  does  this  in 
three  ways; 

1.  Codeine  and  paracetamol  block  pain 
fast. 

2.  Caffeine  has  been  shown  to  enhance 
the  analgesic  effect  of  paracetamol. 

3.  Doxylamine  succinate  has  a  proven 
action  which  helps  Syndol  relieve  the 
muscular  tension  of  Tension  Headache. 

Syndol  is  the  analgesic  specifically 
formulated  for  Tension  Headache,  and  is  an 
appropriate  recommendation  whenever 
patients  ask  for  advice,  or  an  analgesic. 

SYNDOL- FROM  PRESCRIPTION  TO 
PHARMACY  SUCCESS  IN  THE  TREATMENT  OF 
TENSION  HEADACHE. 

Memell— 


Medicines 


A 


Confidence  in  pharmacy  c 


Merreli  Do 

A/' 

'  PROVEN  RELIEF  FROM  THE  PAIN  OF  YOUR  HEADACHE 

TENSION  HEADACHE 


BREAKS  THE  CYCLE  OF 
TENSION  HEADACHE 
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In  pride 


►  APS,  Your  first  name  in  generics. 

^  Your  premier,  British  manufacturer 
dedicated  to  reliable  personal 
service. 

^  Your  strong  and  independent  first 
choice  in  a  competitive 
market-place. 


® 


Approved  Prescription  Services 


mm 


APPROVED  PRESCRIPTION  SERVICES  LTD., 

WHITCLIFFE  HOUSE,  WHITCUFFE ROAD,  CLECKHEATON,  WEST  YORKSHIRE BD1S3BZ. 
TEL. :  10274)  876776.  TELEX:  5IS61 APSTAB  G.  FAX:  10274)  862237 


Recovering  SMP 

With  the  introduction  of  statutory  maternity 
pay,  the  initial  task  of  paying  this  falls  on  the 
employer.  He  has  the  job  of  deciding  an 
employee's  eligibility  for  this  benefit  and 
actually  handing  over  the  cash  involved  to 
that  employee. 

However,  like  statutory  sick  pay  he  can 
recover  this  money  from  the  Government. 
The  mechanism  for  doing  this  is  to  deduct 
the  gross  amount  of  statutory  maternity  pay 
handed  over  to  employees  from  the  total  sum 
of  employer'  and  employees'  national 
insurance  contributions  sent  monthly  to  the 
collector  of  taxes. 

An  extra  amount  can  also  be  deducted 
by  way  of  compensation  and  for  the  year 
beginning  April  6,  1987,  the  amount  has 
been  fixed  at  7  per  cent  of  all  the  statutory 
maternity  payments  made  to  employees. 

Both  of  these  amounts  can  be  deducted 
when  a  business  pays  the  Inland  Revenue  for 
the  tax  months  when  these  payments  are 
made.  However,  the  deduction  can  be  made 
at  a  later  date. 

Remember,  too,  that  certain  records  are 
required  by  law.  These  are: 

1  Dates  of  maternity  absence 

2  Weeks  within  the  maternity  pay  period 
when  you  did  not  pay  statutory  maternity 
pay  —  with  the  reasons  for  non-payment 

3  Any  maternity  certificate  or  copies  thereof 
and  any  other  medical  evidence  from  the 
employee  in  respect  of  payment  of  statutory 
maternity  pay. 

It  is  also  necessary  to  record  payments 
made  and  deductions  from  national 
insurance  contributions.  The  records  must 
be  kept  for  three  years  after  the  end  of  the  tax 
year  to  which  they  relate  and  there  is  risk  of 
prosecution  if  they  are  not  kept  properly. 
Fines  of  up  to  £400  can  be  imposed  plus  £40 
per  day  for  continuing  failure  to  keep  the 
records  required. 


Data  register 

More  and  more  businesses,  large  and  small, 
have  been  acquiring  micro  and  home 
computers  to  assist  them  in  their  day  to  day 
work.  If  payroll  and  accounting  records  are 
kept  on  the  computer  then  there  are  no  legal 
requirements  on  the  business  to  inform 
anyone.  However,  if  any  personal  data  is 
kept  and  stored  for  retrieval,  the  business 
becomes  a  "data  user"  and  must  register 
with  the  Data  Protection  Registrar  and  pay 
the  necessary  fees.  A  failure  to  do  so  could 
result  in  heavy  fines. 

Personal  data  is  any  information  about 
living  people.  Thus  information  about 
employees  or  individual  customers  is  caught 
by  this  law  although  not  details  about 


POINTS  OF  LAW 


organisations  or  other  limited  companies. 
From  November  11  individuals  will  have  a 
right  of  access  to  any  data  kept  on  them  on 
computers  and  on  payment  of  a  small  fee,  a 
business  will  have  to  respond  to  a  request  in 
writing  by  any  employee  or  individual  for 
the  data  concerned. 

From  the  date  of  receiving  a  request  a 
business  will  not  be  able  to  tamper  with  the 
data  to  make  it  more  acceptable  to  the 
individual.  The  data  user  will  be  given  up  to 
40  days  to  respond  to  the  request.  A 
standard  registration  form  can  be  obtained 
from  the  Data  Protection  Office  at 
Springfield  House,  Water  Lane,  Wilmslow, 
Cheshire  SK9  5  AX.  There  are, 
accompanying  the  form,  standard  data 
descriptions  which  the  user  will  be  able  to 
refer  to  in  providing  the  information 
required. 

Although  some  latitude  has  so  far  been 
exercised  over  prosecutions  for  non- 
registration, things  will  be  tightened  up  as 
the  date  approaches  for  individuals  to  have 
the  right  to  information. 


Numark  wholesalers  S.  Haydock  &  Co  Ltd 
of  Belfast  and  Kleenex  are  helping 
children's  hospitals  in  Northern  Ireland, 
donating  money  for  Kleenex  products  sold 
in  the  Province.  The  aim  is  to  raise  a 
minimum  of  £20,000.  TV  personality 
Wendy  Austin  was  behind  the  project,  and 
she  is  pictured  here  with  Haydock's  Gary 
Hutchinson  and  Alan  McDowell  on  the  left 
and,  on  the  right,  Kimberly-Clark's  Alf 
Reid  and  Brian  McCornish 


Dismissal  for 
dishonesty 

One  of  the  most  difficult  problems  facing  an 
employer  arises  where  he  suspects  an 
employee  of  acting  dishonestly. 

It  may  be  that  cash  has  gone  missing  or 
that  roods  have  disappeared  from  the 
premises. 

Yet  because  the  employer  or  a  manager 
has  not  seen  the  employee  take  the  goods  or 
cash,  the  employer  feels  that  he  must  live 
with  an  awkward  or  perhaps  embarrassing 
situation. 

He  fears  that  to  dismiss  the  employee  — 
especially  those  with  long  service  —  might 
involve  a  large  bill  for  unfair  dismissal 
compensation  if  the  case  goes  to  an 
Industrial  Tribunal. 

The  law  does,  however,  give  some 
protection  to  the  employer  who  finds  himself 
in  such  a  situation. 

In  broad  terms,  if  the  employer  has 
reasonable  grounds  for  thinking  that  an 
employee  has  committed  an  act  of 
dishonesty  then  he  can  dismiss  him  or  her, 
and  in  all  probability  an  industrial  tribunal 
would  consider  his  actions  to  be  fair. 

The  Employment  Appeal  Tribunal 
(which  makes  rulings  on  these  kind  of  issues) 
has  said:  "An  employer  who  dismisses  for 
suspected  dishonesty  need  not  produce 
hard  evidence.  All  he  is  required  to  do  is  to 
provide  evidence  to  show  that  his  genuine 
belief  in  the  employee's  dishonesty  was 
reasonably  entertained." 

In  practice  this  means  two  things:  before 
taking  action,  the  employer  must  make  a 
reasonable  investigation  of  the 
circumstances  so  that  there  is  some  evidence 
that  points  to  the  employee  in  question,  and 
second,  he  must  give  the  employee  an 
opportunity  to  have  his  say  and  be  allowed  to 
comment  and  rebut  any  accusation.  In  the 
larger  firms,  there  would  have  to  be  a  right 
of  appeal  to  a  higher  authority. 

If  at  the  end  of  the  day  the  employer  is 
satisfied  as  to  the  employee's  dishonesty,  he 
can  dismiss  and  expect  his  decision  to  be 
held  as  fair. 

What  the  law  says  is  that  it  is  the 
employer's  state  of  mind  at  the  time  the 
dismissal  takes  place  that  is  important.  Cases 
have  arisen  where  an  employee  has  been 
dismissed  for  a  dishonest  act.  Subsequently, 
the  employee  has  been  prosecuted  in  the 
courts  and  been  found  not  guilty. 

Nevertheless,  tribunals  have  held  that 
the  employer  acted  fairly  at  the  time  he 
dismissed  notwithstanding  what 
subsequently  happened  in  the  courts.  This 
may  seem  on  the  surface  to  be  unfair  to  the 
employee  but  the  law  looks  upon  the 
situation  in  a  different  light. 
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Who  do  you  turn  to  with  your  day  to  day 
business  problems? 


As  tin  independent  pharmacist,  yon  call  on  many  specialised  services  for  the  development  of  your 
business.  But  there's  one  name  that  simply  has  more  behind  it  foryou  -  Vestric. 

We  care  foryou  in  so  many  ways  with  Statim  finance  Limited  Link  in-pharmaev  computer  systems,  a 
dedicated  sales  force  visiting  you  regularly  local  branches  with  experienced  staff  on  hand  to  deal  with  your  day 
to  day  needs,  and  central  stores  looking  after  your  surgical  sundries. 

Just  one  of  the  many  services  that  make  up  Vestries 
total  package  for  the  independent  pharmacist. 


WE'RE  ALWAYS   THERE    ■    WE  ALWAYS  CARE 


WRING  OUT  OTHER  DISPOSABLES. 


WRING  IN  NEW  ULTRA  PAMPERS. 


r 

9 


AND  WRING  UP  MORE  SALES. 


Ultra  heavy  support.  Ultra  Pampers  will  revolutionize 
:he  nappy  market.  The  £7.5  million  TV  press  and 
marketing  campaign  starts  this  month.  As  part  of  this 
:ampaign,  65%  of  our  target  mums  will  get  a  sample 
nappy  and  a  £1  coupon  redeemable  against  any 
Pampers  pack.  They'll  spend  this  coupon  with  you. 
^ncl  they'll  keep  coming  back  for  more. 

Ultra  absorbent.  Mums  will  lap  up  the  powerful 
rV  commercial  when  the  wringing  demo  proves  to 
hem  that  Ultra  Pampers'  ultra  absorbent  core  holds 
quid  and  doesn't  let  it  out... even  when  the  nappy  is 
vrung  really  hard!  That's  when  you'll  soak  up  more  sales. 

pr  the  test  pour  I40ml  ol  water  evenly  ovei  the  length  ul  ea<  h  Maxi  size  na\ 
p  simulate  the  weight  <>l 'a  h.iby).  Leave  for  two  minutes  then  wring  oul  with  the 


Ultra  space  efficient.  Ultra  Pampers  are  ultra  slim. 
This  means  the  new  packaging  is  30%  more  space 
efficient  than  current  Pampers. 
You  can  pack  'em  in! 

Ultra  big  demand.  Get  ready 
to  ring  up  massive  sales  when 
Ultra  Pampers,  the  market 
leader,  scores  another  major 
first. 

To  ring  up  more  sales,  ring 
the  Ultra  Pampers  Sales  Line  on 
091-261  0694  (reverse  charges). 

py.  Fold  the  nappies  in  hall  and  press  down  firmly 
inside  fa<  ing  <  lutwards. 


There  are  10  million  children 
of  milk  teeth  age. 

Now  there's  a  toothpaste  specially 
developed  to  protect  their  teeth. 

Milk  Teeth  start  to  appear  when  a  child  is  about  six 
months  old  and  bow  out  again  between  the  ages  of  six  and  twelve. 

To  cater  for  the  special  needs  of  a  child's  first  teeth, 
Macleans  have  developed  a  new  toothpaste  called  Macleans 
Milk  Teeth. 

It  has  a  gentler  cleaning  action,  it  contains  calcium  and 
a  lower  level  of  fluoride,  all  of  which  make  it  more  suitable  for 
younger  children. 

Macleans  Milk  Teeth  will  be  advertised  to  mothers  of 
young  children  with  particular  emphasis  on  first  time  mothers. 

Advertisements  will  appear  in  women's  weeklies  and 
monthlies  throughout  the  year  with  free  samples  distributed 
in  the  'Specialist  Baby  Press! 

In  all,  75%  of  mothers  looking  for  advice  concerning 
their  children's  health  will  see  this  advertising. 

That's  a  potential  10  million  customers  and  more  being 
born  every  year. 


«S<  x  ;;-x  ' 


DOWN  IN  THE 
MOUTH 

Have  you  heard  about  the 

latest  developments  in 
toothbrush  design  and  He- 
man's  struggle  to  find  the 

"everlasting"  tube  of 
toothpaste?  Or  about  the  ! 
dragon  who  likes  racing 
cars?  If  not,  read  on  .  .  . 
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ORAL  HYGIEN 


with  good  ideas 

Next  month  brush  manufacturers  Louis^H^^  I     toothbrush  account  for  about  10  per  cent  of 


Sanderson  are  introducing  what  they 
believe  will  be  a  world  first  and  adopting  a 
higher  profile  in  the  UK  toothbrush  market. 

The  company's  Professional  H 
toothbrush  (see  pl38)  being  launched  at  the 
end  of  August  uses  hexagonal  shaped 
filaments  which  allow  closer  packing.  The 
filaments  have  been  developed  by  Dupont. 
They  are  made  of  a  brand  of  nylon  called 
Tynex. 

Since  1955  when  R.W.  Hutson  of  San 
lose,  California  filed  a  patent  for  the  Oral  B 
type  toothbrush  the  trend,  say  Sanderson, 
has  been  towards  a  small  toothbrush  head 
with  compact  tuft  patterns,  densely  packed, 
soft  (0.2mm  in  diameter  or  less)  end  rounded 
nylon  filaments.  Research  has  shown  that 
these  types  of  toothbrush  remove  plaque 
most  efficiently,  says  the  company. 

The  new  hexagonal  shaped  filaments 
pack  together  like  a  honeycomb  and  allow 
10  per  cent  more  nylon  to  be  used  in  each 
tuft  than  with  the  round  filaments.  Louis 
Sanderson  say  that  10  per  cent  more 
filaments  could  mean  10  per  cent  greater 
efficiency  in  plaque  removal. 

The  Professional  H  also  features  a  neck 
which  can  be  bent  to  any  angle  up  to  90°  to 
the  handle.  It  is  made  of  cellulose  acetate 
and  can  be  bent  to  suit  individual 
requirements  by  gentle  pressure,  say 
Sanderson. 

The  company  is  also  developing 
packaging  for  the  brushes  which  can  be  put 
straight  on  the  shelf. 

One  of  the  company's  managing 
directors,  William  Sanderson,  told  C&D  that 


Jordan's  'guarantee'  appears  on  TV 

their  experience  has  shown  them  that  it's  best 
if  the  outer  pack  of  toothbrushes  can  go 
straight  on  the  shelf.  "We  are  trying  to  make 
a  pack  of  about  two  dozen  brushes  which  is 
designed  so  that  they  don't  all  fall  out  after 
two  or  three  have  been  taken  out,"  he  said. 

Mr  Sanderson  estimates  that  his 
company  makes  about  12  per  cent  of  the  50 
million  toothbrushes  bought  m  the  UK,  each 
year.  The  company's  existing  antiplaque 


toothbrush  account  for  about  10  per  cent  of 
unit  sales  in  the  UK.  Mr  Sanderson  hopes 
that  within  three  years  of  the  launch  of  the 
Professional  H  brush  they  will  be  selling  as 
many  again.  The  recent  purchase  of  Elida 
Gibbs'  UK  toothbrush  manufacturing  plant 
gives  Louis  Sanderson  a  capacity  of  20 
million  toothbrushes  a  year. 

To  help  push  the  new  toothbrush 
advertising  in  the  womens'  Press  is  planned 
for  the  Autumn,  together  with  direct  mail 
and  Press  advertising  aimed  at  dentists,  says 
Mr  Sanderson. 

Currently  Louis  Sanderson  toothbrushes 
are  distributed  mainly  through  drug  stores 
and  supermarkets.  There  is  a  fairly  strong 
presence  in  wholesale  chemists  in  the  North, 
says  Mr  Sanderson,  but  not  much  in  the 
South.  With  the  new  toothbrush  the 
company  hopes  to  gain  better  distribution 
through  pharmacy. 

A  new  market  sector  is  developing  of 
consumers  aware  of  quality  and  price,  the 
company  believes.  These  consumers  know 
that  dentists  recommend  changing  a 
toothbrush  every  two  or  three  months  and 
are  looking  for  the  best  value  to  enable  them 
to  buy  in  large  volume.  Louis  Sanderson  feel 
they  have  the  right  product  at  the  right  price 
to  fulfil  that  need. 

Johnson  &  Johnson  also  claimed  a  world 
toothbrush  first  earlier  this  year  with  the 
improved  filaments  incorporated  in  their 
Reach  range  claimed  to  reduce  splaying  by 
38  per  cent. 

The  filaments  are  made  from 
polybutylene  terephthalate  which  absorbs 
less  water  and  therefore  doesn't  splay  so 


Sotol  Efferverscent  Tablets 


SOTOL 


AVAILABLE  IN  BOTTLES  OF  100 
and  500  TABLETS 


The  Economical  Mouth  Wash 


The  effective  approach 
to  Oral  hygiene 
in  the  home 


^j)^  Associated  Dental  Products  Ltd 

'^^1  Kemdent  Works,  Purton.  Swindon.  Wilts.  SN5  9HT    Tel  0793  770256 
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HOW  TO  MAKE 
A  MAN  WITH  MOUTH  ULCERS 

SMILE. 


BEIJEVK  n  or  not,  as  many  as  one 
in  five  people  suffer  from  recurrent 
mouth  ulcers. 

And  they're  no  laughing  matter. 
They  can  make  eating  a  potato  crisp 
feel  like  chewing  broken  glass.  A  tooth- 
brush seem  like  an  instrument  of  torture. 

Fortunately,  you're  in  the  happy  posi- 
tion of  being  able  to  do  something  about 
it,  by  suggesting  'Corsodyl1  Mouthwash. 

In  a  study  at  Guys  Hospital  'Corsodyl' 
was  found  to  have  a  greater  antimicrobial 
effect  than  eight  other  mouth  washes: 1 

'Corsodyl'  inhibits  bacteria!  plaque  and 
prevents  secondary  infection.  It  can  also 
soothe  the  pain  of  aphthous  ulcers  and 
help  get  rid  of  them  more  quickly.2 

You  can  also  recommend  'Corsodyl 
mouthwash  (as  do  many  doctors  and  the 
majority  of  dentists)  for  routine  oral  hygiene, 
and  for  treating  gingivitis,  and  stomatitis. 

Used  twice  daily,  it  can  turn  a  wince 
into  a  smile. 

'Corsodyl'  mouthwash  is  a  competitively 
priced  'P1  classification  product. 

CORSODYL 

MOUTHWASH 

chlorhexidine  gluconate  0.2% 
NOW  AVAILABLE  IN 

300ml 

SHATTER  PROOF  PACKS 


THE  RECOMMENDED  ( :Ol  RSE  OF  TREATMENT  IS  2  x  10ml  DAILY  FOR  ONE  MONTH. 


Prescribing  Nod's  for  'Corsodyl'  Mouthwash:  Use:  inhibition  of  plaque:  treatment  discolourationoftheteethmayoceur.Transienttastedisturbani'e.sandoraltlesinianiation. 

ami  |  >  r*-\ I- 1 1 1  ■< .  n  ol  gingivitis,  inaiiiiciiauce  <  if  oral  hygiene;  promotion  of  gingh  al  healing  Very  occasional  parotid  swelling  Product  licence  number:  29/0124  Basic  NHS  cost: 

following  surgery;  management  of  aphthous  ulcers  and  oral  candidiasis  Presentation:  \  £1 .04  per  300ml  bottle,  <  iorsodyl'  is  a  trademark .  References:  l.GrenbyTH&Saldanha 

clear  pink  solutii  aining  0.2%  w/v  chlorhexidine  gluconate    Dosage  and  MG.  Br.  Dent.  J  1984;  157:  239.  2.  Addy  etalBr,  Dent.  J.  1974;  136:  452. 

administration:  10ml  undiluted  twice  daily  Rinse  mouth  I'oi  one  minute  and  spn  out 

Contraindications:  Previous  hypersensitivity  reaction  to  chlorhexidine.  extremely  rare,  flCli 

Precautions:  For  oral  use  only,  keep  out  ol  eyes  Side  effects:  <  Occasional  irritative  skin  Ugg^J  Further  information  available  from  It  U  Pharmaceuticals  (UK)  Alderley  House, 
reactions  Generalised  allergic  reactions  to  chlorhexidine  are  extremely  rare.  Superficial     yy  Alderley  Park.  Macclesfield,  Cheshire  SK10  4TF. 
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easily,  says  the  company. 

To  highlight  the  feature  the  toothbrushes 
were  put  into  window  packs  earlier  this  year 
with  a  flash  to  announce  the  new  filaments. 

Television  advertising  for  the  brand  runs 
until  October  on  TV-am  with  the  next  burst 
on  ITV  and  Channel  4  due  in  August.  The 
campaign  is  worth  £2m,  say  J&J. 

In  the  Autumn  the  company  hopes  to  be 
offering  consumers  a  new  Reach  toothbrush 
m  exchange  for  their  old  toothbrushes. 

J&J  are  confident  about  the  performance 
of  the  toothbrush  market,  particularly  the 
"professional"  or  premium  pnced  sector.  In 
1986,  says  the  company,  the  toothbrush 
market  grew  17.5  per  cent  to  £41m  at  rsp  and 
it  is  expected  it  to  grow  by  20  per  cent  to 
£49m  this  year.  Chemists  (including  Boots) 
have  around  a  42  per  cent  value  share  of 
toothbrush  sales. 

Professional  brushes,  which  J&J  estimate 
m  March/Apnl  accounted  for  65  per  cent  of 
money  consumers  spent  on  toothbrushes, 
grew  by  19  per  cent  in  1986  and  should  grow 
by  30  per  cent  this  year.  This  optimism  may 
be  due  in  part  to  the  expectation  that  this 
year  manufacturers  may  spend  two  or  three 
times  what  they  spent  in  1986  promoting 
their  brands. 

A  new  child's  brush  (no.  100)  in  the 
Butler  Preventive  Products  range  heralds  a 
relaunch  of  the  toothbrushes,  floss,  mirrors 
and  interdental  brushes  from  Den-tal-ez 
Dental  Products.  The  child's  brush  comes  m 
six  pastel  shades  and  sells  at  £0.65. 

Up  to  now  the  company  has  sold  its 
products  mainly  to  dentists,  as  well  as  a  few 
pharmacies  mainly  in  London.  With  the 
relaunch  they  hope  to  gam  wider 
distribution  and  are  taking  on  a  sales  force 
plus  planning  promotional  activity. 

Addis  estimate  that  the  toothbrush 
market  in  outlets  other  than  Boots  has  seen  a 
10  per  cent  volume  increase  from  almost 
31.5  million  units  in  the  year  to  March/ April 
last  year  to  just  over  34.6  million  this  year. 

Professional  H  from 
Louis  Sanderson 


The  company's  professional  toothbrushes  — 
Wisdom  Quest  and  Mouth  Master  ranges  — 
now  have  an  8.3  per  cent  share,  says  the 
company. 

The  whole  Wisdom  range  accounts  for 
almost  38  per  cent  of  toothbrushes  sold. 

Wisdom  toothbrushes  currently  feature 
in  a  £200,000  Press  campaign  running  until 
August  with  double  page  advertisements  in 
women's  magazines. 

Three  dental  sets  were  recently 
launched  by  Wisdom  (C&D  June  13,  pi  182) 
each  providing  a  toothbrush  and  25ml  tube 
of  toothpaste.  The  move  sets  the  company  off 
in  a  new  direction  since  it  is  the  first  time 
they  have  sold  toothpaste.  The  packs  are  also 
expected  to  sell  well  as  gifts,  for  Christmas 
stockings  for  example. 

The  Oral  B  range  is  benefitting  from  a 
£3. 6m  development  programme  this  year, 
including  advertising,  promotions  and 
display  material,  two  new  toothbrushes 
launched  earlier  this  year,  and  continued 
support  in  the  dental  profession. 

Free  offer 

A  second  burst  of  television  advertising 
finished  at  the  end  of  last  month  and  a  third 
is  planned  for  later  in  the  year,  says  the 
company.  This  month  consumers  are  being 
offered  a  free  toothbrush  of  their  choice  with 
two  proofs  of  purchase  of  toothbrushes  from 
Oral  B's  best  sellers. 

The  results  of  the  investment  are  already 
being  seen,  say  Oral  B.  In  March/April  the 
brand  achieved  its  highest  share  yet  —  25 
per  cent  of  the  professional  sector  in  outlets 
excluding  Boots. 

Oral  B  calculate  that  the  market  for 
toothbrushes  could  be  worth  about  £37. 2m 
this  year  and  that  professional  toothbrushes 
account  for  around  53  per  cent  of  sales. 
Some  42  per  cent  of  toothbrush  sales  are 
made  through  chemists,  says  the  company. 

People  who  don't  find  their  teeth  cleaner 
after  using  a  Jordan  V-tuft  toothbrush  will  be 
entitled  to  their  money  back.  (C&D  May  30, 
pl052).  The  Jordan  guarantee  promotion 
runs  until  September  and  is  backed  by  a 
£l.lm  promotion  which  includes  4-sheet 
poster  advertising  and  a  10  second  television 
commercial  running  in  August  (see  pl36). 
The  promotion  is  designed  to  increase 
consumer  trial  which  has  been  shown  to 
increase  repeat  purchase,  says  Steve 
Barker,  senior  product  manager  at  Alberto- 
Culver  who  distribute  the  brushes. 

The  Jordan  brand,  while  taking  a  5  per 
cent  share  of  the  toothbrush  market  in  the 
UK,  accounts  for  around  13  per  cent  of 
European  sales,  says  Mr  Baker,  who  is 
confident  that  by  using  a  similar  strategy  to 
that  used  in  promoting  the  brand  in  Europe 
Jordan  are  paving  the  way  for  further 
success  in  the  UK  as  well  as  Europe.  Mr 
Barker  says  he  would  like  to  see  a  10  per  cent 
share  by  the  end  of  this  year. 


The  toothpaste  market  has  been 
showing  an  annual  volume  growth 
rate  of  around  3  per  cent  a  year,  according 
to  Beecham,  and  is  expected  to  be  worth 
some  £1 10m  at  rsp  this  year. 

Beecham  see  three  distinct  sectors 
emerging:  "family  brands",  "anti-sensitivity 
brands"  and  a  relatively  new  "children's  first 
teeth"  sector. 

It  is  the  latter  that  Beecham  will  be 
entering  with  the  launch  this  month  of  their 
Macleans  Milk  Teeth  (50ml,  £0.62rsp) 
intended  for  children  to  use  from  when  they 
cut  their  first  teeth  up  to  about  six  years  of 
age. 

The  launch  is  being  supported  by  a  year- 
long advertising  campaign  in  the  mother 
and  baby  Press  as  well  as  in  major  women's 
weeklies,  says  the  company.  "With  over 
700,000  new  mothers  entering  the  market 
each  year,  sampling  will  be  a  major  part  of 
the  support.  In  particular  'You  and  Your 
Baby'  which  is  supported  by  the  British 
Medical  Foundation  will  be  sampling 
Macleans  Milk  Teeth  via  their  Bonus  Bag", 
says  the  company. 


Beecham  are  launching  a  toothpaste  for 
childrens  first  teeth 

Many  young  children  don't  like  adult 
toothpaste,  say  Beecham,  because  they  find 
it  too  stiff-textured  and  "hot"  flavoured.  Milk 
Teeth  has  a  soft  gel  formula  and  contains 
fluoride  plus  calcium  GP. 

This  month  also  sees  the  relaunch  of 
Aquafresh  with  a  £1.5m  opening  burst  of 
television  advertising  supported  by  8,000 
Adshel  posters  in  September,  say  Beecham. 
The  theme  of  the  campaign  is  to  be  "three- 
in-one  protection  for  your  family".  There  is 
also  a  new  livery  and  a  set  of  tubes  for  the 
second  flavour  variant  —  mild  'n  minty. 

The  Macleans  range,  which  was 
relaunched  at  the  beginning  of  the  year  with 
a  new  formula  and  packaging,  is  being 
backed  by  £2m  worth  of  advertising  this 
year,  say  Beecham. 

New  packaging  is  also  on  the  way  for 
Macleans  sensitive,  relaunched  m  April.  It  is 
hoped  that  the  move  will  encourage  trial, 
which  Beecham  believe  is  important  for 
growth  in  this  sector.  A  £0.49  trial  size  50ml 
pack  is  soon  to  be  available  to  further 
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Start  them 
young  now 


encourage  people  to  try  the  brand,  and 
sampling  via  dentists  continues. 

Beecham  estimate  that  Macleans  takes 
around  a  20  per  cent  volume  share  and 
Aquafresh  an  8  per  cent  share  of  the 
toothpaste  market.  Chemists  (including 
drugstores)  are  thought  to  sell  some  26  per 
cent  of  all  packs  of  toothpaste. 

Colgate  are  putting  a  good  deal  of 
emphasis  on  selling  toothpaste  to  youngsters 
this  year.  Ultrabrite  is  sponsoring  the  pop 
group  5  Star  in  their  UK  tour  which  starts  in 
Dublin  in  October  and  finishes  in  London 
three  weeks  later. 

The  group  are  among  the  most  popular 
young  bands  at  the  moment  and  this  year 
won  the  award  for  the  best  British  act  from 
the  pop  industry. 

To  coincide  with  the  sponsorship 
Ultrabrite  has  this  month  been  relaunched 
with  a  new  pack,  flavour  and  formula. 

The  brand  name  appears  on  5  Star's 
"Children  of  the  Night"  tour  logo  which  is  to 
be  used  on  promotional  material.  The  logo 
also  features  on  toothpaste  packs  to 
announce  a  competition  which  offers  a  first 
prize  of  a  week's  stay  in  the  USA  for  two 
incuding  a  day  spent  with  5  Star  on  their 
1988  US  tour. 

Toothpaste  packs  also  feature  a  T-shirt 
and  poster  offer,  say  Colgate.  Ultrabrite 
coupons  appear  in  5  Star's  newest  album 
and  the  toothpaste  is  to  be  sampled  at  the  16 
UK  concerts. 

To  back  up  the  sponsorship  deal  there  is 


to  be  a  £1.5m  advertising  campaign  which 
breaks  next  month,  say  Colgate. 

Ultrabrite  currently  has  around  a  4-5  per 
cent  volume  share  of  the  £100m  toothpaste 
market  and  is  aimed  at  16-24  year  olds,  who 
are  thought  to  buy  one  in  five  tubes  of 
toothpaste  bought  in  the  UK,  a  Colgate 
spokesman  told  C&D. 

Elida  Gibbs  also  plan  to  court  the 
younger  generation  in  September  with  an 
on-pack  offer  of  a  free  "Masters  of  the 
Universe"  board  game  produced  in  co- 
operation with  Mattel. 

'Everlasting'  tube 

Consumers  will  be  able  to  send  off  for  the 
game  with  proofs  of  purchase  from  special 
Signal  packs  selling  in  to  the  trade  from  next 
month,  says  the  company. 

"The  board  game  features  the  popular 
Masters  of  the  Universe  characters  and 
highlights  He-man  and  his  heroic  warriors 
struggle  to  defend  the  tooth  against  the  evils 
of  decay  by  finding  the  'everlasting'  tube  of 
Signal  toothpaste,"  say  Elida. 

A  Masters  of  the  Universe  feature  film  is 
due  to  come  to  British  cinemas  from  the  USA 
in  December.  Elida  Gibbs  expect  this  to 
generate  further  interest  in  the  promotion 
which  runs  until  the  end  of  December  1988. 

Signal  has  itself  been  on  television  this 
year,  advertisements  on  TVam  finished  this 
month. 

Mentadent  P  packs  have  been  featuring 
a  promotion  in  conjunction  with  British 


Telecom  offering  10  unit  phone  cards  which 
carry  the  message  "Mentadent  P  phone  a 
chum". 

Mentadent  has  also  been  featuring  in 
Press  advertisements  telling  the  public  that 
the  brand  is  the  "only  toothpaste  clinically 
proven  to  fight  plaque,  tartar  and  tooth 
decay,"  providing  readers  with  a  summary 
of  trial  results. 

Brand  shares  for  Elida  Gibbs' 
toothpastes  have  not  made  any  striking 
upward  movements  over  the  last  couple  of 
years  but  they  have  held  their  ground, 
assistant  brand  manager  Jane  McKellar  told 
C&D:  "The  company  has  regarded  the  last 
two  years  as  a  period  of  consolidation". 

Estimates  for  the  year  to  the  first  quarter 
of  1987  give  Signal  a  value  share  of  around 
8.5  per  cent,  SR  about  5  per  cent  Mentadent 
P  just  over  5.5  with  the  gel  taking  just  over  1 
per  cent. 


'New  look'  Aquafresh 

Ms  Mckellar  describes  the  £106m  UK 
toothpaste  market  as  mature  but  with  room 
for  expansion.  Innovations  such  as  putting 
toothpaste  in  pumps  and  introducing 
products  on  an  anti-tartar  platform  have 
expanded  the  market,  she  says. 

An  on-pack  promotion  for  Crest  starting 
next  month  offers  a  free  second  ticket  for 
National  Express  or  Scottish  Link  coaches. 

National  television  advertising,  which 
changes   from   the   "presenter  style" 


LOUIS  SANDERSON 


ORAL  HYGIENE  DIVISION 


You  can  recommend  Louis  Sanderson  toothbrushes  to  your  customers  with  confidence 
because  we  only  manufacture  toothbrushes  of  designs  highly  recommended  by  dentists. 

Louis  Sanderson,  Oral  Hygiene  Division,  Tuxford,  Nottinghamshire  NG22  ONH    Telephone  (0777)  870057    Telex  378225 
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"Masters  of  the  Universe'  game  from  Signal 

advertisement  to  a  "testimonial  style,"  runs 
until  the  end  of  the  year. 

The  stain-removing  sector  of  the 
toothpaste  market  is  estimated  to  be  worth 
around  £5m  by  LRC  who  claim  a  joint  brand 
share  for  Eucryl  tooth  powder  and  cream  of 
60  per  cent.  On-pack  offers  running  until 
next  month  have  a  photographic  theme. 

"Put  the  sparkle  back  into  your  smile"  is 
a  new  leaflet  from  Noble  Consumer  Goods 
intended  as  a  giveaway  for  consumers 
telling  them  about  tooth  stains  and  how 
Denivit  toothpohsh  can  help.  The  leaflet  also 
mentions  Denivit  breath  freshener  and  is 
available  from  distributors  Ernest  Jackson. 

Clmomyn  smokers  toothpaste  is  being 
backed  by  a  poster  campaign  starting  next 
month  following  a  merger  between  suppliers 
De  Witt  International  and  Church  &  Dwight. 
The  promotional  budget  for  the  next  12 
months  for  Clinomyn  is  £300,000,  say  De 
Witt.  The  product  is  claimed  to  have  a  brand 
share  of  around  15  per  cent  by  value  in  the 
smokers'  toothpaste  sector. 

According  to  Carter- Wallace  1986  saw 
14  per  cent  growth  for  stain- removing 
dentifrices  which  account  for  8  per  cent  by 


value  of  the  dentifrice  market.  Latest  data  to 
April  indicates  continued  growth  in  this 
sector,  says  the  company. 

Pearl  Drops  claims  a  22  per  cent  sterling 
share  in  the  stain-removing  sector.  Latest 
data  for  April  shows  Pearl  Drops  in  some 
regions  has  a  30  per  cent  share,  say  Carter- 
Wallace. 

A  £200,000  television  schedule  for  Pearl 
Drops  on  TV-am  began  in  May  and  runs  to 
the  end  of  this  month.  An  on-pack 
promotion  offers  consumers  free  simulated 
pearl  earrings  and  gem  stone  earrings  at 
special  prices. 

Euthymol  toothpaste  from  Warner- 
Lambert  Health  Care  is  worth  about  £2m  at 
rsp  but  takes  a  10  per  cent  share  in 
independent  pharmacies,  says  the 
company.  The  brand  is  being  supported  by 
a  £350,000  (MEAL  spend)  campaign 
running  in  Sunday  supplements. 

Maw's  Punch  &  Judy  toothpaste  is 
claimed  to  have  shown  sales  increases  of  58 
per  cent  in  1986  over  the  previous  year.  The 
brand  continues  to  be  supported  by 
promotions  in  association  with  dentists,  say 
distributors  Ashe  Consumer  Products. 


Novel  point  of  sale  material  for  Crest  in 
the  form  of  a  bagatelle  game 


Purchasers  of  Eucryl  toothpowder  and 
toothcream  are  offered  free  film  or  a  free 
'micro'  camera  this  Summer  with  proofs 
of  purchase. 


We  were  the  first  supplier  to  manufacture  a  toothbrush  with  a  very  closely  packed  multitufted  head  for 
retail  own  label  and  also  the  first  to  make  a  toothbrush  for  sensitive  teeth  for  retailer  own  label. 

We  use  only  the  finest  quality  materials  in  our  products  including  Du  Pont  Tynex  612  nylon. 

Our  service  and  special  promotions  for  retailer  own  label  are  unrivalled. 

LOUIS  SANDERSON 

ORAL  HYGIENE  DIVISION 

BIG  ENOUGH  TO  COPE  -  SMALL  ENOUGH  TO  CARE 

Louis  Sanderson,  Oral  Hygiene  Division,  Tuxford,  Nottinghamshire  NG22  0NH    Telephone  (0777)  870057    Telex  378225 
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H-Creme  continues  to  be  the  fastest  growing  denture  cleanser  in  the 
==£ugust  denture  wearers  will  be  seeing  even  more  of  Dentu-Creme.  The  secdrW^ 
national  burst  of  advertising  starts  on  August  1st  and  will  take  the  total  advertising^^ 
spend  in  1987  over  £1  million.  And  together  with  our  bright  modern  packagers 

attracting  consumers  to  your  shelves  we  can  all  be  sure  of  Dentu-Creme's 
continued  growth. 


STAFFORD-MILLER    LIMITED     HATFIELD  HERTFORDSHIRE 


Reasons  to  rinse 


The  growth  in  mouthwash  sales  seems  to  be 
continuing  and  Warner-Lambert  Health 
Care  see  themselves  as  one  of  the  prime 
movers  in  the  market. 

Clifford  the  dragon  can  be  seen  extolling 
the  virtues  of  Listerine's  anti-bad  breath 
activity  as  well  as  its  ability  to  reduce  the 
build-up  of  plaque,  on  Channel  4  until 
August. 

Warner-Lambert  are  spending  £l.lm 
(MEAL  figure)  on  the  campaign  this  year 
and  say  they  have  seen  brand  awareness  rise 
to  50  per  cent  in  a  nationally  representative 
sample  of  consumers  questioned  in  May.  An 
even  bigger  campaign  is  planned  for  next 
year,  group  product  manager  Andy  Brough 
told  C&D  recently. 

The  mouthwash  market  this  year  is 
expected  to  be  worth  some  £14. 5m  (18  per 
cent  up  on  last  year)  of  which  independent 
pharmacies  account  for  just  over  half.  In 
independent  pharmacies  (ie  excluding 
Boots)  and  drugstores  Warner-Lambert 
claim  their  mouthwashes  have  a  sterling 
share  of  over  80  per  cent.  But  as  Andy 
Brough  explains  there  is  still  room  for 
improvement.  In  Britain  only  around  30  per 
cent  of  adults  use  a  mouthwash  whereas  in 
the  States  more  than  twice  that  number 
"sloosh"  or  gargle  after  brushing  and 
flossing  their  teeth. 


Warner-Lambert  believe  the  way  to 
promote  wider  use  of  mouthwashes  is 
through  investment  in  advertising  the 
products  and  portraying  them  as  being  able 
to  deal  with  breath  problems  caused  by 
lifestyle,  such  as  smoking,  drinking  or  eating 
spicey  or  rich  food,  rather  than  for  "medical" 
complaints.  And  to  some  extent  they  feel 
they  have  done  this  with  the  dragon. 

As  well  as  being  a  television  personality, 
Chfford  the  dragon  can  again  be  seen  on  the 
race  track  this  year.  Listerine  is  sponsoring  a 
Ford  Cosworth  Sierra  in  the  RAC  British 
touring  car  championship  for  group  A 
saloon  cars.  Clifford  appears  in  cartoon 
form  on  the  side  of  the  car  and  at  some 
meetings  "in  person". 

Still  with  the  racing  theme,  an  on-pack 
offer  gives  consumers  a  chance  to  win  an 
Escort  RS  turbo  by  answering  a  question  and 
completing  a  tiebreaker  on  Listerine  labels. 

In  stocking  Listerine,  says  Mr  Brough, 
pharmacists  should  remember  that  people 
who  try  the  brand,  perhaps  by  buying  a 
small  size,  will  often  buy  a  larger  size  if  they 
repurchase.  This  is  evident  from  the  growth 
patterns  of  the  different  sizes,  with  the  400ml 
one  growing  the  fastest. 

Listermint  has  benefitted  from  Listerine 
activity  too  and  to  capitalise  on  that  it  should 
be  merchandised  alongside  Listerine,  says 


Clifford  the  dragon  tries  his  hand  at  a 
spot  of  motor  racing  again  this  year 


Mr  Brough.  In  independent  chemists 
(excluding  multiple  outlets)  Listerine 
accounts  for  over  48  per  cent  of  sales  and 
Listermmt  almost  35  per  cent,  he  says. 

Oraldene  also  plays  a  considerable  part 
in  Warner-Lamberts'  mouthwash  business 
with  sales  of  some  £2m  a  year.  The  brand  is 
seen  as  complementing  Listermint  and 
Listerine  and  continues  to  be  promoted  to 
doctors,  dentists  and  hygienists. 

Concept  Pharmaceuticals  say  that  because 
of  market  demand  they  introduced  a  250ml 
size  of  Eludnl  mouthwash.  And  last  month 
prices  were  reduced  by  an  average  of  22  per 
cent,  says  the  company. 

A  major  claim  for  Eludnl  is  that  it  does 
not  tend  to  cause  a  yellow  discolouration  of 
teeth  or  leave  a  brown  stain  on  tongue  and 
gums  which,  Concept  say,  can  happen  with 
preparations  containing  a  higher 
concentration  of  chlorhexidine. 


TCP  remains  popular  for  oral  hygiene  use 
and  the  brand  is  being  backed  this  year  by  a 
£2. 4m  promotional  campaign,  say  suppliers 
Chemist  Brokers.  Advertisements  are 
appearing  in  18  weekly  and  monthly 
women's  magazines  until  August  which 
coincides  with  over  2,000  posters  on  show 
until  September,  says  the  company. 
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The  Scientists  at  Du  Pont  have  developed  hexagonal  section  Tynex  612  nylon  to 
give  a  tuft  with  10%  more  closely  packed  filaments  to  help  remove  plaque  more 
efficiently. 

The  Professional  H  toothbrush  features  these  filaments  and  a  handpiece  of  strong 
versatile  plastic  which,  while  conventional  in  shape,  can  be  bent  by  the  user  to  give 
an  angle  headed  toothbrush. 

ROUND  HEXAGONAL 

Louis  Sanderson,  Oral  Hygiene  Division,  Tuxford,  Nottinghamshire  NG22  0NH    Telephone  (0777)  870057    Telex  378225 
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Dentures 
in 

decline 


There  are  some  18  million  denture  wearers 
in  Britain  and  about  150,000  new  sets  are 
fitted  each  year,  so  there's  a  good  turnover 
despite  a  slow  decline  of  about  1  per  cent  a 
year  in  the  number  of  people  wearing 
dentures,  says  Reckitt  &  Colman's  Graham 
Hollins,  Steradent  assistant  product 
manager. 

The  denture  cleanser  and  fixative 
market,  worth  around  £21. 5m  at  rsp 
according  to  Reckitt  &  Colman's  estimates, 
and  is  split  roughly  into  £16m  for  cleaners 
and  £5. 5m  for  fixatives.  Around  50  per  cent 
of  sales  are  thought  to  go  through 
pharmacies. 

Reckitt  claim  around  59  per  cent  of  sales 
in  the  cleanser  market  for  their  products, 
noting  that  their  share  is  much  higher  in 
grocery  alone  at  around  72  per  cent. 


Bonyplus  —  introduced  this  year 


Stafford-Miller  are  a  little  more 
optimistic  about  the  size  of  the  market  and 
value  the  cleanser  sector  at  £20-25m,  saying 
that  it  has  not  changed  much  from  last  year. 

Dentu-creme,  which  is  claimed  to  have  a 
15  per  cent  value  share  in  the  "drug"  sector, 
excluding  Boots,  is  on  television  for  a  second 
burst  of  the  "Brush  fresh"  commercial  which 
runs  in  August,  part  of  a  £lm  (rate  card 
spend)  campaign  for  the  year. 

The  fixatives  sector  is  seen  by  Stafford- 
Miller  as  buoyant,  growing  at  some  10-20 
per  cent  a  year  and  worth  about  £7-£8m,  of 
which  over  three-quarters  of  the  sales  go 
through  chemists. 

Dentu-hold  and  Super  Poll-Grip  appear 
on  national  television  in  August  as  part  of  a 
£1.5m  rate  card  spend.  This  month  packs  of 
Super  Wernets  carry  a  free  pack  of  Dentu- 
creme.   Other  on-pack  offers  are  also 

Chemist  &  Druggist  18  July  1987 


planned  and  sampling  to  the  dental 
profession  continues  for  cleanser  and 
fixative  brands,  say  Stafford-Miller. 

Seabond  denture  fixative  seals  from 
Combe  International  are  supported 
throughout  the  year  with  advertising  in 
national  daily  and  Sunday  newspapers  as 
well  as  specialist  Press. 

The  new  advertisement  introduced  this 
year  with  the  catch  line  "111  never  go  back  to 
denture  pastes  or  powders",  generated 
double  the  response  rate  to  the  previous  one 
in  tests,  say  Combe. 

For  those  unfortunate  enough  to  break 
their  dentures  Dental  Care  Products  may  be 
able  to  offer  some  help.  Bony  Plus  is  to  be 
advertised  in  TV  Times,  Woman's  Weekly 
and  Weekly  News  in  a  campaign  planned  to 
run  into  next  year  and  beyond,  says  the 
company . 

Ill-defined  area 

With  the  launch  of  Dakfarm  oral  gel  Janssen 
feel  they  have  moved  into  an  ill-defined 
market  that  has  much  potential. 

Occasionally  denture  wearers  suffer 
from  sore  gums  which  can  be  caused  by 
denture  stomatitis.  The  problem  may  show 
as  red,  puffy,  sore  gums  where  they  come 
into  contact  with  dentures,  say  Janssen. 
Some  white  patches  may  also  be  seen. 
Daktarin  oral  gel  can  be  useful  for  this 
problem  and  an  associated  condition  — 
angular  chelitis  —  which  appears  in  the 
folds  of  the  corners  of  the  mouth  and  may 
spread  to  the  lips,  says  the  company.  The 
product  is  being  advertised  to  health 
visitors,  district  nurses  and  dentists  with 
mailers  to  these  professionals  and  GPs  and 
pharmacists. 


brush 


Electrical  oral  care  in  the  UK  is  a  growing 
market,  say  Braun,  although  it  is  relatively 
undeveloped  when  compared  to  countries 
like  Finland  where  household  penetration  is 
near  26  per  cent.  In  the  UK  it  is  estimated  at 
2  per  cent. 

Braun  claim  market  leadership  in 
electrical  oral  care  and  see  Boots  as  their 
mam  competitor. 

Chemists  are  beginning  to  realise  the 
enormous  potential  this  market  has  and 
distribution  among  independent  chemists 
has  gone  up  from  27  per  cent  in  February 
1986,  to  38  per  cent  in  February  this  year, 
say  Braun. 

A  promotional  programme,  starting  in 
September  and  running  through  to 
Christmas,  is  being  developed  by  Braun,  to 
consist  of  offers  to  the  trade  and  to 
consumers.  A  new  consumer  leaflet  and 
showcard  are  to  be  developed  too,  to  help 
further  raise  consumers'  awareness,  as  well 
as  telling  them  about  the  benefits  of  using 
Braun  oral  care  products. 

Braun  are  currently  promoting 
replacement  brushes  for  their  electric 
toothbrush.  A  counter  display  pack  has 
been  developed  to  ensure  good  visibility  for 
a  product  that  Braun  feel  is  otherwise 
difficult  to  display  effectively.  The  display 
pack  contains  30  blister  packs  and  is  being 
offered  at  a  20  per  cent  discount  on  the 
normal  cost  of  30  blister  packs. 


The  updated  Water  Pik  range  is  to  be 
available  in  September.  Prices  are  the 
same  as  the  current  range  of  oral 
irrigators  and  electric  toothbrushes. 
Manufacturers  Teledyne  say  that  the 
market  for  oral  irrigators  is  booming  in 
Europe,  particularly  in  Germany,  Italy 


and  France.  Around  one  million  piece  of 
equipment  are  sold  each  year  in 
Europe,  says  the  company.  The  market 
is  less  buoyant  in  the  UK  but  the 
company  says  that  may  change  with 
the  emphasis  in  oral  care  switching  to 
gum  disease 
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ACCIDENTS  WILL  HAPPEN 


Strip  and  blister  packaging  appear  to  be  as  effective  as 
reclosable  child  resistant  containers  (CRCs  —  ie  those  with 
Clic-loc  caps,  etc)  in  reducing  the  incidence  of  child  poisonings. 

aco  'f:5»j  :;i  ija  oi  unique  study  commissioned  by  (the  Proprietary 

Association  of  Great  Britain.  The  authors  of  the  study  also 

concluded  xh  ';:  -  he  kitchen  may  be  q  suitable  safe  alternative 

to  the  bathroom  foi  st<  >ring  medicines  at  home.  And  a  poisons 
mtonucttioi*  ant  At  e  foi  the  public  may  save  the  health  service 
money  as  well  as  help  avoid  traumatic  experiences  of  parents 
and  children  who  go  to  hospital  about  a  suspected  poisoning. 


Some  30,000  children  each  year  are 
involved  in  suspected  accidental  poisonings 
thought  to  be  caused  by  ingestion  of  plants, 
household  or  garden  chemicals  or 
medicinal  products.  And  that's  only  a 
conservative  estimate.  Thankfully,  most  years 
there  are  fewer  than  a  handful  of  deaths. 

Child  resistant  containers  were 
developed  in  an  effort  to  reduce  the  number 


of  acidental  poisonings  involving  medicines, 
and  there  is  hard  evidence,  for  aspirin 
products  at  least,  that  this  has  been 
achieved. 

However,  little  research  has  been  done 
into  the  effectiveness  of  non-reclosable 
CRCs,  such  as  strip  and  blister  packs.  And 
only  reclosable  CRCs  are  subject  to  a  formal 
test  of  effectiveness.  Many  feel  that  the 


British  Standards  test  is  unsatisfactory  since 
it  involves  giving  containers  fitted  with  these 
devices  to  panels  of  200  children  who  are 
then  encouraged  to  open  them.  Only  CRCs 
that  cannot  be  broken  into  within  a  set  time 
pass  the  test. 

The  feeling  is  that  there  should  be  a 
mechanical  test  for  reclosable  and  non- 
reclosable  CRCs. 

Data  on  the  effectiveness  of  CRCs  "in 
use"  has  so  far  come  mainly  from  information 
collected  in  hospitals  —  usually  recorded  on 
a  generic  basis,  giving  the  active  ingredient 
but  rarely  the  specific  product  or  pack  type. 
PAGB  therefore  decided  to  fund  a  study 
done  in  hospitals  and  homes. 

The  hospital  survey  was  co-ordinated  by 
Dr  Glyn  Volans,  director  of  the  National 
Poisons  Information  service  at  Guy's 
Hospital  in  London.  The  household  survey 
was  done  by  Communications  Research  over 
a  12  month  period.  The  work  is  thought  to  be 
unigue   because   it   includes   data  on 
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Wyeth  quality 

Supplied  to  the  highest  standards  by  a 
major  international  research  and 
manufacturing  house 

Wyeth  reliability 

What  you  want,  when  you  want  it  — 
only  a  phone  call  away 

Wyeth  service 

Efficient  sales  support  and 
comprehensive  technical  back-up 

Wyeth  range 

A  constantly  expanding  range  of 
generics  from  the  one  supplier 

Wyeth  confidence 

Wyeth  the  name  you  can  trust  in 
generics 

For  further  details  and  prices,  phone  our 
•hotline'  06286  4377  ext  4519.  or 
contact  your  local  representative 
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Figure  1 .  Home  and  hospital  surveys  compared:  packaging  of 
%    solid  analgesics 
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medicines  in  homes  as  well  as  data  on  those 
involved  in  poisoning  cases  brought  to 
hospitals.  It  also  paid  close  attention  to 
packaging. 

Questionnaires  were  completed  for  some 
2,000  suspected  poisonings  in  children 
under  five  years  old  reported  to  accident  & 
emergency  and  paediatric  departments  in 
14  hospitals  in  the  North  and  South  of 
England  and  in  Wales.  The  same 
questionnaire  used  in  the  hospital  survey  was 
used  to  gather  information  about  medicines 
in  598  homes  where  there  were  children 
under  five  years  old  in  the  catchment  areas 
of  the  14  hospitals. 

Here  we  present  the  major  findings  of  the 
hospital  survey,  the  home  survey  and  data 
from  the  two  surveys  combined,  as  well  as 
the  authors'  main  conclusions. 


Hospital  survey 


Data  collected  in  the  hospitals  revealed  that 
of  almost  2,000  cases  of  suspected  child 
poisonings  recorded  during  the  survey,  the 
majority  (59  per  cent)  involved  medicinal 
products,  37  per  cent  household  or  garden 
chemicals,  and  the  rest  involved  plants  and 
miscellaneous  substances. 

Most  of  the  incidents  occured  in  the 
child's  home.  And  m  nearly  three  quarters  of 
the  accidents  involving  medicines,  the  child 
was  aged  one  or  two;  54  per  cent  were  boys. 

Poisoning  accidents  with  household 
chemicals  seemed  more  often  to  occur  with 
children  about  12  months  old,  at  the 
crawling  and  toddling  stage.  The  incidence 
of  child  poisoning  generally  tends  to 
decrease  markedly  after  age  three  as 
children  probably  learn  they  should  not 
swallow  everything  or,  perhaps,  as  they  grow 
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older  and  leave  the  home  environment  more 
often,  they  have  less  opportunity  to  be 
involved  in  poisoning  incidents.  The  peak 
time  for  a  poisoning  incident  involving 
medicines  was  9am-10am,  whereas  those 
involving  household  substances  and  plants 
happened  fairly  constantly  throughout  the 
day.  There  was  no  clear  seasonal  pattern  for 
the  medicinal  poisoning  incidents. 

For  accidents  involving  medicines  the 
majority  (76  per  cent)  occured  when  a  child 
was  effectively  unsupervised,  when  he  or  she 
was  alone  or  accompanied  only  by  other 
children. 

The  children  were  usually  brought  to  the 
hospital  by  their  parents  within  a  short  time 
of  being  found  with  the  medicine  they  were 
thought  to  have  taken.  Two  of  the  children 
were  seriously  ill  but  recovered  after 
treatment.  Most  of  those  who  were  thought  to 
have  taken  medicines  had  no  signs  or 
symptoms  on  arrival  at  the  hospital  and 
therefore  it  was  not  possible  to  say  whether 
they  had  actually  taken  anything.  At  the 
hospital  they  were  usually  given  an  emetic 
and  as  an  added  precaution  some  were  kept 
in  for  observation. 

The  medicines  which  featured  in  the 
accidents  were  mostly  tablets  or  capsules 
and  the  majority  were  prescription  products. 
Ordinary  screw-top  bottles  had  been  used 
for  all  the  liquid  preparations.  The  majority 
(63  per  cent)  of  the  solid  preparations  were 
in  non  child  resistant  containers.  About  7 
per  cent  were  in  child  resistant  containers, 
20  per  cent  in  blister  packs  and  only  4  per 
cent  in  strip  packs. 

The  household  survey  revealed  that  there 
were  medicines  in  97  per  cent  of  the 
children's   homes   visited.    The  average 


number  was  ten  per  home  and  the  types  of 
products  found  did  not  vary  much 
throughout  the  year.  The  majority  of  the 
medicines  found  were  non-prescription 
products  used  for  minor  conditions. 

To  assess  the  effectiveness  of  packaging 
in  preventing  poisonings,  data  from  the 
hospital  and  home  surveys  were  compared. 
It  was  assumed  that  if  the  percentage  of  pack 
X  appearing  in  homes  was  greater  than  the 
percentage  of  X  bemg  picked  up  m  hospital, 
then  pack  X  could  be  considered  safe.  If  the 
reverse  were  true,  le  that  more  packs  of  type 
X  appeared  in  the  hospital  survey  than  at 
home  then  pack  type  X  could  be  considered 
as  less  effective  in  preventing  poisonings. 

The  only  medicines  which  are  required 
by  law  to  be  put  in  child  safe  packaging  are 
solid  dose  aspirin  and  paracetamol  products 
intended  for  retail  sale.  The  survey  allows  the 
relative  safety  of  reclosable  child  resistant 
and  opaque  strip  and  blister  packaging  to  be 
examined  in  the  "real-life"  situation. 

Pack  influence 

Some  prescription  analgesics  in  children's 
homes  were  in  containers  which  were  not 
child  resistant.  These  were  more  likely  to  be 
involved  in  a  poisoning  accident  than  their 
availability  in  the  home  suggest  (in  homes, 
10  per  cent  of  the  analgesics  were  in  non- 
CRCs  but  in  poisonings  reported  to  hospitals 
24  per  cent  of  the  analgesics  were  in  non- 
CRC  packs  —  see  figure  1). 

Child  resistant  containers  were  used  for 
about  a  third  of  the  products  and  reduced 
the  chance  of  an  accident.  The  opaque 
blister  packs  used  for  analgesics  appeared  to 
be  as  effective  as  CRCs. 

Strip  packaging  has  been  widely  used 
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for  analgesic  products,  especially  those 
containing  aspirin,  and  the  survey  showed 
that,  in  terms  of  chid  safety,  it  was  the  most 
effective.  Analysis  of  the  data  has  shown  that 
these  findings  are  statistically  significant. 

When  availability  of  medicines  and 
involvement  in  accidents  was  compared  for 
several  therapeutic  categories  very  different 
patterns  emerged  which  could  not  be 
explained  solely  by  pack  influence  (fig  2). 

Although  expectorants  and 
gastrointestinal  products  (antacids, 
laxatives,  antidiarrhoeals)  were  all  in 
ordinary  non-child  resistant  bottles  they 
featured  less  often  m  an  accident  than  would 
be  expected  from  their  availability  in 
children's  homes.  Anti-infectives  and  oral 
contraceptives,  similarly  packaged,  mostly 
in  non-child  resistant  containers,  featured 
twice  as  often  as  expected. 

Other  factors 

An  important  factor  in  the  lower  incidence  of 
poisonings  involving  analgesics,  when 
compared  with  their  availability  in  homes,  is 
probably  the  extensive  use  of  child  resistant 
packaging  for  these  products.  However,  that 
is  not  the  sole  factor,  as  can  be  seen  from  a 
comparison  of  involvement  in  incidents  of 
other  categories  which  are  also  packaged  in 
CRCs  (see  figure  2).  For  example,  a 
significant  number  of  the  sedatives, 
tranquillisers  and  sleeping  tablets,  which 
comprise  the  central  nervous  system 
category,  were  four  times  more  likely  to  be 
involved  in  an  accident  than  would  be 
expected  from  their  availability  in  children's 
homes.  It  seems  likely,  though  this  survey 
was  unable  to  test  the  hypothesis,  that 
parents'  judgment  of  the  severity  of  a 
suspected  accident  was  also  important. 
Their  perception  of  the  danger  involved  was 
m  some  cases  exaggerated.  A  telephone  call 
to  the  local  hospital  or  general  practitioner 
could  well  have  reassured  them  and 
prevented  a  traumatic  experience  for  the 


child  and  the  family. 

Overall,  it  is  apparent  that  packaging  is 
only  one  factor  to  contribute  towards  the 
involvement  of  a  product  in  a  poisoning. 
Storage  must  also  be  considered. 

The  majority  of  the  medicines  in 
children's  homes  were  stored  in  kitchen 
cupboards  or  drawers  (figure  3).  Bathroom 
cabinets  contained  about  12  per  cent  of  the 
medicines  found  and  about  4  per  cent  of  the 
products  were  found  in  locked  cupboards. 

Despite  labels  warning  "keep  out  of  the 
reach  of  children",  and  the  availability  of 
lockable  medicine  cabinets,  the  household 
data  showed  that  many  medicines  were  not 
well  stored  in  homes. 

Whole  packs  of  medicines  or  single 
tablets  or  capsules  were  found  on 
mantelpieces,  window  ledges,  on  top  of 
washing  machines,  fridges,  and  on  the  floor 
—  where  presumably  they  had  been 
dropped  and  not  picked  up.  There  was  no 
difference  in  the  way  prescription  and  non- 
prescription medicines  were  stored  nor  any 
sign  that  parents  were  more  careless  if  the 
container  had  a  child  resistant  cap. 

In  the  household  survey,  researchers 
considered  that  35  per  cent  of  medicines 
could  be  reached  by  a  child  either  directly 
or  by  climbing  on  one  piece  of  furniture.  The 
Home  Accident  Surveillance  System  has 
previously  recorded  that  a  significant 
number  of  accidents  happen  to  children 
who  are  climbing  to  reach  something.  It 
notes  that  parents  sometimes  seem  to 
underestimate  the  ability  and  determination 
of  toddlers  trying  to  reach  things. 

Home  and  hospital  compared 

When  the  hospital  and  home  data  are 
compared  it  can  be  seen  that  the  kitchen  is  a 
safe  place  to  store  medicines  —  it  was  the 
comparatively  few  medicines  located  in  the 
bedrooms  or  living  rooms  which  were  more 
likely  to  be  involved  in  child  poisonings  (see 
figure  3).  The  medicines  in  the  bedrooms 


were  often  the  central  nervous  system  drugs 
(sedatives,  tranquilisers  etc)  and  oral 
contraceptives,  which  were  frequently 
stored  in  low  bedside  cabinets,  readily 
accessible  to  children. 

Although  the  kitchen  was  generally  a 
safe  place,  the  refrigerator  was  seen  to  be 
dangerous  since  accidents  frequently 
involved  medicines  taken  from  there.  Many 
of  them  were  antibiotics  which  may  account 
for  their  relatively  high  involvement  in  the 
accident  survey. 

It  has  been  suggested  that  accidental 
child  poisonings  may  be  caused  by  over 
stocking  and  hoarding  of  medicines. 
However  in  this  survey,  there  was  little 
evidence  of  prolonged  storage  of  products. 
When  the  data  from  the  hospital  and 
household  surveys  were  compared,  it  was 
found  that  most  medicines  involved  in 
poisonings  were  recently  obtained.  More 
than  60  per  cent  of  medicines  involved  in 
poisonings  reported  to  the  hospitals  were 
less  than  one  month  old,  whereas  less  than 
30  per  cent  of  medicines  found  in  homes 
were  this  old.  More  than  40  per  cent  of 
medicines  found  in  homes  were  between  one 
and  six  months  old.  Older  medicines  were 
not  involved  as  frequently  as  would  have 
been  expected  from  their  availability  in  the 
home. 

Conclusions 

The  survey  has  shown  that  the  circumstances 
surrounding  child  poisonings  are 
multifactorial  and  the  reason  some 
medicines  become  involved  is  not  a  matter  of 
simple  availability  or  packaging.  Storage  of 
medicines  and  supervision  are  highlighted 
as  major  influences  and  parents  need  to  take 
greater  responsiblity  for  safeguarding 
children  in  the  home. 

It  may  be  necessary  to  revise  health 
education  campaigns  and  possibly  provide 
an  information  service  to  parents.  Currently 
the  National  Poisons  Information  Service 
responds  only  to  telephone  inquiries  from 
within  the  health  service  and  the  emergency 
services,  such  as  the  fire  brigade.  The 
authors  suggest,  however,  that  a  separate  but 
co-ordinated  service  for  parents  could 
reduce  their  anxiety  and  costs  to  the  health 
service  by  providing  reassurance  in  the 
many  incidents  where  there  is  no  nsk  and  by 
suggesting  rapid  referral  to  a  doctor  where 
there  could  be  a  risk  of  ill  effects. 

Locking  medicines  away  in  the  kitchen 
may  be  a  safe  alternative  to  storing  them  in  a 
locked  bathroom  cabinet  judging  by  the 
results  in  figure  3. 

People  appear  to  be  taking  the  "keep  out 
of  the  reach  of  children"  warning  literally 
and  this  seems  to  result  in  children  climbing 
to  reach  medicines  they  can  still  see.  A 
better  instruction  might  be  "keep  medicines 
locked  away  from  children". 

The    only    medicines    found  in 


Figure  2.  Home  and  hospital  surveys  compared:  therapeutic 
category 


% 

30 


10 


m 

1 

be 

IF 

1  1 

Central  Nervous  Oral  Anti-  Analgesics  Gastro-  Expectorants 

System  Contraceptives         Infectives  Intestinal 


HOME  □ 
DATA 


HOSPITAL 
DATA 


146 


Chemist  &  Druggist  18  July  1987 


Figure  3.  Home  and  hospital  surveys  compared: 
storage  of  medicines 


refrigerators  were  liquid  products  which 
manufacturers  frequently  label  "keep  in  a 
cool  place".  Not  many  products  actually 
need  to  be  kept  as  cold  as  the  4-6°C 
achieved  in  a  domestic  refrigerator. 
Manufacturers  plan  to  look  at  label 
directions  and  the  stability  of  products  to  try 
to  minimise  refrigerator  storage. 

It  would  appear  from  this  study  that 
opaque  strip  and  blister  packaging  used  for 
analgesics  were  as  effective  as  tested  child 
resistant  containers  in  reducmg  the  numbers 
of  children  involved  in  child  poisonings.  The 
PAGB,  therefore  has  drawn  up  guidelines 
describing  the  attributes  of  that  packaging. 
These  will  be  widely  publicised  and  will  be 
made  available  to  any  pharmaceutical 
manufacturer  developing  strip  and  blister 
packaging.  The  PAGB  hopes  this  will  enable 
industry  to  ensure  that  the  existing  high 
quality  of  strip  and  blister  packaging  is 
maintained  and  new  packs  are  designed, 
where  possible,  with  child  safety  in  mind. 
Full  details  of  the  study  are  available  from 
Gopa  Mitra,  miormai ion/public  relations 
executive,  Proprietary  Association  of  Great 
Britain,  Vernon  House,  Sicilian  Avenue, 
London  WC1A  2QH. 


Chemist  &  Druggist  18  July  1987 


Mna  tie  oni 
popped -in  to 

pick-up 
a  prescript! 


As  a  professional  pharmacist  you  probably  get 
your  fair  share  of  people  calling  in  to  have 
prescriptions  dispensed. 

But  what  about  your  turnover  of  products  other 
than  drugs  and  medicines? 

All  those  high  profit  possibilities  such  as 
perfumes  and  toiletries,  health  foods  and 
homoeopathic  products. 

Perhaps  you  haven't  considered  all  the  possibilities 
open  to  you.  Or,  maybe  you  have  but  they're  not 
moving  as  well  as  you'd  hoped  they  might. 

Either  way,  you  have  everything  to  gain  from 
an  informal  initial  consultation  with  Shopfitting 
and  Design. 

We  are  a  specialist  consultancy  with  wide 
experience  in  advising  pharmacists  on  store 
design  and  merchandising. 

We  will  survey  your  specific  location  and 
recommend  the  merchandise  most  suited  to 
your  business  Following  which,  we  will  design 
your  premises  to  ensure  that  you  achieve 
optimum  sales  per  customer. 
Even  if  they  only  pop-in  to  pick-up  a  prescription. 

Shopfitting  &  Design 

We  make  your  premises  and  your  profits  look  really  good. 

^  I  would  like  further  details  of  your  shopfitting  and  design  services  ^ 
I  | 

1  'Vl';" 

I  _ 

I  Tel 


Address 


nop 

We, 


Shopfitting  &  Design  Centre  Ltd., 
2a  Hallatrow  Road,  Paulton,  Bristol,  BS18  5LH  Telephone:  0761  418941 

147 


C&D  INTERVIEW! 


The  chief  inspector  says 


Gordon  Appelbe  runs  one  of  the  largest 
and,  in  his  view,  the  most  important  of 
the  Society's  departments.  He  speaks 
occasionally  at  public  engagements,  but  in 
the  main  keeps  a  low  profile.  But  within  the 
Society  headquarters  he  speaks  his  mind 
and  leaves  members  in  little  doubt  of  his 
views  when  his  advice  is  sought. 

He  was  one  of  the  first  to  warn  of  the 
consequences  of  totally  relaxing  the 
supervisory  role  of  the  pharmacist  last 
Summer  in  the  euphoric  period  immediately 
post-Nuffield.  "I've  always  believed 
supervision  should  be  something  real,"  he 
says.  "I  share  many  people's  view  that 
shouting  or  pressing  a  bell  does  look  rather 
silly,  but  if  a  pharmacist  knows  what's  been 
sold  then  he's  complying  with  the  law.  If  you 
take  the  view  that  there  should  not  be  any 
supervision  at  all,  or  that  certain  things  can 
go  on  in  the  absence  of  a  pharmacist  then 
why  should  the  grocer  not  be  able  to  sell 
medicines? 

TP  medicines  by  default 

"We  should  be  conscious  of  the  fact  that 
there  are  only  two  statutory  lists  under  the 
Medicines  Act,  the  Prescription  Only  List 
and  the  General  Sale  List.  Pharmacy 
medicines  are  there  by  default  because  they 
are  not  either.  There  is  a  need  for  the  middle 
group,  but  that  doesn't  mean  I  am  for 
maintaining  the  status  quo.  Maybe  there  is  a 
need  for  a  smaller  P  list  that  must  be  sold  by 
the  pharmacist  in  person.  If  the  public  is  to 
appreciate  that  a  product  is  special  and  can 
only  be  bought  when  a  pharmacist  is  there, 
then  supervision  is  a  real  thing." 

Whatever  the  profession  decides  to  do, 
Mr  Appelbe  wonders  whether  pharmacists 
have  asked  themselves  wnat  they  are  trying 
to  achieve.  If  it  is  the  freedom  to  develop 
their  role,  and  he  accepts  that  it  does  need 
developing,  then  it  has  to  be  done  in  such  a 
way  that  the  public  is  protected.  "The 
resource  implications  also  have  to  be  borne 
in  mind.  There  is  a  need  to  have  more  than 
one  pharmacist  per  premises,  but  it  doesn't 
really  seem  to  be  happening.  It  concerns  me 
that  my  inspectors  can  go  into  pharmacies 
where  the  proprietor  works  9am  to  10pm  six 
days  a  week  and  9  until  2  on  Sundays.  How 
does  he  cope  physically  and  mentally  with 
that  workload?"  he  asks. 

The  protection  of  the  public  is  what  Mr 
Appelbe  sees  as  his  prime  function.  It  is  the 
statutory  role  that  colours  his  whole 
approach  to  his  job  as  chief  inspector,  and  it 
is  that  which,  in  the  end,  must  come  before 
any  professional  interests,  a  fact  that  many 
lay  members  of  the  Society  find 
disagreeable.  "There  is  always  this  problem 


"Lawyers  never  die  —  they  just 
lose  their  appeal"  are  the  words 
inscribed  on  Gordon  Appelbe's 
coffee  mug.  As  head  of  the 
Society's  Law  Department  his 
appeal  may  depend  on  how 
you  run  your  business.  His 

ii.iaairo  j  t  I  iii    i     <    I  in  ike 

shori  term  at  least,  by  Ms  being 
one  half  of  that  common 
feature  oi  every  pharmacy 
student's  life,  "Pharmacy  law 
and  ethics". 

in  that  the  Society  has  a  Charter  which  says 
we  have  to  further  the  interests  of  the 
profession.  On  the  other  hand  the  Society 
has  a  statutory  role  to  protect  the  public  — 
99  per  cent  of  the  time  they  work  well 
together,"  he  says. 

"Some  members  think  that  because  the 
Society  prosecutes  —  or  'persecutes'  —  its 
own,  it  should  not  be  the  enforcement 
authority.  When  we  prosecute  merchants  we 
are  accused  of  protecting  the  interests  of 
pharmacy.  It's  like  treading  a  tight  rope,"  says 
Mr  Appelbe.  "I  think  the  fact  that  we  are 
impartial  has  been  recognised  by  the 
Government.  Since  1980  we  have  been 
given  extra  roles  —  the  power  to  deal  with 
labelling,  and  that  medicines  are  of  the 
nature  and  quality  demanded  (taken  away 
from  local  authorities)  and  an  enormous 
amount  of  animal  health  work." 

To  cope  with  the  increased  workload 
three  additional  inspectors  were  recruited  in 
1980  and  a  further  four  in  1985.  The 
establishment  is  now  25.  The  inspectorate,  in 
spite  of  the  fact  some  of  its  work  is  now  well 
outside  the  strictly  pharmaceutical  field, 
receives  no  government  funding.  "One 
assumes  that  allowing  the  Society  the 
premises  fee  was  a  means  of  recompense  for 
the  cost  of  the  inspectorate.  As  far  as  the 
animal  side  is  concerned  there  was  no 
recompense  at  all  until  1985  when 
agricultural  merchants  and  saddlers 
become  registered  with  the  Society,  rather 
than  just  listed.  The  premises  fees  come  to 
the  Society.  Any  enforcement  has  to  be  sell- 
funding,  and  is  likely  to  continue  to  be  so, 
especially  under  this  Government,"  says  Mr 
Appelbe. 

h  measure  of  change. , . 

A  measure  of  the  change  in  the  inspector's 
workload  can  be  gauged  by  the  fact  that  in 
1974  pharmacy  visits  took  up  80  per  cent  of 


his  time.  By  1984  that  had  dropped  to  48  per 
cent.  It  is  inconceivable  at  present  that  the 
statutory  role  will  be  withdrawn.  Such  a 
move  would  be  strongly  opposed  by  the 
Society,  Mr  Appelbe  suggests.  There  would 
be  two  immediate  consequences.  One 
would  be  a  funding  problem  for  the 
inspectorate;  the  other  is  that  by 
withdrawing  the  registration  fee 
membership  of  the  Society  would  become 
voluntary.  In  the  UK  all  the  other  health 
professions  have  separate  disciplinary  and 
professional  bodies.  A  profession  can  be 
stronger  for  having  one  body  overseeing 
both  aspects,  he  argues. 

Mr  Appelbe  thinks  the  role  of  the 
inspectorate  is  well  understood  by  the 
profession.  "I  am  told  quite  regularly  what  a 
shower  they  are,  but  I  don't  believe  the 
membership  as  a  whole  think  that.  But  there 
are  always  one  or  two  that  look  on  the 
inspector  as  a  policeman.  It  really  comes 
back  to  how  you  see  enforcement  being 
done.  I  see  the  vast  majority  of  our  work 
being  advisory.  When  legislation  changes  it 
is  my  general  policy  that  the  change  be  dealt 
with  by  way  of  advice  for  at  least  two  years, 
similarly  with  the  Code  of  Ethics. 
Unsatisfactory  premises,  and  this  is  one  of 
Mr  Appelbe's  hobby  horses,  are  initially 
dealt  with  by  way  of  advice,  and  it  works 
most  of  the  time,  he  claims.  In  some  places 
the  physical  size  and  shape  do  not  help,  but 
size  is  not  as  critical  as  some  people  make  it 
out  to  be. 

Mr  Appelbe  is  cautious  in  saying  when  a 
dispensary  may  be  too  small.  Rather,  he  is 
critical  of  the  inventories  of  some  shops, 
although  it  is  a  dangerous  area  to  intrude 
into  because  of  accusations  of  restraint  of 
trade.  "I  have  struggled  past  the  ice  cream 
cooler,  the  nylon  stockings  and  cigarettes  to 
a  counter  loaded  with  sweets . . .  However,  a 
mixed  economy  pharmacy  can  be  run 
professionally.  But  if  the  range  of  medicines 
for  sale  is  inadequate  there  is  nothing  the 
Society  can  do  about  it.  The  Society  cannot 
really  do  anything  about  what  I  personally 
do  not  like  to  see,  namely  registered 
pharmacies  which  include  greengrocers, 
newsagents  and  the  like.  But  I  accept  in  law 
that  normally  to  restrict  what  pharmacies 
can  sell  is  impossible." 

But  the  perspective  changes  when  a  sale 
falls  within  the  scope  of  the  Code  of  Ethics. 
There  is  now  a  Council  Statement  on  the  sale 
of  tobacco  products.  As  a  result  inspectors 
will  be  "encouraging"  pharmacists  to  stop 
selling  such  goods  for  the  next  year  or  so. 
Once  the  statement  is  assimilated  as  part  of 
the  Code,  the  Law  Department  could  bring 
a  case  before  the  Ethics  Committee,  but  it  is 
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for  Council  then  to  decide  whether  to  lay  a 
complaint  before  the  Statutory  Committee. 
"In  order  to  circumvent  the  Council 
Statement  there  seems  to  be  a  tendency  to 
register  only  parts  of  a  premises.  The 
Medicines  Act  allows  this  as  long  as  such  a 
part  is  separate  and  distinct.  If  it  is  done 
properly  it  is  difficult  to  see  objections,  other 
than  political'  ones.  It's  been  done  well  in 
Safewya,  for  example,  but  it's  not  done  well 
by  trying  to  register  all  the  premises, 
excluding  the  tobacco  kiosk  in  the  corner," 
says  Mr  Appelbe.  "This  leads  on  to  the  vexed 
question  of  so-called  broom-cupboard 
pharmacies,  where  the  registered  pharmacy 
is  part  of  the  premises.  The  Society  can  do 
very  little  about  it  —  provided  the  Medicines 
Act  provisions  are  complied  with 
registration  cannot  be  refused. 

"The  problem  can  arise  in  other  ways. 
With  leapfrogging,  pharmacists  have  tried  to 
open  up  in  virtually  any  sort  of  premises.  A 
local  authority  will  often  give  permission  for 
a  dispensary,  and  if  there  is  no  retail  sale  of 
medicines  then  the  premises  cannot  be 
registered  under  the  Medicines  Act.  The 
registrar  can  only  refuse  an  application  is 
when  he  is  not  satisfied  there  will  be  sales  of 
retail  medicines.  This  happened  recently  in 
London.  Having  looked  at  the  situation  the 
Society  was  unable  to  refuse  registration 
from  the  legal  point  of  view." 

Two  sides  in  a  dispute 

"It  is  important  to  remember  that  often  those 
on  both  sides  of  the  argument  are  members 
of  the  Society.  If  there  is  a  complaint  against 
one  pharmacist  from  another  we  have  to  be 
satisfied  there  are  sufficient  grounds  before 
we  can  put  it  before  any  committee.  Which 
means  we  are  often  accused  of  doing 
nothing!"  This  state  of  affairs  is  one  Mr 
Appelbe  obviously  finds  exasperating.  He 
believes  the  profession  should  be  able  to 
discipline  itself,  pharmacists  should  follow 
the  Guide  to  Good  Dispensing  Practice. 

"We  are  not  in  the  position  to  deal  with 
premises  before  registration,  so  we  need 
Section  66  to  be  implemented.  At  the 
moment  we  have  to  register  a  premises 
because  it  complies  with  the  requirements, 
then  start  complaining  about  it!"  he  says. 
"The  Society  needs  the  ultimate  sanction  if  it 
is  not  able  to  enforce  standards  by  way  of 
advice."  Mr  Appelbe  dismisses  the  idea  that 
environmental  standards  should  be  part  of  a 
contractor's  terms  of  service.  Section  66 
needs  to  be  operated  by  what,  in  effect,  is  a 
national  organisation,  he  maintains. 
Progress  is  being  made  towards 
implementing  Section  66  and  Mr  Appelbe  is 
confident  the  Society  will  get  broadly  what  it 
has  been  seeking.  "The  regulations  would  be 
of  a  general  nature.  I  would  envisage  words 
like  'reasonable  size'  —  definitions  would  be 
set  out  in  the  Good  Dispensing  Guide,"  he 
says. 
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Apart  from  his  pharmaceutical  and  legal 
qualifications  Mr  Appelbe  has  an  MSc  from 
Bath  in  something  that  falls  rather  neatly 
between  the  two  —  the  legal  right  to  practice 
pharmacy  in  the  EEC.  He  obtained  the  MSc 
in  1981  but  has  been  working  on  European 
issues  since  1972.  "We  are  about  to  achieve 
something  I  thought  would  never  happen," 
he  says,  "namely,  mutual  recognition  of 
diplomas  and  the  right  of  establishment."  The 
culmination  of  years  of  negotiation  will  come 
at  the  end  of  September  with  an  Order  in 
Council  to  allow  for  mutual  recognition.  Mr 
Appelbe  believes  the  flow  of  pharmacists 
from  Europe  will  be  far  less  than  people  fear. 
European  pharmacists  will  be  able  to  come 
straight  onto  the  UK  register,  provided  they 
can  show  they  are  fit  to  practice  in  their  own 
country,  and  can  produce  a  certificate  as  to 
their  good  character  and  health. 

"The  interesting  thing  is  that  in  the 
amendment  to  the  bye-laws  we  have  had  to 
treat  all  people  applying  to  be  registered 
equally,  so  such  certificates  will  be  required 
by  all  applicants,  whether  they  be  an 
overseas  pharmacist  or  a  new  UK  graduate," 
Mr  Appelbe  says.  This  opens  up  further 
possibilities  which  he  obviously  finds 
attractive,  such  as  a  health  committee, 
operating  alongside  the  Statutory 
Committee,  but  dealing  with  questions  such 
as  fitness  to  practice.  Such  committees  exist 
in  the  recent  new  Acts  for  medicine  and 
dentistry.  "Under  the  present  situation,  if  you 
have  a  pharmacist  who  has,  say,  a  propensity 
to  drink  that  is  affecting  his  performance  in 
the  pharmacy,  the  only  way  to  deal  with  him 
under  the  present  legislation  and  within  the 
Code  of  Ethics,  is  to  take  him  to  the  Statutory 
Committee.  To  do  that  you  have  to  prove 
misconduct.  To  me  that  is  an  inappropriate 
method  of  dealing  with  someone  who  has 
health  problems,"  Mr  Appelbe  says. 

Forged  prescriptions  have  been  much  to 
the  fore  on  the  legal  front  in  the  months 
following  the  Storkwain  case.  Mr  Appelbe 
feels  the  case  was  poorly  interpreted  in  the« 
Press  and  while  the  matter  was  sub  judice  I 
he  felt  unable  to  speak  out.  The  case  was  m 
fought  on  a  matter  of  legal  principle,  rather  jj 
than  anything  else.  "The  fact  that  it  is  an  jB 
absolute  offence  to  supply  a  Prescription 
Only  Medicine  without  a  script  doesn't 
mean  you  are  ever  going  to  be  taken  to 
court  for  it.  I  can  only  recall  two  cases 
where  this  has  happened  since  I 
became  head  of  department,  and 
both  offenders  were  conditionally 
discharged.  The  forgery  bit  was  a  red 
herring  —  the  High  Court  never  even 
saw  the  scripts.  It  was  the  section  of 
the  Medicines  Act  that  was  under 
challenge,  and  any  change  to 
the  concept  of  strict  liability  to 
that  section  of  the  Act  should 
be  viewed  very  carefully." 

Inspectors  see  forgeries 


every  day  of  the  week.  What  they  look  for  is 
the  quality  of  the  forgery,  and  what  medicine 
was  prescribed;  what  precautions  has  the 
pharmacist  taken  —  cud  he  or  she  recognise 
the  handwriting,  ring  up  the  doctor,  or  just 
dispense  it?  In  simple  terms  if  a  pharmacist 
has  acted  in  a  professional  manner  and  can 
demonstrate  that,  the  dispensing  of  a  forged 
script  is  unlikely  to  result  in  a  court  hearing. 
Mr  Appelbe  just  grins  and  refuses  to 
comment  if  you  put  it  this  way  to  him,  but  this 
is  how  he  implies  he  would  view  such  an 
incident. 

The  Storkwain  case  will  no  doubt  feature 
in  the  next  edition  of  Dale  &  Appelbe.  When 
the  first  edition  was  published  in  1976  the 
new  Medicines  Act  had  just  come  into  force. 
"It's  nice  to  have  your  name  on  a  book,"  Mr 
Appelbe  admits,  "but  it  has  become  a  bit  of 
an  albatross."  If  you're  thinking  of  boning  up 
on  law  and  ethics  a  new  edition  is  published 
at  the  end  of  the  year.  It  might  make  a  nice 
Christmas  present! 


judicmdi  mwimm 
RPA  says  *No' 

The  Rural  Pharmacists  Association  is 
particularly  concerned  with  the  response 
of  the  Pharmaceutical  Society  to  the  way  in 
which  dispensing  doctors  are  behaving 
over  cases  brought  before  the  Rural 
Dispensing  Committee,  which  have,  on 
appeal  to  the  Secretary  of  State,  gone 
against  the  dispensing  doctor's  favour.  The 
Society  is  worried  that  the  Secretary  of 
State  may  even  be  contemplating  some 
positive  response  to  a  request  for  a  judicial 
review;  Council  is  right  to  seek  an 
immediate  answer  to  clarify  the  position. 

The  RPA's  attitude,  not  surprisingly,  is 
that  we  are  adamantly  against  any  hint  of  a 
change  in  the  regulations.  The  Clothier 
agreement  and  regulations  said  the 
Secretary  of  State  was  the  final  arbiter  on 
appeal. 

Over  the  last  five  years,  since  the 
working  of  the  Clothier  regulations,  the 
RPA  has  been  bitterly  disappointed  over 
some  of  the  decisions  that  have  been  made. 
We  have  raised  objections  to  the  lack  of 
information  on  RDC  decisions.  And 
although  we  have  forthrightly  objected  to 
the  restrictions  imposed  on  pharmacists 
have  won  the  right  to  practice,  we  have 
never  considered  changing  the 
regulations  simply  because  cases  have 
been  lost  by  pharmacists.  The  dispensing 
doctors,  seemingly,  are  not  used  to  having 
issues  resolved  to  their  disadvantage,  and 
now  wish  to  change  the  rules.  We  shouldn't 
be  surprised  at  this,  since  all  the  evidence 
points  to  them  trying  to  devalue  the  work  of 
pharmacists  and  promote  their  own 
bloated  estimate  of  themselves.  The 
Clothier  regulations  were  finalised  after 
long,  arduous  and  bitter  deliberations. 
They  were  at  best  a  compromise,  and  the 
RPA  accepted  them  as  an  answer  to  a 
perilous  situation,  but  the  picture  has 
changed. 

At  the  time,  the  RPA  opposed 
vigorously  the  suggestion  that  pharmacists 
should  give  up  their  freedom  to  oppose 
any  dispensing  doctor;  to  us  this  was 
tantamount  to  suggesting  that  doctors  were 
our  equals  in  pharmaceutical  matters,  and 
that  pharmacists  should  bow  the  knee  to 
medical  superiority.  The  new  contract  has 
helped  to  redress  the  balance,  and  the 
Nuffield  report  has  backed  our 
professional  integrity. 

The  control  and  limitation  of 
pharmacies  is  adding  individual 
importance  to  every  pharmacy  that  is 
established.  In  spite  of  the  fact  that  the 
Clother  Regulations  still  tend  to 
emasculate  rural  pharmacists  through  the 
one  mile  rule,  the  medical  profession  is  not 
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satisfied  with  its  enormous  encroachment 
into  pharmacy.  The  RPA  will  not  sit  back 
and  allow  an  agreement  to  be  unilaterally 
changed. 

To  all  rural  pharmacists  let  me  say  this. 
Don't  wait  for  something  to  happen  before 
you  secure  your  position.  Move  now, 
support  the  RPA  in  its  efforts  to  ensure  that 
the  rural  communities  are  protected  by 
our  expertise.  Don't  allow  the  dispensing 
doctors  to  proliferate.  We  need  to  know 
what  is  going  on,  and  at  the  same  time  we 
need  information  to  help  us  to  create 
openings  in  order  to  prevent  the 
establishment  of  dispensing  doctor 
practices.  The  RPA  can't  work  effectively 
without  your  support. 

The  dispensing  doctors'  call  for  a 
judicial  review  must  be  considered  to  be  a 
blatant  first  move  in  trying  to  change  the 
present  position.  Rural  pharmacists  can  at 
least  make  a  positive  move  to  ensure  a 
defence  is  prepared. 
John  Davies 
Secretary 

Rural  Pharmacists  Association 
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Perhaps  TLC  is  best  after  all. . . 

In  aid  of 

continence  

I  was  delighted  to  note,  on  passing  through 
Boots  recently,  an  open  display  of  products 
to  promote  continence. 

Age  Concern  would  like  to  see  this 
development  more  widely  spread.  The 
purchase  of  aids  to  continence  can  be 
embarrassing,  and  a  normal  display  where 
customers  can  choose  their  products 
without  seeking  help  from  an  assistant 
(however  helpful)  is  most  welcome. 
Bringing  continence  aids  "out  into  the 
open"  could  help  contribute  to  changing 
public  attitudes  to  this  problem  which 
seems  to  be  the  last  taboo,  as  well  as 
improving  sales. 

Please  may  I  appeal  through  your 


letters  page  to  all  chemists  to  adopt  this 

idea,  which  Age  Concern  believes  will  be 

welcomed  by  many  people  who 

experience  this  difficulty. 

Sally  Greengross 

Director 

Age  Concern 

PSNC  clarifies 
script  issue  

In  C&D, July  11,  Xrayser  states:  "Come  on 
PSNC,  kick  up  a  fuss".  PSNC  has  been 
kicking  up  a  fuss  for  many  years  on 
returned  prescriptions  but  has  always  been 
told  it  is  impracticable  to  return  only  the 
item  queried  on  a  multiple  script,  for  two 
reasons: 

1  The  form  FP10  is  considered  a  primary 
accounting  document  by  the  Audit 
Division  of  the  Prescription  Pricing 
Authority.  It  could  not  be  sent  to 
contractors  part  processed  because  a 
large  number  of  prescriptions  sent  out  for 
elucidation  are  never  returned  to  PPA. 

2  The  PPA  has  neither  the  financial  nor  the 
staff  resources  to  photocopy  all 
prescriptions  returned  for  elucidation 
(there  are  some  14  million  per  annum). 

Despite  these  arguments  PSNC  has 
stuck  to  its  guns  and  is  hopeful  that  soon 
only  the  queried  item  on  FP10  will  be 
returned  to  contractors  for  clarification. 

As  far  as  a  loss  on  the  returned 
prescriptions  is  concerned,  I  am  afraid 
that  Xrayser  is  incorrect  in  estimating 
losses  due  to  this.  He  is  paid  an  80  per  cent 
advance  on  these  prescriptions  (the  80  per 
cent  advance  is  made  on  the  pharmacies' 
declared  figures,  not  the  PPA  certified 
figures),  ie:  80%  x  £5.14  (the  average  total 
cost  for  a  prescription  in  February)  x  49 
items  =  £201.49.  And  when  he  resubmits 
his  returned  prescriptions  (suitably 
endorsed)  with  his  next  monthly  bundle  of 
prescriptions,  he  gets  a  further  80  per  cent 
advance,  or  £402.98  in  all. 

Alternatively,  if  the  returned  items  are 
very  expensive,  he  should,  after  suitably 
endorsing  them,  return  them  with  a 
covering  letter  addressed  to  the  Divisional 
Administrator  of  his  Processing  Division, 
asking  that  they  be  included  for  pricing  in 
his  current  bundle  of  prescriptions.  The 
PPA  will,  where  possible,  try  to  oblige.  But 
there  may  be  occasions  when  it  is 
impossible:  for  instance,  where  his  current 
month's  bundle  has  been  already  priced. 

I  hope  this  clarifies  the  position.  I  am 
glad  of  the  opportunity  to  reassure 
pharmacy  contractors  that  they  are  not 
financially  penalised  on  prescriptions 
returned  for  elucidation. 
Peter  Boardman 
Assistant  Secretary,  PSNC 
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It's  thriving.  For  each  of  these 
pharmacies.  Because  each  has  a  unique 
style-a  personality  of  its  own.  Yet,  there  are 
some  common  denominators.  Success.  And 
Dollar  Rae  design. 

We  begin  by  researching  and 
appraising  a  pharmacy's  potential.  Then  we 
design  a  complete  retail  image  which  en- 
sures that  this  potential  is  realised. 

Time  and  again,  throughout  the 
UK,  for  pharmacies  great  and  small,  our 


results  are  always  the  same.  Sales  go  up. 
Profits  increase. 


We'd  welcome  the  opportunity  to 
discuss  our  complete  service  in  more  detail. 
Simply  fill  in  the  coupon. 


mm 


CRE  VTORSOF  RETAIL  EN\  IRONMENTS 
47  MACCS  ROAD  GLASGOW  G4I  4AR  TELEPHONE  041-649  9331  TELEX  779394 

|     I  am  interested  in  hearing  more  about  him  to  improve  my  image 

I to  inerease  mv  profitability.  . 
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Pet  health 
opportunity 

At  the  NPA  exhibition  in  St  Albans 
recently,  while  helping  to  man  the 
Vetchem  stand,  it  became  obvious  that 
there  is  greatly  increased  interest  in  pet 
health  products.  Pharmacists  can  see  not 
only  increased  "job  satisfaction,"  because 
of  the  practical  application  of  much  of 
their  training  and  experience,  but  also  an 
adeguately  remunerated  area  without  cut- 
throat price  competition. 

In  conversation  many  expressed  a 
desire  "to  get  to  know  more  about  it".  I 
would  suggest  to  those  who  are  eager  to 
become  better  acguainted  with  this  field, 
that  they  join  the  Pharmaceutical  Society's 
Ag  &  Vet  Group  which  is  free  to  all 
members.  Not  only  does  it  give  you  much 
needed  information,  but  it  brings  you  in 
contact  with  like-minded  pharmacists!  I 
personally  would  also  be  willing  to  travel 
anywhere  in  the  UK  to  talk  to  interested 
groups,  no  matter  how  small,  who  would 
like  to  be  involved  but  lack  the  contacts 
and  the  few  vital  facts  to  get  started. 

To  any  pharmacist  who  wishes  to 
progress  to  the  commercial  animal  side, 
the  pet  field  is  an  ideal  training  ground 
with  low  finance  and  good  returns.  The 
large  animal  field  is  not  to  be  entered 
lightly  as  it  is  highly  competitive.  However, 
even  in  there  things  seem  to  be  moving 
pharmacy's  way,  and  before  long  I 
suggest,  with  indications  from  Europe, 
pharmacy  control  in  the  chain  is  inevitable 
before  the  next  decade  is  out.  It  may  have 
been  a  slow  start,  but  the  consumer  lobby 
now  want  the  protection  of  the 
professional,  even  it  is  only  to  sue  him 
ultimately  for  negligence. 

Can  I  repeat  if  you  are  interested,  I 
would  be  delighted  to  help  personally 
whether  it  is  to  answer  a  guery,  help  you 
make  a  contact,  or  enthuse  you. 

The  Ag  &  Vet  Group  can  be  contacted 
at  the  Pharmaceutical  Society,  Bruce 
Rhodes,  assistant  Secretary,  1  Lambeth 
High  Street,  London  SE1  7JN. 

Some  market  facts  are: 
Pet  anthelmintics:  £9m  annual  turnover 
with  £7. 8m  through  pet  shops  —  new, 
effective,  ethical  pharmaceutical  products 
would  be  pharmacy  products. 
Racing  pigeons:  There  are  8  million  birds 
in  the  UK  and  they  all  need  vaccinations. 
The  product  has  a  'P'  classification. 
Pet  health  care  market:  This  is  about 
£20m  with  one  household  in  two  having 
either  a  dog  or  a  cat  (veterinary  surgeons 
at  present  have  only  15  per  cent  of  this 
market). 

Douglas  Davidson 

Blairgowrie 
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Five  minute  AIDS 
test  on  trial 

A  match-box  sized  AIDS  test  which 
can  show  in  5  minutes  if  a  patient 
has  been  infected  with  HIV  is  to  go 
on  trial  in  the  UK  later  this  year. 

The  test,  being  developed  in  the  USA 
by  Du  Pont,  analyses  a  blood  sample  for 
HIV  antibodies  and  produces  a  colour 
change  for  a  positive  result.  Positive 
results  will  still  have  to  be  confirmed  by 
further  testing  but  the  device  would  ease 
the  burden  on  clinics  and  give  rapid 
reassurance  to  people  who  were  antibody- 
negative.  The  test  will  not  be  available  to 
the  general  public. 

■  Latest  figures  from  the  Department  of 
Health  show  that  up  to  the  end  of  lune 
there  were  870  AIDS  cases  in  the  UK,  of 
whom  490  have  died  (comparable  figures 
at  the  end  of  May  were  791  and  444) .  The 
increase  of  79  new  cases  results  largely 
from  previous  unreported  cases  being 
submitted  to  the  Communicable  Disease 
Surveillance  Centre  rather  than  from  any 
sudden  escalation  in  the  number  of 
diagnoses.  The  cumulative  total  of  people 
identified  as  HIV  antibody  positive  has 
reached  6,349. 


OTC  HC  warning 

Doctors  are  warned  to  look  out  for 
adverse  effects  arising  from  the 
unsupervised  use  of  OTC 
hydrocortisone,  by  the  latest  issue 
of  the  Drug  &  Therapeutics  Bulletin, 
published  by  the  Consumer's 
Association. 

The  D&TB  says  that  patients  are  now 
able  to  obtain  treatment  for  minor  self- 
hmitmg  skin  conditions  conveniently  and 
more  cheaply  on  prescription,  but  it  warns 
that  patients  may  face  a  bewildering 
choice  of  "new"  brands,  most  carrying  the 
word  "hydrocortisone"  less  prominently 
than  the  brand  name.  "Many  will  depend 
on  the  pharmacist  who  will  be  able  to 
advise  as  well  as  discourage  inappropriate 
use,"  the  D&TB  says. 


Pill  'patched' 

Ciba-Geigy  Pharmaceuticals  are 
investigating  a  skin  patch  for 
contraceptive  use. 

The  company  recently  introduced 
Estraderm,  a  self-adhesive  transdermal 
therapeutic  system  for  oestrogen 
replacement  therapy  {C&D,  lune  27, 
I   pl276).  The  contraceptive  system  would 


combine  oestrogen  with  progestogen  in 
much  lower  doses  than  with  current  oral 
contraceptives.  This  would  reduce  the  risk 
of  side  effects  and  might  enable  women 
over  35  to  continue  taking  steroids  for 
contraceptive  purposes. 

Ciba-Geigy  are  also  hoping  soon  to 
introduce  a  pack  of  Estraderm  which 
includes  12  days  concurrent  treatment 
every  month  with  norethisterone  acetate 
and  would  allow  the  treatment  of  non- 
hysterectomised  women.  Estraderm  is 
recommended  only  for  women  who  have 
had  a  hysterectomy;  other  menopausal 
women  should  be  given  a  progestogen  12 
days  a  month  to  prevent  endometrial 
hyperplasia. 

Higher  profile  for 
flu  jabs 

Vaccine  manufacturers  Duphar, 
Evans,  and  Servier  are  backing  the 
Influenza  Monitoring  and 
Information  Bureau,  launched  this 
week,  which  aims  to  make  more 
people  aware  of  the  availability  of 
vaccination  against  flu. 

IMIB  is  a  data  resource  which  will 
provide  information  to  vaccinators  and 
potential  vaccmees,  and  the  lay  and 
medical  Press.  It  will  focus  attention  on  the 
10  million  people  it  claims  are  most  at  risk 
from  the  virus  each  Winter  the  elderly, 
those  with  chronic  chest,  heart  and  kidney 
disease. 

Influenza  vaccination  can  completely 
prevent  illness  in  60-70  per  cent  of 
recipients  and  can  greatly  modify  the 
acute  illness  in  the  remainder,  says  IMIB. 
It  reduces  the  amount  of  new  virus 
particles  which  spread  the  disease  and 
opportunities  for  genetic  reassortment 
between  the  species. 

Around  1.5  million  doses  of  vaccine 
are  used  per  annum  in  the  UK  compared 
with  5  million  in  France.  The  cost  of 
vaccination  is  £4  per  per  dose  and  it  is 
available  on  the  NHS  to  "at  risk  groups". 
Details  from  IMIB,  41  Gloucester  Place, 
London  WH1  3PD. 


Fertility  rights 

"Infertility  and  in  vitro  fertilisation"  is  a 
new  Family  Doctor  booklet  from  the  British 
Medical  Association.  It  outlines  the 
causes,  investigation,  and  treatment  of 
fertility  problems.  The  booklet  costs  95p 
and  is  available  from  Family  Doctor 
Publications,  NPA  Services  Ltd,  40  St 
Peter  Street,  St  Albans,  Herts,  orBMA 
House,  Tavistock  Square,  London. 
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Astec  in  liquidation:  Kent 
take  over  salesman 


Kent  Pharmaceuticals  have  taken 
over  the  sales  and  tele-sales  staff  of 
another  generic  wholesalers  Astec 
Pharmaceuticals,  who  have  gone 
into  liquidation. 

The  move  strengthens  Kent's  position, 
particularly  in  the  Midlands,  where  Astec 
were  firmly  based,  and  makes  the 
company  a  "quality  own  label  supplier 
with  a  UK  wide  sales  team",  according  to 
Kent's  managing  director  Denis  O'Neill. 

Astec,  formed  in  1985,  arrived  on  the 
generics  scene  at  the  time  of  the 
"blacklist".  The  company  offered  a  next- 
day  delivery  service  on  a  range  of 
generics  offered  at  competitive  prices. 
But,  at  best,  Astec  were  a  short-line 
wholesaler,  and  consistency  of  supply  may 
have  been  a  problem  that  contributed  to 
their  downfall. 


Kent  say  they  offer  a  sound 
proposition.  Mr  O'Neill  says  that  around 
95  per  cent  of  the  company's  range  of  250 
products  are  presented  as  Kent  own-label. 
Continuity  is  important,  Mr  O'Neill  says. 
"If  a  pharmacist  buys  propranolol  from  us, 
it's  a  pink  tablet,  and  it  will  remain  a  pink 
tablet  from  the  same  manufacturer."  Kent 
use  "five  or  six  quality  UK 
manufacturers".  Commenting  on  the 
employment  of  Astec's  sales  force,  Mr 
O'Neill  says  it  was  a  good  opportunity  for 
Kent.  "It  included  a  good  sales  force 
coupled  with  a  reputation  for  delivering 
goods  quickly."  He  says  that  by  putting  the 
sales  force  back  on  the  road  as  quickly  as 
possible,  90  per  cent  of  existing  Astec 
accounts  have  been  retained  for  Kent. 

Kent  now  employ  14  sales  staff.  Goods 
are  still  sourced  from  the  base  in  Ashford. 


Sprays  held  up' 
complaints 

The  Government  is  to  take  up 
complaints  that  France  is 
hampering  exports  of  aerosol 
sprays  and  other  products  by 
imposing  complicated  labelling 
rules. 

Mr  Alan  Clark,  the  Trade  Minister, 
made  this  clear  in  the  Commons  last  week 
when  he  joined  Mr  David  Amess  (Con)  in 
congratulating  Yardley  on  winning 
substantial  new  orders  for  their  products  in 
Saudi  Arabia. 

He  said  "I  hope  that  Yardley  will  take 
up  the  matter  with  officials  in  my 
Department,  who  will  try  to  help  the 
company  to  overcome  the  difficulties". 

French  battle 
over  nappies 

The  nappy  wars  are  raging  on,  with 
yet  another  law  case  cropping  up 
between  major  market  rivals. 

This  time  the  battle  is  taking  place  in 
France,  where  Peaudouce  have  filed  a  suit 
against  Procter  and  Gamble  for  their 
advertisements  on  the  new  Ultra-Pampers 
nappies.  The  commercial  claims  to  show 
that  Ultra-Pampers  keep  baby  dry  and 
demonstrates  with  a  beaker  of  water  — 
comparing  the  nappy  with  a  different 


brand,  which  wrings  out  water  (see 
Counterpoints).  According  to  Peaudouce 
the  test  would  show  a  different  result  with 
baby's  urine.  Procter  &  Gamble  say  they 
are  "satisfied  that  our  demonstration  is 
sound  and  supportable." 

Peaudouce  are  also  filing  a  suit  against 
Carrefour,  according  to  the  Financial 
Times,  over  the  patent  for  elastic 
fastenings.  In  the  US  Procter  and  Gamble 
and  Kimberley-Clark  have  been  battling 
since  1985  over  patents  and  alleged 
monopoly  (see  C&D,  September  27  1986). 


Healthy  launch 

"Understanding  Health,"  a  major 
independent  health  education 
scheme  was  launched  this  week  by 
the  Association  of  the  British 
Pharmaceutical  Industry  and 
Hawker  Publications'  Good  Health 
magazine. 

A  series  of  free  booklets,  sponsored  by 
pharmaceutical  companies,  will  be 
available  to  the  public  from  GPs'  surgeries 
and  health  centres.  It  is  the  first  time  the 
ABPI  and  pharmaceutical  companies 
have  co-operated  in  a  major  health 
promotion  scheme,  says  Good  Health. 
Participants  will  receive  55  copies  of  each 
of  the  eight  booklets  in  the  series,  a  waiting 
room  display  unit  and  desk  top  dispensers. 
Representatives  of  the  Pharmaceutical 
Society  and  the  National  Pharmaceutical 
Association  attended  the  launch  at  The 
Royal  Society  of  Medicine. 


No  return  to 
Sunday  issue 

The  leader  of  the  Commons,  Mr 
John  Wakeham,  has  underlined  the 
Government's  reluctance  to  become 
embroiled  in  a  new  controversy 
over  reforming  the  Sunday  trading 
laws. 

He  was  replying  last  week  to  Mr  James 
Hill  (Con),  who  strongly  criticised  the 
anomalies  of  the  existing  regulations,  and 
local  councils  who  were  wasting  "vast 
amounts  of  ratepayers'  money"  in  initiating 
prosecutions. 

Mr  Wakeham,  who  was  Government 
chief  whip  in  the  last  Parliament  when  the 
Commons  defeated  the  Bill  which  sought 
to  allow  traders  to  set  their  own  trading 
hours  on  Sunday,  said  it  was  an 
experience  he  was  "unlikely  to  forget".  He 
promised  to  refer  the  anomalies  mentioned 
by  Mr  Hill  to  Mr  Douglas  Hurd,  the  Home 
Secretary. 

When  the  issue  was  discussed  in  the 
House  of  Lords,  the  Bishop  of  Rochester 
(Rt  Rev  R.D.  Say)  reminded  Ministers  that 
had  they  been  prepared  to  compromise 
"there  could  well  have  been  a  Shops  Act 
1985  to  general  advantage". 

VAT  from  GB 

Any  proposals  for  extending  the 
base  of  VAT  in  Britain  are  likely  to 
be  initiated  by  the  Government 
rather  than  imposed  by  the 
European  Community. 

This  was  made  clear  by  Mr  Peter 
Brooke,  the  Paymaster  General,  in  the 
Commons  last  week  when  Labour  MPs 
again  expressed  fears  that  plans  being 
drawn  up  by  the  EEC  Commission  could 
lead  to  the  ending  of  the  zero  rate  of  VAT 
in  the  UK. 

Mr  David  Heathcoat-Amory  (Con) 
commented:  "Whatever  the  merits  or 
objections  to  extending  the  VAT  base,  it 
should  remain  a  decision  of  this 
Parliament  and  not  sub-contracted  to  the 
European  Parliament.  Nor  should  we  be 
pressured  into  it  by  the  European  Court". 

Mr  Brooke  replied:  "Although  I  have 
made  clear  that  the  Chancellor  has  no 
such  plans,  it  is  to  preserve  his  freedom  to 
have  plans  in  this  area  that  might  cause  us 
to  exercise  our  veto  in  Brussels". 

The  Department  of  Trade  and  Industry's 

retail  sales  index  for  May  1987  shows 
chemists  up  9  per  cent  to  204  (National 
Health  Service  receipts  are  excluded).  The 
figure  for  all  businesses  is  up  7  per  cent. 
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No  Connection?  Barclays  terms 
too  high,  says  the  NPA 


Retailers  are  still  not  happy  with 
the  charging  fees  proposed  for 
Barclays'  Credit  debit  card. 
Connect. 

The  row  between  bank  and 
shopkeepers  first  flared  up  when  retailers 
took  against  the  suggested  merchant 
charge  —  at  the  same  rate  as  for  credit 
cards.  Barclays  then  agreed  to  negotiate 
with  shops  individually,  but  it  seems  all  is 
still  not  well. 

So  far  the  National  Pharmaceutical 
Association  has  received  "dozens"  of  calls 
from  pharmacists,  according  to  John 
Goulding  of  the  Business  Services 
Department.  They  all  report  a  proposed 
transaction  fee  from  Barclays  of  20p  per 
sale.  Mr  Goulding's  view  is:  "It's  too  high" 

Although  he  sees  the  proposal  as  "an 
obvious  improvement"  on  the  bank's 
previous  suggestions,  Mr  Goulding  sees 
little  advantage  to  the  system  compared 
with  ordinary  cheques.  Barclays  claim  the 
Connect  service  is  attractive  because  it 

Cifoa  heed 
Sandoz  warning 

Public  faith  in  the  chemical 
industry  has  taken  a  "painful 
knock"  after  the  Sandoz  warehouse 
fire  last  year,  says  Ciba-Geigy 
chairman  in  Basle.  Louis  v  Planta. 

Reviewing  last  year's  activities  in  the 
report  and  accounts  for  Ciba-Geigy, 
Basle,  Dr  v  Planta  says  the  group  also  faces 
a  special  challenge  after  a  fire  in  the 
Sandoz  warehouse  in  Basle  last  November 
led  to  the  pollution  of  the  Rhine. 

The  group  has  responded  by  closing 
and  moving  some  of  its  own  warehouses, 
and  it  plans  a  big  spend  on  fire-fighting 
installation  and  the  retention  of  used 
extinguishing  water. 

Ciba-Geigy  saw  a  fall  in  both  sales  and 
earnings  during  1986  —  sales  dropped 
from  SFrl8,221m  in  1985  to  SFrl5,955m. 
Operating  profits  stood  at  SFrl,161m. 


Computer  coup 

A  £2m  ICL  computer  system  has 
been  brought  on-stream  by  Vestric. 

According  to  computer  centre 
manager  Gilbert  Dove,  a  change  was 
needed  as  the  ICL  2988  computer  was 
approaching  maximum  capacity  of  45,000 
!  order  items  an  hour. 
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takes  away  the  £50  cheque  guarantee 
limit,  enables  customers  to  pay  by  mail 
and  speeds  up  transactions. 

But  Mr  Goulding  commented:  "The 
NPA  still  doesn't  favour  the  Connect  card 
—  to  put  it  mildly.  We  equate  it  with  giving 
somebody  access  to  a  person's  bank 
account." 

Boots  are  refusing  to  say  what  fee  they 
have  negotiated,  but  multiples  have 
generally  been  able  to  enter  the 
negotiations  from  a  stronger  position. 
Spokesman  Terry  Steel  would  only 
comment  that  "Our  negotiated  deal  has 
given  us  a  position  which  means  our 
customers  aren't  at  a  disadvantage". 

While  the  bank  builds  up  the  number 
of  PDQ  (Process  Data  Quickly)  terminals 
available  —  Racal  Transcom  have  just 
announced  expected  orders  from 
Barclaycard  totalling  nearly  £4. 95m  — 
transactions  are  being  recorded  by  a 
voucher  system,  and  account  debiting  is 
taking  three  days. 


The  new  system  can  cope  with  up  to 
180  orders  at  any  one  time,  says  Mr  Dove; 
95  per  cent  of  the  company's  business  goes 
through  the  telephone  sales  system  and  the 
3,500  customer  electronic  order  pads. 


Amersham 

Amersham  International  pushed 
their  pre-tax  profits  up  £4 Vim  in  the 
financial  year  to  the  end  of  March. 

Sales  went  up  from  £1 19.8m  to 
£148. 5m  —  bringing  in  profits  of  £22. 08m 
before  tax.  The  revenue  for  medical 
products  rose  by  27  per  cent. 

Amersham's  health  care  business 
focuses  on  the  diagnostics  market  and  the 
company  bought  up  six  research  assay  kits 
from  Upjohn  Diagnostics  in  September 
last  year.  These  included  the  Cat-a-Kit 
range  of  products  and  three  kits  for 
measuring  complement  proteins. 

Beecham  are  suing  advertising  agency 
Saatchi  and  Saatchi  for  US$24m,  claiming 
that  the  agency's  US  subsidiary  overstated 
the  expected  market  share  of  Delicare,  a 
detergent  launched  by  Beecham's  US  arm 
in  1985,  according  to  a  FT  report. 

The  Department  of  Employment's  index 
of  retail  prices  for  all  items  for  lune  was 
101.9  (January,  1987=100).  This 
represents  no  change  on  May  1987  and  an 
increase  of  4.2  per  cent  on  June  1986 
I  (385.8,  January  1974  =100). 


Depot  shift 
for  Macarthy 

Macarthy's  depot  overhaul  goes  on: 
most  of  the  OTC  range  has  now 
been  shifted  from  Wembley  to  the 
Redditch  branch. 

A  refit  has  doubled  the  storage 
capacity  in  Redditch  and  the  move  has  left 
Wembley  with  only  a  few  OTC  products. 
Redditch  depot  manager  Peter  Jordan  says 
new  systems  will  ensure  delivery  of  OTC 
products  within  two  working  days  to  all 
branch  customers. 

EVENTS 


Rosslare  for  Irish 
Conference 

The  1987  Irish  Pharmaceutical 
Conference  takes  place  on  October 
1 1-15  at  the  Great  Southern  Hotel. 
Rosslare  Harbour. 

Presentations  will  include:  "Herbal 
Medicines  —  -  a  review  of  the  products 
pharmacists  should  supply;  safety  and 
quality  aspects";  "A  new  approach  to 
symptom  evaluation  in  pharmacy";  "The 
gap  between  academic  and  community 
pharmacy",  and  "Whither  Veterinary 
pharmacy".  The  cost  of  a  twin  room  is 
IR£320m,  and  a  single  room  £184.  Both 
fees  include  accommodation  for  four 
nights,  all  meals,  banquet,  registration 
fee,  and  social  events.  Details  from  IPC 
'87,  12  Pembroke  Park,  Dublin  4,  Ireland. 


20th  birthday 

The  Centre  for  Professional 
Advancement  celebrates  its 
twentieth  anniversary  this  year. 

It  claims  to  be  the  world's  largest 
private  educational  institution  for  the 
continuing  education  of  those  in  applied 
sciences.  Courses  in  pharmaceutical 
technology  for  Autumn  1987  include: 

Emulsion-suspension  technology.  September  7-9, 
The  Hague;  Liposome  drug  delivery  systems. 
September  10-11,  The  Hague;  GMP  for  the 
pharmaceutical  and  allied  industries.  October 
12-15,  The  Hague;  Peptide  and  Protein  drug 
delivery,  October  19-21,  Amsterdam. 

Full  details  on  these  and  other  courses 
from  The  Centre  for  Professional 
Advancement,  Department  NR, 
Palestrinastraat  1,  1071  LC  Amsterdam, 
The  Netherlands. 
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APPOINTMENTS 


RIVERSIDE  HEALTH 
AUTHORITY 

St.  Stephen's  has  a  modern  Pharmacy  Department 

which  as  developed  a  well  integrated 
pharmacist /technician  service  to  the  wards  in  this 
busy  but  friendly  teaching  hospital  in  the  heart  of 
Chelsea. 

Pharmacy  Technicians  work  on  rotation  gaining 
experience  in  in-patients,  out-patients  and 
compounding  services  where  preparation  of  clinical 

tnaJs  is  an  important  part  of  the  job. 
In  addition,  they  are  given  responsibility  for  their 
own  set  of  wards  and  are  well  supported  by  a  good 
team  of  pharmacy  assistants  who  fill  the  orders  and 

restock  the  shelves. 
Pharmacy  Technicians  are  organised  by  excellent 
Senior  Technicians  who  work  in  close  liason  with  the 

Pharmacists. 
The  Pharmacy  Department  at  St.  Stephen's  gives 
high  priority  to  staff  training  the  development  for 
both  professional  and  technical  staff.  Therefore,  all 
technicians  attend  weekly  seminars  and  workshops, 
in  work  time,  covering  practical  therapeutics, 
pharmacy  practice ,  communications  and 
management. 
Lf  you  feel  you  could  benefit  from  an  approach  which 
is  positive  and  supportive  to  technicians,  please 
contact  Patncia  Oakley,  Principal  Pharmacist  on 
01-352  9105  (direct)  for  further  details  and  an 
application  form. 
Closing  date:  3rd  August.  1987. 


SOUTH  EAST  K£NT  HEALTH  AIJTHORITV 
ROYAL  VICTORIA  HOSPITAL, 
FOLKESTONE,  KENT 

STAFF 

PHARMACIST  'IN 
CHARGE' 

Salary  £11,424-£14,208  including 
emergency  duties  commitment. 

We  require  a  Staff  Pharmacist  with  in- 
charge'  management  responsibility  for 
Pharmacy  services  at  the  above  hospital 
and  St.  Marys  Hospital,  Etchinghill. 
The  Royal  Victoria  Hospital  specialises  on 
Opthalmology  and  the  elderly  with  a 
separate  Stroke  Rehabilitation  Unit  and 
busy  outpatient  and  Minor  Injuries 
departments 

St.  Marys  is  a  135-bedded  communitv 

hospital,  specialising  in  the  elderlv 

The  post  offers  the  experienced  Pharmacist 

a  first  step  to  management  and  an 

opportunity  to  work  in  an  attractively 

positioned  hospital  with  easy  access  to 

Ixindon  and  the  Continent 

For  an  informal  discussion  about  the  post, 

please  contact  David  Molonev,  I  'nil 

Pharmaceutical  Officer,  on  Dover  10304) 

201624. 

Application  form  and  )ob  description  from 
Mrs  J  Cain,  Personnel  Officer  on 
Folkestone  10303)  57311  Ext  1295 


^7  kirby  warrick 

HEALTH  CARE  DIVISION 

a  member  of  the  SCHERING-PLOUGH  Corporation 


a  ne1^ 


>rce  in 


HEALTH  CARE-OTC  SALES 

c.£1 0,000  plus  bonuses  plus  quality  car 
and  real  career  prospects 

The  new  Kirby-Warrick  Health  Care  Division  is  part  of  the  $2.5  billion  Schering-Plough 
Corporation.  World  wide  the  company  employs  more  than  25,000  people  and  is  highly 
committed  to  research  and  development.  This  in  turn  has  led  to  a  large  portfolio  of 
quality  products  in  both  the  pharmaceutical  and  consumer  areas. 

Our  new  sales  force  will  be  selling  market  leading  quality  OTC  brands  to  selected 
wholesale  and  retail  chemists  throughout  the  U.K.  Further  product  introductions  and 
line  extensions  are  planned  for  the  near  future.  The  group  will  employ  substantial 
media  support  and  the  backing  of  a  progressive  multi-national  company. 

We  are  seeking  a  select  group  of  sales  professionals  to  manage  the  following  key 
territories: 


1.  Scotland 

3.  Liverpool/Manchester 

5.  West  Midlands 

7.  Portsmouth/Southampton 


2.  Tyneside/Yorkshire 

4.  E.  Midlands 

6.  Bristol/Cardiff 

8.  London  Metropolitan  North 


9.  London  Metropolitan  South 

These  opportunities  arise  at  a  significant  time  in  the  company's  development  and  the 
package  reflects  the  importance  of  these  appointments. 


THE  REWARDS 

*  Good  basic  salary  * 

*  Bonus  payments  * 

*  Free  Life  Insurance 

•k  Free  Medical  Insurance  * 

*  Low  Cost  Pension  Scheme  * 

*  The  chance  to  sell  quality  branded  * 
products 

*  Real  prospects  of  career  * 
advancement 


THE  CANDIDATE 
Age  22-40 

Ideally  2  years  selling  experience 

in  FMCG/OTC 

Proven  sales  track  record 

Commercially  aware 

Good  planning  and  communication 

skills 

High  energy  levels 


If  you  are  confident  that  you  can  match  up  to  the  high  specification  and  want  to  benefit 
from  the  high  rewards  then  'phone  BARRY  MILNER  or  ANNIE  JONES  who  are  acting 
on  behalf  of  the  company  on  Farnham  (0252)  710722  or  712094  NOW. 
(24  hour  service) 
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APPOINTMENTS 


IN  SEARCH  OF 
A  TRUE  ENTREPRENEUR 
WITH  SENIOR 
MANAGEMENT  SKILLS 
AND  DISCIPLINES 


ICAL/HEALTHCARE  INDUSTRY 

UPTOE30K  +  EXCELLENT  OPTION  SCHEME 


THE  COMPANY 

Our  client  is  a  well-known,  respected  British  pharmaceutical  organisation  with  an  excellent 
product  portfolio  of  healthcare  brands  which  are  marketed  to  independent/multiple  retail 
pharmacists  and  wholesalers  across  the  U.K.  The  vast  majority  of  the  company's  products 
a  re  pharmacy- sale  only  and  the  range  has  over  90%  U.K.  distribution  in  such  outlets  making 
the  organisation  one  of  the  leading  OTC  healthcare  companies  in  this  country. 

THE  POSITION/OPPORTUNITY 

The  senior  management  team  of  the  company  has  been  restructured  and  substantially 
strengthened  in  1  987  with  a  view  of  achieving  significant  increases  in  company  sales  and 
profits  in  the  next  three  years. 

This  re-organisation  programme  has  resulted  in  the  need  for  a  highly  successful  and 
talented  sales  manager  to  fill  the  critical  new  position  of  DIRECTOR  OF  SALES 

The  successful  candidate  will  become  a  senior,  key  member  of  the  company's  new. 
talented  and  ambitious  management  team  with  the  eminent  prospect  of  a  board 
appointment  within  three  years  if  the  company  objectives  a  re  met  and  exceeded.  He  or  she 
will  join  at  an  extremely  exciting  new  stage  of  the  company's  development  withanumberof 
opportunities  in  terms  of  new  product  launches  and  salesforce  development  programmes. 

The  remuneration  package  is  extremely  competitive  and  comprises  an  attractive  basic 
salary  with  a  "unique  share-option  scheme''  which  will  give  a  six  figure  incentive  for  the 
successful  candidate  if  sales  and  profit  growth  is  as  planned  over  the  next  three  years.  This 
package  is  ideally  suited  to  an  individual  with  an  entrepreneurial  streak  who  is  motivated  by 
excellent  incentives  and  is  probably  frustrated  in  a  more  inflexible  working  environment 
where  initiative  and  excellent  results  are  not  associated  with  generous  personal  rewards 

THE  CANDIDATE 

The  successful  candidate,  preferably  aged  between  30  and  45,  will  be  experienced  in  sales 
management  in  the  OTC  healthcare  industry  and  will  have  had  at  I  east  two  years'  experience 
in  national  accounts  negotiations.  A  record  of  success  in  the  retail/wholesale  pharmacy 
market  is  extremely  desirable  although  candidates  with  an  ethical  pharmaceutical 
background  or  f.m.c.g.  experience  will  also  be  considered.  Existing  contacts  and 
relationships  with  key  wholesalers  and  multiple  pharmacies  in  the  UK  will  be  highly 
advantageous. 

We  seek  an  individual  who  is  looking  for  a  different  type  of  challenge  in  a  friendly, 
dynamic  environment  where  entrepreneurial  flair  and  skills  will  be  highly  valued  and 
rewarded  if  successful  performance  is  achieved. 

For  further  information  telephone  our  recruitment  consultant,  John  Davies,  or  write  in  the 
strictest  confidence  enclosing  a  full  c.v.  Local  interviews  will  be  held  at  the  end  of  July 
1987 


Recruitment  Division 

55  High  Street  Marlow.  Bucks  SL7  1BA 
Telephone  Marlow  (06284)  75204 


Agents 


COSMETIC  ACCESSORIES 

Cosmetic  and  hair  brushes,  mirrors 
and  manicure  sets.. 

AGENTS  REQUIRED 

for  all  major  areas  of  the  UK. 

including  Channel  Islands. 

Please  phone  (or  write)  329  Ashley  Rd, 
Upper  Parkstone,  Poole,  Dorset  BH14  0AP. 
Telephone:  (0202)  740653 


AGENTS  REQUIRED 

for  high  quality  product  line  with 
excellent  potential  sales  in  pharmacies. 

High  commission  for  agents  readily 
introduced  in  chemist  trade.  Areas:  UK 
and  Northern  Ireland. 

Tel:  (01)  852  3664  and  (01)  852  7472 


EXPERIENCED 
AGENTS  WANTED 

To  call  on  wholesale  chemists,  multiples  and 
wholesaler  jewellers,  to  sell  fashion  range  of 
hair  decorations. 

Apply:  BOX  C&D  3221 


AGENT  REQUIRED 

Already  calling  on  retail  pharmacies  in  the  North  of 
England. 

Knowledge  of  pharmaceuticals  desirable.  Car/telephone 
essential. 

Apply  in  writing  giving  brief  details  of  lines  carried,  or 
phone  for  an  appointment. 

ALPHA  RECRUITMENT  AGENCY, 
34  VICTORIA  AVENUE,  HARROGATE, 
NORTH  YORKSHIRE  HG1  5PR. 
TEL:  (0423)  526 170 

Employment  Agencies  Licence  Number  YH1400 
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Professional  Prescription 
Computer  Labelling 


John  Rirfiardion 
Computer!  Lid 


►  In  Pharmacy  Labelling 


^£  ►  In  Aulo-Order  Sl(»<  k  Control 

_S%Sm_ 

■: 

In  (  iustomer  Sen  i<  c 

^K^-  In  Systems  Uevelopmenl 

10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR 5  (iBR  Telephone:  (0772)  323763 


Labels 


FOR 


DELIVERED  IN  14  DAYS  -  OR  NO  CHARGE -THAT'S  THE  PARK  PRINTING  PLEDGE 
Phone  for  details  NOW 051 -708  8800    JS^SSMw^  Sr., 


Shopfitting 


PHARMACY 
STORAGE 


fat     '  *Stc- 


Ofir-3 


m 


Shelf  &  Base  Units 
t  Inexpensive 

•  Ready  assembled 

•  Simple  installation 

•  Numark  recommended 


Details  from 

Raystone  Contracts  Co,  Unit  4, 
Gresley  Rd  Ind.  Est,  Keighley  BD21 
5JG  W.  Yorks 
Tel:  0535  661125 


lEXDkUM 

L-STOREFITTERS-J 


0626  ■  834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CH  AKttS  iUSINESS  fA»K  OlD  NIWTON  «OAD  HtATHHilD  DEVON  TQI2  6UT 
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Stock  for  Sale 


KODAK  FILMS  AT  DISCOUNT  PRICES 


Pick  and  choose  out  Of  the  biggest 
selection  of  branded  perfumery 


FOR  PRICE  LISTS 
01-960  0319 
01-960  5752 


PASC0S  (LONDON) 
425c  HARROW  R0AD> 
LONDON  W10  4RE 

OPEN  SUNDAYS 
10am-12.30pm 


DELIVERY  SERVICE  F.O.C.  UK  MAINLAND 


THE  FILM  MAN 


1  1  Ox  1 2  Exposure 

1 1 Ox24 

1 35x24 

1 35x36 

Discfilm 

Kodak  Disc 


45p 
65p 
65p 
£1  .OO 
85p 
90p 


*  S/D ATED  200ASA  1  35x1  2  45p 

Paper  for  minilabs  supplied. 

Fuji  Paper  5"  x84m  £  1  4. 90  per  roll 

5"  x  1  7  5m  £31  . 1  7  per  roll 
8  %  "  x84rn      £24.64  per  roll 

GOOD  PRICES  ON  FUJI  SHEET  PAPER 
KODAK,  FUJI  AND  POLAROID  SUPPLIED. 

PHONE:  DAVE  ROTH W ELL 
0253  697094 


CHEMIST  &  DRUGGIST 
CLASSIFIED 

There  are  over  16,000  reasons  each 
week  why  you  should  use  Chemist  & 
Druggist  for  all  your  Classified 
Advertising  needs. 

We  also  offer  a  wide  range  of  classifications 
and  your  own  heading  if  your  advertisement 
does  not  fall  under  existing  headings. 

So  call  David  Stell  now  to  reserve  your 
space  on 
(0732)  364422  Ext  476 
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PEOPLE 


Benoliel  takes 
OPD  hotseat 


David  Benoliel,  MPS.  a  director  and 
head  of  pharmaceutical  services  at 
Paines  &  Byrne,  is  to  join  the 
Association  of  the  British 
Pharmaceutical  Industry  as  project 
manager,  original  pack  dispensing, 
from  September  1 .  He  takes  over 
from  Mr  John  Sharp,  who  left  the 
Association  in  February. 

Mr  Benoliel's  background  is  in  the 
pharmaceutical  industry.  He  spent  seven 
years  with  Beecham  after  graduating  from 
the  School  of  Pharmacy  in  London,  and 
followed  this  with  nine  years  as  chief 
chemist  of  Phillips  Yeast  Products.  He  has 
held  his  present  post  with  Paines  &  Byrne 
since  1977. 

Mr  Benoliel  is  a  member  of  a  specialist 
committee  of  the  British  Pharmacopoeia 
Commission  and  is  immediate  past- 
chairman  of  the  National  Federation  of 
Kidney  Patients'  Associations. 

As  he  joins  the  ABPI  in  September  the 
situation  regarding  OPD  is  somewhat 
confused.  ABPI  member  companies 
themselves  cannot  agree  on  28-day  or 
30-day  months  and  the  Association  has 
asked  the  DHSS  to  allow  either. 

OPD  is  currently  being  discussed  by 
standing  committees  of  the  Department  of 
Health,  who  are  taking  evidence  from 
interested  organisations. 


A  seal  of  approval  for  pharmacist  Brian 
Shackleton  who  won  the  Welsh 
Pharmaceutical  Golfing  Society  short  hole 
competition  recently.  The  contest  was 
sponsored  by  the  Approved  Prescription 
Services.  Mr  Shackleton  (left)  is  pictured 
with  Welsh  representative  Bob  Sanders 
and  Golf  captain  Brian  Tuck  (right) 


Sntercare  Products  Ltd:  David  Thrower, 
formerly  marketing  and  sales  director,  has 
been  appointed  managing  director  of 
Intercare,  the  OTC  division  of  Sandoz 
Pharmaceuticals. 

Marby-Lloyd  UK:  Neil  Weston  has  joined 
the  sales  and  marketing  team. 


A  couple  of  bobbies  getting  to  grips  with  the  drugs  business  at  a  "Healthwise"  exhibition 
run  by  the  Mid-Downs  Health  Authority  at  the  South  of  England  Show  last  month.  The 
exhibition  was  sponsored  by  the  SE  Pharmaceutical  Group,  whose  co-ordinator  Moira 
Gitsham  (right)  looks  on  as  the  two  policemen  complete  a  quiz  "So  you  think  you  know 
about  medicines".  The  quiz  showed  many  people  were  unaware  of  the  costs  of  modem 
medicines,  said  Ms  Gitsham 


Giving  the 
needle 


Needle  exchange  schemes  run  from 
jili    inacies should  be  discouraged, 
says  Bill  Nelles,  drug  education 
officer  at  the  AIDS  charity,  the 

Terrence  Higgins  Trust. 

Pharmacists  should  not  be  expected  to 
take  responsibility  for  disposal  of 
contaminated  needles  and  syringes  thus 
putting  themselves  and  their  staff  at  risk. 

Needle  disposal  is  the  job  of  local 
health  authority  drug  units,  he  told 
members  at  the  Square  Association  annual 
lecture. 

But  "controlled"  availability  of 
syringes  etc,  was  vital  in  preventing  the 
spread  of  AIDS  among  intravenous  drug 
abusers,  he  said.  He  favoured  a  "receipt" 


system  whereby  a  nominated  pharmacy 
agrees  to  supply  needles  to  addicts,  will 
counsel  them  and  direct  them  to  a  drug 
unit  where  they  can  dispose  of  their  dirty 
equipment.  Addicts  would  then  be  given  a 
receipt  enabling  them  to  obtain  clean 
needles  from  the  pharmacy.  Mr  Nelles 
described  an  Australian  scheme  whereby 
pharmacists  sell  syringes  to  addicts,  tell 
them  where  to  dispose  of  them  and  supply 
an  AIDS  education  leaflet.  A  counselling 
fee  for  pharmacists  is  included  in  the  total 
cost  of  the  syringe  pack. 

The  pros  and  cons  of  having  addicts  as 
regular  customers  in  a  pharmacy  were 
discussed.  Mr  Nelles  was  against  lengthy 
counselling  sessions  but  said  the  role  of  the 
pharmacist  in  the  AIDS  campaign  was  an 
educational  one.  It  should  include 
registered  as  well  as  non-registered 
addicts,  he  said.  Mr  Nelles  pointed  out  that 
anonymity  was  very  important  to  addicts 
and  this  could  best  be  maintained  via  the 
pharmacy. 


Nardisk's  nine 

Nine  grants  worth  £20.000  in  all 
have  been  awarded  by  Nordisk  UK 
for  research  projects  on  insulin 
dependent  diabetes  in  the  UK. 

The  largest  grant  went  to  Dr  Frances 
Ashcroft  at  the  University  Laboratory  of 
Physiology,  Oxford,  and  will  fund  studies 
into  the  function  of  the  human  pancreatic 
B  cell.  Other  work  receiving  grants 


included  an  epidemiological  study  of 
young  diabetics  to  assess  the  relationship 
between  glycaemic  control  and  the 
development  of  diabetic  complications. 
Sixty  three  students  have  been  awarded  a 
Bachelor  of  Pharmacy  degree  from  the 
Welsh  School  of  Pharmacy,  UWIST,  six 
with  first  class  honours. 

The  six  top  degrees  go  to  leremy  Guy 
Clarke,  Susan  Gail  Davies,  John  David 
Hughes,  Sharon  Jennifer  Jenkins, 
Michelle  Theresa  Vivian  and  Nicole 
Debbie  Williams. 
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Registered  al  the  Post  Office  as  a  Newspaper  26/30/24s  Contents  Benn  Publications  Ltd  1987  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  mechanical 
photycopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications 
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Tolley's  Tax  Tables  1987-88 

The  1987-88  Budget 
Edition  of  Tolley's 
Tax  Tables, 
published  within 
48  hours  of  the 
Chancellor's 
Budget  speech, 
includes  tables  on:- 

#  Income  Tax  •  Corporation  Tax  #  Capital  Gains 
Tax  •  Gifts  to  Charities  •  Inheritance  Tax  #  Val 

Added  Tax  #  Take  Home  Pay 

Plus:-  #  National  Insurance  Summaries 
#  Statutory  Sick  Pay  Rates 

ISBN  0  85459  255-5  £5.25 

Tollev  Publishing  Co.  Ltd.,  Tolley  House 
17,  Scarbrook  Road,  Croydon, 
Surrey  CRO  1SQ.  Tel  01-686  9141 


Order  Form 

To:  Tollev  Publishing  Co  Ltd  ,  Tolley  House,  17,  Scarbrook  Road, 
Croydon,  Surrey  CRO  1SQ  Tel:  01-686  9141 

Please  send  me  copy(ies)  of  Tolley's  Tax  Tables  1987-88 

(a  £5.25  per  copy   My  cheque  for  £  is  enclosed 

Name   Firm  


Address. 
Postcode 


DaU 


Tel.  No 


Registered  No  724711  England 


PRESCRIBED  TO  INCREASE  SALES! 

ROE 

Shopf  ittings 


•  OVER  30  YEARS  •  QUALIFIED 
EXPERIENCE  INSTALLERS 

•  FREE  PLANNING,  •  COMPREHENSIVE 
DESIGN  «  ESTIMATES      VERSATILE  RANGES 

•  FREE  UK  DELIVERY  •  CASH.  RENTAL  OR  ,t 
ft  INSTALLATION  H.P.  TERMS 


SALESM ASTER  (jj^v^  Range 


ADDRESS. 


Increase  sales  with  the  stylish  fitments  tor  Chemists  from  Roe!  The 
range  includes  Pharmacy  Units,  Showcases,  Shelving  and  Stock 
Cupboards.  Everything  is  tailormade  to  your  specifications  and 
colour,  to  suit  your  budget  and  turnover! 

cao 


TEL. 


ROE  Shopf  ittings  Limited 


REGENT  HOUSE,  DOCK  ROAD.  BIRKENHEAD 
MERSEYSIDE  L41  1DG.  Tel:  051-647  8794 
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SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 


TWO-WAY  STRETCH  ELASTIC  YARN 
FLATBED  KNIT  &  CIRCULAR  KNfT 
NYLON  LIGHTWEIGHT  STOCKINGS 
NYFINE  LIGHTWEIGHT  TIGHTS 
SEAMLESS  ONE-WAY  STRETCH 
•  NYLON  NET 

Stock  Sues  or  Made^ to- Measure 
Obtainable  (tract  or  through  your  wholesaler  Write  tor  Herature 
Stock  BeNa  (Abdominal  and  Spinal)   -  Elastic  Band  Truaeea   -  Joe 
Suspanaory   Bandages  Athletic  Slips  Stockinette  Bandages 


O 


SALLSS  LTD 


Vernon  Works, 
Phone  7I7MH2 


Bastord,  Nottingham 
Grams:  Easiness 


THE  TRIANGLE  TRUST 

The  Triangle  Trust  1949  fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim 
is  the  relief  of  hardship  or  distress  in  the  case  of  people  and 
their  dependents  employed  or  formerly  employed  in  the 
pharmaceutical  industry  in  Great  Britain  Such  relief  may 
include  assistance  with  educational  expenses. 
The  Trustees  will  also  consider  on  their  merits  any  applica- 
ations  for  assistance  beyond  the  scope  of  an  employer's 
responsibilities,  concerning  education  or  training  at 
recognised  centres  of  study  for  general  or  special  subjects. 
For  additional  information, 
or  to  apply  for  assistance,  write  to:- 

The  Secretary  Dept  CD 
THE  TRIANGLE  TRUST  1949  FUND 
Clarges  House,  6-12  Clarges  Street 
London  W1Y  8DH 


CALLING  ALL  NIVEA  SUN 
DISPLAY  STAND 
STOCKISTS 


Have  you  entered  the  special  Nivea  Sun-Trail  Competition  yet7 
HERE  ISYETAA/On-OCHANCE  FOR  yOU  TO  WIN  ONE  OF 
THE  FABULOUS  PRIZES  FROM 

24  Cordless  Telephones 

300  Nivea  Beach  Towels 

t>iU£ 


A  NIVEA  SUN  - 
SUZUKI  SANTANA 
WORTH  £7,000 


Don't  forget  You  drive  from  Blackpool  Beach  to  Brighton  Beach  to  Benidorm  Beach.  .  .  How  many  miles 
would  you  drive  without  wasting  petrol  or  time? 

WATCH  THIS  SPACE  -  each  fortnight  as  this  tremendous  competition  is  repeated  every  two  weeks  through  to  15th 
August"  ONLY  in  this  magazine 
Yes  -  59  Winners  edch  time 

The  two  closest  estimates  will  each  win  2  Cordless  Telephones  (one  for  you  and  one  tor  your  outlet)  and  the  next  SO 
closest  estimates  will  each  win  a  luxury  Nivea  Sun  Beach  Towel 

ENTER  NOW  Only  one  prize  pet  chemist  address  will  be  awarded  and  entries  will  be  ]udged  in  the  week  they  are 
received  only 

PLUS  If  you  win  a  telephone  or  a  Nivea  Towel  you  could  also  win 

A  FABULOUS  NIVEA  SUN  SUZUKI  SANTANA  WORTH  £7,000 

For,  only  those  outlets  winning  telephones  and  towels  will  also  receive  a  tie-breaker  entry  form  for  a  chance  to  win  the 

■  Open  to  all  outlets  who  are  displaying  Nivea  Sun  products  on  the  speoai  :wo  or  four  tier 
numbered  stands  Send  your  completed  entry  term  IMMEDIATELY  to  the  following  address  Nrvea  Sun  Trail  \ 
Competition,  PO  Box  64,  Maidenhead,  Berks  SL6  1HS- 

kULES 

All  entries  must  be  on  an  official  entry  form  and  must  contain  the  number  printed  on  the  reverse  or  your  display  stand 
No  entrant  may  win  more  than  one  prize  but  all  winners  will  qualify  tor  the  tie-breaker  entry  form  for  the  chance  to  wm 
the  Nivea  Sun  Suzuki/Santana  The  (udges  decision  is  final  For  results  enclose  S  A  E  Promoted  by  Smith  &  Nephew 
Consumer  Products  Ltd  In  the  event  of  a  tie,  those  involved  will  be  contacted  and  entered  into  a  tie-breaker 
competition  Any  prize  winner  under  18  years  of  age  must  supply  written  parental  consent 


Outlet  Name 
&  Address  


NIVEA  SUN  IS  A  REGISTERED  TRADE  MARK 
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Restful  Night  Tablets 
from  Seven  Seas. 
They'll  be  good  for  your  business. 
^^^Restassured. 


More  and  more  'natural'  is  becoming  the 
watchword  in  health  care. 

Of  the  treatments  available,  herbal  remedies  - 
perhaps  the  oldest  remedies  known  to  man  -  are 
enjoying  ever  increasing  popularity. 

None  more  so  than  Seven  Seas. 

Our  highly  successful  range  of  herbal  remedies 
includes  best-sellers  like  Restful  Night  Tablets  - 
a  gentle-acting  combination  of  pure  herbs  and  herbal 
extracts. 

For  the  customer  complaining  of  troubled 


nights'  sleep  -  Restful  Night  Tablets  are  the  natural 
choice. 

Restful  Night  Tablets  will  be  featured  in 
a  massive  advertising  campaign  majoring  on 
women's  press  and  scheduled  to  include  Good 
Housekeeping,  She,  Cosmopolitan,  Family  Circle 
and  My  Weekly. 

In  short,  more  and  more  people  will  be 
turning  to  Seven  Seas  Herbal  Remedies. 

Ask  your  representative  for  free  consumer 
advice  leaflets. 


Take  good  care  of  yourself  naturally. 

Seven  Seas  Health  Care  Limited,  Marfleet,  Kingston-upon  Hull,  HU9  5NJ. 


